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Stock  NEW  Proctocream  HC  - 
and  you'll  be  sitting  comfortably. 
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ective  relief  of  pain    *  soothes 

Hydrocortisone  Acetate  1%.  Pramoxinc  Hydrochloride  USP  1%. 

The  only  pile  cream  to  contain  an  anti-inflammatory,  and  an  anaesthetic. 

further  Information  available  on  request  from  the  product  licence  holder:  Stafford-Miller  Limited,  Welwyn  Garden  City, 

Herts.  AL7  3SP.  Legal  category;  P. 
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When  your  customers 


Household  chemicals 


Detergent  hands 


are  itching  to  scratch 
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Plant  allergy 


Insect  bites 


you've  no  better  way 
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Nickel  allergy 


Eczema 


to  relieve  them. 


hydrocortisone 
cream 
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HC45  Hydrocortisone  Cream  quickly  soothes  itchy,  inflamed, 
irritated  skin  to  provide  the  fast  relief  your  customers  need.  In  fact 
there's  no  better  recommendation  you  can  make. 

Trusted  relief  from  everyday  skin  irritations 


PRODUCT  INFORMATION:  Hc45  HYDROCORTISONE  CREAM:  Smooth  white  cream 
containing  HYDROCORTISONE  ACETATE  BP  1%  w/w.  Uses:  For  the  relief  of  mild  to  moderate 
eczema,  irritant  and  allergic  contact  dermatitis  and  insect  bite  reactions.  Dosage  fit  Administration: 
Apply  sparingly  to  a  small  area,  once  or  twice  a  day,  for  a  maximum  of  seven  days.  Con tra-indi cations, 
Warnings  etc:  Hc45  should  not  be  used  on  the  eyes  or  face,  the  ano-gerutal  area  or  on  broken  or 


infected  skin,  including  impetigo,  cold  sores,  acne  or  athletes  foot.  The  product  should  not  be  used 
in  pregnancy  or  in  children  under  10  years  without  medical  advice.  Packaging  Quantity:  Tube 
containing  15g.  RSP:  £2.65.  Legal  Category:  P.  Product  Licence  Number:  PL  0327/0039. 
Product  Licence  Holder:  Crookes  Healthcare  Ltd.,  Nottingham      ^^^^^  (  Tit  N  )K  KS 
NG2  3AA.  Date  of  Preparation:  June  1996.  HEALTHCARE 


All  of  a  sudden  it's  the  August  Bank 
Holiday.  Fond  memories  of  the  summer 
vacation  are  submerged  by  the  tide  of 
urgent  paperwork  and  unpaid  bills  in  the 
in-tray.  It's  back  to  business  with  a  bump  (as  if  you 
ever  really  got  away).  September  is  next  weekend 
and  with  it  two  key  events  in  the  pharmacy 
calendar:  Chemex  in  London  and  the  British 
Pharmaceutical  Conference  in  Glasgow. 

Chemex  kicks  off  on  September  1.  This  year,  the 
show  moves  to  London's  Olympia,  a  more  int  imate 
venue  than  the  caverns  of  Wembley,  and  certainly 
more  central  for  those  intending  to  make  the  most 
of  a  family  outing  to  the  capital.  Exhibitor 
numbers  are  up  on  last  year,  and  pre-registrations 
for  the  show  are  at  record  levels.  Over  70 
companies  have  contributed  to  the  'cheque  book' 
available  to  pre-registrants,  detailing  what  they 
will  be  offering  visitors.  New  attractions  this  year 
include  seminars  and  workshops  aimed  at  helping 
pharmacists  build  a  better  business.  C&D  is 
linking  up  with  Roche  Consumer  Health  to  present 
the  latest  thinking  on  anti-oxidant  vitamins,  lor 
example. 

The  BPC  in  Glasgow  offers  the  first  chance  for 
most  pharmacists  to  see  where  the  'Pharmacy  in  a 
New  Age'  consultation  process  might  be  taking  the 
profession.  For  this  reason,  if  no  other,  it  will  be 
important,  But  falling  delegate  numbers  have  put 
the  future  format  of  the  BPC  in  doubt.  Like 
Chemex,  it  will  not  achieve  its  potential  if  people 
do  not  attend.  Pharmacists  often  grumble  that  they 
practise  in  isolation  and  bemoan  the  lack  of 
contact  with  fellow  professionals.  Chemex  and  the 
BPC  provide  two  very  different  solutions  to  these 
complaints,  but  it  is  up  to  pharmacists  to  use  the 
opportunit  y  And  the  more  visitor  s  such  events  get, 
the  better  they  become.  Think  long-term  -  give 
Chemex  or  the  BPC  your  support  this  year. 
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NEWS 


York  pharmacist  struck 
off  for  &5.000  NHS  fraud 


A  York  pharmacist  who  was 
jailed  after  defrauding  the  NHS 
of  over  £5,000  by  inflating  his 
drug  bills  was  struck  off  the 
Pharmaceutical  Register  at  a  dis- 
ciplinary hearing  this  week. 

Nicholas  Leo  Goldstein,  the 
propriet  or  of  Gillygate  Pharmacy 
in  York,  was  sentenced  lo  six 
months'  imprisonment  at  York 
Crown  Court  on  January  12  after 
pleading  guilty  to  four  specimen 
charges  representing  a  total  of  70 
offences  of  dishonestly  obtaining 
money  by  deception. 

Josselyn  Hill,  representing  the 
Royal  Pharmaceutical  Society  at 
this  week's  Statutory  Committee 
hearing,  said  Mr  Goldstein  was 
the  company  director  and  super- 
intendent pharmacist  of  the 
Gillygate  Pharmacy. 

An  investigation  was  launched 
when  North  Yorkshire  Family 
Health  Services  Authority  ap- 
proached an  RPSGB  inspector 


with  concerns  about  the  cost  to 
the  NHS  of  drugs  dispensed  to 
registered  addicts  at  the  Gilly- 
gate Pharmacy. 

Society  inspector  David  Slater 
discovered  discrepancies  in  the 
pharmacy's  Controlled  Drugs 
Register.  He  told  the  Committee: 
"We  had  far  more  ampoules 
endorsed  [on  prescription]  than 
had  ever  been  purchased." 

He  explained  that  Mr  Gold- 
stein claimed  to  use  lOOmg 
ampoules  on  each  occasion.  In 
reality,  he  was  using  a  home- 
made powder  solution  which 
was  cheaper,  but  continued  to 
charge  the  NHS  the  full  propri- 
etary price  for  ampoules. 

Mr  Goldstein  told  the  hearing: 
"I  bitterly  regret  what  1  have 
done.  It  has  brought  shame  on 
me  and  the  profession.  It  was  an 
aberration  at  a  time  when  there 
were  many  great  pressures  on 
me,  personal  and  business." 


Announcing  the  decision  to 
strike  Mr  Goldstein  off  the  Reg- 
ister, Committee  chairman  Gary 
Flather  QC  said:  "We  have  a 
pharmacist  running  a  business 
who  over  the  course  of  14 
months  on  70  occasions  ob- 
tained money  from  the  Pricing 
Authority  which  was  more  than 
he  was  entitled  to. 

"What  can  be  said  in  support  of 
Mr  Goldstein  is  the  massive 
amount  of  public  support  he  has 
received.  We  cannot  remember 
anyone  producing  as  many  refer- 
ences as  he  has  done." 

Put  Mr  Flather  said  the  Com- 
mittee could  reach  no  decision 
other  than  to  strike  him  off.  "This 
is  dishonesty,  a  breach  of  trust.  It 
is  a  very  serious  matter.  We  can- 
not have  pharmacists  who  act 
like  this." 

For  further  reports  from  the 
Royal  Pharmaceutical  Society's 
Statutory  Committee,  seep255. 


Milk  fears  to 


Surgery  employs  pharmacist  15  hours  a  week 


be  addressed 

Concern  over  the  loss  of  business 
caused  by  the  introduction  of  a 
revamped  pharmacy  welfare  milk 
scheme  in  Birmingham  may  be 
resolved  next  month. 

Birmingham  Local  Pharmaceu- 
tical Committee  secretary,  Tom 
Wedgbury,  has  written  to  the 
Health  Authority  requesting  a 
meeting  to  review  the  scheme. 
"There  is  a  definite  commitment 
on  both  sides  to  meet.  We  want  to 
get  the  pharmacists  into  the 
scheme  at  the  earliest  date,"  he 
says. 

The  scheme,  which  started  in 
July  after  a  two-year  break  (<  til) 
July  6,  p5),  is  running  on  a  rota 
basis,  as  it  was  oversubscribed  by 
pharmacists  who  wished  to  par- 
ticipate in  it. 

Cust  omers  are  being  redirected 
to  those  pharmacies  which  are 
authorised  to  supply  the  milk,  but 
pharmacists  who  are  not  partici- 
pating at  the  outset  believe  that 
the  time  lapse  before  the  rotation 
means  they  will  lose  customers' 
goodwill. 

Mr  Wedgbury  says  that  the  LPC 
is  "aware  of  the  concerns  and 
fully  sympathises  with  the  hand- 
ful of  pharmacists  who  are  not 
participating". 


A  pharmacist  has  been  employed 
by  a  group  practice  hoping  to 
reduce  its  prescribing  budget 
deficit  of  560,000. 

Melanie  Bradley  has  a  one-year 
cont  ract  to  work  15  hours  a  week 
in  an  advisory  role  at  the  six-GP 
James  Street  Group  Practice  in 
Workington,  Cumbria. 

Mrs  Bradley's  main  task  is  to 
reduce  the  drugs  budget.  This 
will  include  looking  at  repeat  and 
generic  prescribing,  based  on  the 


There  was  a  net  opening  of  18 
pharmacy  premises  in  (heal 
Britain  in  July,  the  largest  num- 
ber since  December  last  year. 

There  were  30  new  openings  and 
four  restorations  to  the  Register, 
with  16  deletions.  This  brings  the 
number  of  registered  premises  to 
12,236.  This  compares  to  the  1995 


Asda's  chief  executive,  Archie 
Norman,  failed  to  persuade  an  MP 
over  his  company's  intentions  on 
Resale  Price  Maintenance. 

John  Gunnell,  Labour  MP  for 
Morley  and  South  Leeds,  met  Mr 
Norman  last  week  on  the  same 
day  that  the  MP  was  to  visit  Janet 
Ward's  pharmacy  in  Wakefield. 


categories  in  the  British 
National  Formulary. 

This  is  the  first  time  that  the 
surgery  has  been  given  money 
specifically  to  employ  a  pharma- 
cist, rather  than  the  pharmacist 
having  to  justify  the  position  by 
demonstrating  the  savings  made, 
says  Mrs  Bradley.  The  doctors 
have  also  asked  if  she  is  willing  to 
work  more  hours. 

It  is  believed  that  the  contract 
is  one  of  the  first  in  the  region. 


year  end  total  of  12,224. 

Superdrug  saw  the  most  activ- 
ity of  the  pharmacy  multiples, 
with  a  net  tot  al  of  ten  new  phar- 
macies. Tesco  was  next  with  a 
net  of  five  new  phar  macies. 

Over  900  newly-qualified  phar- 
macists were  also  added  to  the 
Register  in  July. 


Mr  Gunnell  told  Mrs  Ward  that  he 
challenged  Mr  Norman  about 
what  the  elderly  would  do  if 
there  was  no  local  pharmacy  ser- 
vice. Mr  Norman  answered  that 
Asda  already  provides  transport, 
Mrs  Ward  was  photographed 
advising  Mr  Gunnell,  who 
want  ed  to  buy  some  medicine. 


DoH  hoping  for 
judicial  review  to 
settle  Clothier? 

The  Department  of  Health  may  be 
pushing  to  get  the  so-called 
Clothier  'loophole'  settled  by  the 
courts.  A  dispensing  doctors' 
practice  has  "had  ministerial 
advice  that  the  only  way  forward 
is  to  go  to  judicial  review". 

Dr  Ian  Greaves,  one  of  four 
doctors  in  t  he  dispensing  practice 
in  Gnosall,  Staffordshire,  says 
that  the  doctors  have  been 
advised  to  seek  a  judicial  review 
against  the  opening  of  a  phar- 
macy in  the  village  (C&D  June  8, 
p785).  The  doctors  are  still  await- 
ing leave  to  proceed. 
•  In  an  independent  move,  a 
patients'  action  group  is  planning 
to  take  the  fight  against  TC  Corn- 
well  pharmacy  to  the  European 
courts.  The  villagers  are  being 
advised  about  how  to  proceed  by 
their  Euro-MP,  Michael  Tappin. 

The  group  has  opposed  the 
opening  of  the  pharmacy  on  the 
grounds  that  patients  will  lose  the 
services  provided  by  the  practice 
and  that  their  opinion  was  not 
taken  into  account  in  the  granting 
of  the  pharmacy  contract. 

Listening  ear 
stress  scheme 

About  40  pharmacists  have 
sought  advice  from  the  Royal 
Pharmaceutical  Society's  Listen- 
ing Friends  stress  help  scheme. 

Those  assisted  so  far  -  in  com- 
plete confidence  -  include  a  pro- 
prietor worried  about  a  locum's 
dispensing  error  and  pharmacists 
with  financial  concerns  over  remu- 
neration. Council  member  Alan 
Nathan  told  C&D:  "As  far  as  we  are 
aware,  the  pharmacists  who  have 
contacted  the  scheme  have  been 
satisfied  with  the  help  given.  Sev- 
eral have  expressed  appreciation 
for  being  able  to  talk  to  a  pharma- 
cist, who  could  understand  their 
situation  and  problems." 

Listening  Friends  are  trained 
volunteers  from  all  branches  of 
the  profession.  They  can  help 
with  personal  as  well  as  work- 
related  problems. 

Pharmacists  under  stress  are 
invited  to  telephone  the  24-hour 
answering  service  on  0171  820 
3387.  They  will  be  asked  to  leave 
their  name,  the  area  in  which  they 
live,  a  contact  telephone  number 
and  a  time  to  call.  A  Listening 
Friend  will  call  back  and  main- 
tain contact  until  the  pharmacist 
feels  able  to  cope  or  is  referred  to 
more  specialist  help. 


July  sees  increase  in  pharmacy  openings 


Asda  chief  executive  fails  to  impress  MP 
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Security  shutters  slammed 


A  pharmacist  who  has  had  Ins 
shop  window  smashed  20  times 
bj  vandals  lias  Ini  oul  ai  a  coun- 
c  i  1  which  refused  to  lei  him  pul 
up  security  shutters. 

Terence  Mattock  of  Mattock's 
Chemist  in  Leicester  was  speak- 
ing following  the  latest  incident 
al  Ins  shop,  when  vandals 
smashed  w  ind<  >ws. 

"I  have  applied  three  times  to 
Leicester  City  Council  for  roll- 
down  security  shutters,  but  have 


been  refused  each  time,"  says  Mr 
Mattock.  Instead,  he  has  been 
forced  to  HI  a  metal  grille  which 
has  tailed  to  deter  vandals. 

Mi  Matlock,  w  ho  has  run  the 
shop  for  ill  years,  adds:  "We've 
had  oul  windows  smashed  and 
our  shop  broken  into  20  times  in 
the  last  three  years.  1  feel  the 
council  is  betraj  ing  us  in  not  let- 
ting me  protect  my  shop. 

"We  pay  a  lol  of  laxes  to  pro- 
tect our  property  and  nothing 


seems  to  be  done  These  grilles 
have  cost  me  SI, 500  and  we've 
no!  had  them  two  months  and 
the  window  has  been  smashed.  I 
am  noi  despondent,  but  just 
resigned  to  the  fact  that  this  will 
happen  from  nine  to  time." 

A  <  'ity  *  !<  luncil  sp<  >kesw<  iman 
responds:  "We  don'1  waul  to  have 
a  loit i  ess-hke  city,  a  boarded-up, 
shuttered,  dark,  uninviting  city 
centre  so  we  have  a  policy  noi  to 
permit  their  use." 


Housing  estate  wins 
fight  for  pharmacy 

A  Worcester  housing  estate  has 
gained  its  first  phai  macj  aftei  a 
35-year  campaign  by  local  resi- 
dents and  city  councillors 

l  ni 1 1  now ,  i iharmacists  have 
been  deterred  from  opening 
because  there  are  no  surgeries 
nearby.  I'.ul  Ramesh  Pate  I  hopes 
to  build  up  ol  1  ier  pi  olessii  >nal  sei 
vices  al  his  new  pharmacy  in 
Ronkswoi »l  He  intends  to  f< icus 
on  ( )T( '  medicines,  as  the  nearest 
pharmacies  are  over  two  miles 
away.  He  runs  a  prescription  col 
lection  and  delivery  service  and 

hopes  to  introduce  asthma  conn 
selling,  diabetes  testing  and 
blood  pressure  monitoring. 

lie  has  had  a  good  response 
from  local  people,  especially  the 
mayor,  Les  Thomas,  who  has 
urged  residents  to  use  the  phai 
macy.  Mr  Thomas  w  as  quoted  in 
Worcester  &  Hereford  Evening 
News  as  saying:  "I've  been  lighting 
for  this  for  35  years  Everyone 
who  has  looked  al  the  area  with  a 
view  to  starting  a  chemist  shop 
hasn't  bothered  But  now  Mi  Pate! 
has  grabbed  the  bull  by  the  horns 
and  it's  up  to  us  to  support  him  " 


Steroid  guide  published 


A  guide  to  anabolic  androgenic 
sten  mis  anil  I  lieu  use  and  abuse 
has  been  produced  foi  health- 
care professionals. 

The  booklet  has  been  written 
by  pharmacist  I  u  Rod  Tucker,  a 

director    Of    freelance  Needle 

Exchange  h  looks  at  steroid 
types,  mode  of  action,  adverse 
e li  ecis  and  how  steroids  are  used 
by  athletes  and  body  builders 

1  )r  Tucker  says  thai  many  phai 
macists    involved    m  needle 


exchange  schemes  aie  beginning 
io  see  more  anabolic  steroid 
users  They  often  requesl  the 
large  bore  green  (23G)  oi  blue 

(21G)  needles,  which  al  e  used 

foi  injecting  mto  the  muscle 

(  t ipies  of  I  he  I ii  ii  iklel  can  be 
obtained  b.v  sending  a  cheque  foi 
S3. 50,  made  payable  lo  Rod 
Tucker,  to  Freelance  Needle 
Exchange,  c/o  Cottingham's 
<  Ihemist,  342  Wellington  Street, 
Grimsby,  NE  Lines,  DN32  7.IR. 


Keep  up  with  the 
trends  with  C&D 

A  quarter  of  pharmacy  man- 
agers say  their  businesses  have 
little  chance  of  remaining 
viable  if  Resale  Price  Mainte- 
nance is  removed  on  over  the 
counter  medicines,  according 
lo  Chemist  X-  Drutjyis/'s  latest 
quarterly  Business  Trends 
survey,  confirming  other 
research  that  suggests  up  to 
3,000  pharmacies  could  face 
closure.  Pharmacists  remain 
pessimistic  about  the  future  for 
I  he  pharmacy  sector,  but,  per- 
versely, more  confident  about 
prospects  for  their  own  busi- 
nesses. See  pp2l )()-(>  1  for  the  full 
results. 

The  quarterly  business  sur- 
vey is  sponsored  by  AAH  Phar- 
maceuticals. Individual  copies 
are  available  for  S30,  or  SlOOfoi 
a  year  (four  reports).  Contact 
Shelley  Metcalfe  on  01732 
3154422  exl  5703. 


Primary  care  bill 
fighting  for  a  place 

Health  secretary  Stephen  Dorrell 
is  pushing  for  the  inclusion  of  a 
new  primary  care  lull  in  this 
autumn's  Queen's  speech,  with 
the  aim  of  delivering  more  sei 
v  ices  al  a  local  level. 

I  Ii  iwevei .  his  aides  aie  caul  i<  >us 
about  the  chances  of  getting  the 
bill  into  the  Queen's  speech,  since 
the  ( li iv vi nmenl  is  alreadj  coin 
nulled  io  major  legislation  in 
aieus  like  education,  and  law  and 
order. 

'flic  lull  would  lollow  on  from 
the  wide-ranging  consultation 
carried  oul  by  health  minister 
Gerald  Malone,  aftei  which  he 
called  foi  a  greater  role  in  the 
NHS  for  pharmacists. 

"Some  of  the  things  we  talked 
about  in  OUl  primary  care  paper 
will  require  legislation,  and 
clearly  pharmacy  is  pari  of  that," 
says  i  me  aide. 


Fire  destroys  N  Yorkshire  family  business 


A  North  Yorkshire  pharmacist  is 
struggling  to  gel  his  business 
back  together  after  a  tire 
destroyed  his  stockrooms,  attic 
and  roof, 

flames  were  shooting  through 
the  roof  only  minutes  aftei  a 
striplighl  started  a  blaze  al 
Goodall's  Pharmacy  in  Kirkby- 
moorside.  The  shop  was  lull  ol 
cust.i liners  lull  no  one  was  hurl 

li  was  an  unfortunate  case  of 
history  repealing  itself,  George 
Goodall  believes  an  earliei  phai 


macy  on  ihe  site  was  destroyed 
by  lire  in  Ihe  early  1820s.  That 
business  probably  had  ils  origins 
as  a  retail  outlet  foi  herbs  grown 

ai  a  neai  l  >v  mi  mastery  in  the  13th 
( lentury. 

The  present  pharmacy  dales 
back  lo  bSl^.'!  and  has  been  in  the 
Goodall  family  since  1945.  Mr 
( ioodall  had  been  careful  lo  con 
serve  Ihe  oldei  pails  of  the  busi- 
ness, which  included  a  wattle 
and  daub  wall.  Now  he  is  having 
to  cope  with  water  ( lamage 


"Fortunately  most  of  the  heal 

wenl  upwards  so  there  is  very  Ut- 
ile damage  from  smoke."  he  told 
<  '&D.  He  managed  lo  re-open  the 
shop  aftei  three  to  four  days, 
helped  by  customers  and  neigh- 
bours, lbs  biggest  moans  aie  Ihe 
lack  of  guidance  from  his  insurers 
on  how  lo  comply  with  building 
safety  regulations  after  a  blaze 
and  the  lad  thai  Yorkshire  Water 
could  noi  supply  the  lire  brigade 
with  water'  locally  il  had  lo 
come  from  neighbouring  towns. 
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NEWS 


Group  seeks  consumer  help 


A  group  of  pharmacists  and  other 
health  professionals  is  hoping  to 
involve  the  Consumers'  Associa- 
tion in  the  debate  about  medi- 
cines sales  protocols. 

The  Group  for  the  Advance- 
ment of  Pharmacy  Practice  this 
week  sent  a  discussion  docu- 
ment, 'Victims  of  protocol  cul- 
ture?', to  a  sample  of  2,000  prac- 
tising community  pharmacists 
and  asked  them  to  complete  a 
questionnaire. 

The  document  argues  that  pro- 
tocols  have  been  wrongly 
regarded  as  a  binding  set  of  rules, 


Pilot  project  grants 

The  NHS  Executive  is  making 
£750,000  available  for  pilot  pro- 
jects on  repeat/instalment  dis- 
pensing, patient  compliance  and 
pharmaceutical  care  for  selected 
patient  groups  such  as  those  with 
asthma  and  diabetes. 

The  Executive  is  inviting  bids 
from  health  authorities  which 
will  have  to  show  that  a  range  of 
community  pharmacists  can  par- 
ticipate in  the  projects  on  an 
equal  footing.  The  repeat  dispens- 
ing projects  aim  to  test  whether 
repeat  or  instalment  dispensing 
reduces  spending  on  prescribed 
medicines,  benefits  patients  and 
enables  pharmacists  to  add  value 
to  the  MIS  The  compliance  pro 
jects  aim  to  find  out  if  pharma- 
cists can  identify  patients  who 
need  additional  support  in  taking 
their  medicines  correctly. 

The  Pharmaceutical  Services 
Negotiating  Committee  wrote  to 
LPCs  last  month  asking  them  to 
submit  proposals  for  repeat  pre- 
scribing projects. 


rather  than  guidelines  which 
pharmacists  should  use  with 
their  own  professional  discre- 
tion. Over-zealous  questioning  of 
customers  might  eventually 
drive  them  elsewhere,  the  Group 
warns. 

GAPP  member  Michael  Line, 
who  manages  an  independent 
pharmacy  in  Woking,  told  C&D 
that  if  there  was  a  good  response 
to  the  document  the  Group 
w  i  mid  seek  a  meeting  with  the 
Consumers'  Association  to  ex- 
plain what  pharmacists  were  try- 
ing to  achieve  when  selling  <  )T( ' 


Applications  are  c  urrently  being 
sought  from  pharmacists  and 
pre-registration  graduates  for 
places  on  the  Royal  Pharmaceu- 
tical Society's  1997  diploma 
course  in  agricultural  and  veteri- 
nary pharmacy. 

The  one-year  course  includes 
two  residential  periods,  each  of 
one  week,  at  Aston  University, 
Birmingham.  The  rest  of  the 
work  entails  private  study  and  a 
written  project.  In  addition, 
students  are  required  to  under- 


The  theme  of  next  month's  televi- 
sion health  advisory  service, 
'Health wise',  is  'Back  to  school'. 

Health  topics  to  be  covered  by 
the  service  in  September,  carried 
on  p559  of  ITV  and  Channel  4's 
Teletext,  are  as  follows  for  the 
weeks  commencing: 
•  September  '1  -  verrucas,  asthma, 
whooping  cough,  cuts  and  grazes 


medicines  and  to  discuss  ways  of 
working  together.  Another  possi- 
bility was  to  organise  meetings 
to  help  pharmacists  on  a  local 
basis. 

Sponsored  by  J&J  MSD  Con- 
sumer Pharmaceuticals,  GAPP 
originated  from  discussions 
about  problems  with  selling  med- 
icines that  had  switched  from 
POM  to  P,  particularly  H2  antago- 
nists. The  group  now  comprises 
six  pharmacists,  a  GP  and  a 
nurse. 

Results  of  the  survey  will  be 
available  next  month. 


take  a  period  of  30  days  of  practi- 
cal experience. 

The  course  costs  SI, 075  for 
those  on  the  British  Register 
(SI, 575  for  others).  This  includes 
the  cost  of  the  residential 
courses.  Fees  can  be  paid  in  two 
instalments,  on  enrolment  and 
before  March  1 . 

Application  forms  are  avail- 
able from  the  RPSGB,  Lambeth 
High  Street,  London  SE1  7JN. 
The  closing  date  for  applications 
is  November  30. 


•  September  9  Migraine 
Awareness  Week,  meningitis, 
school  diet,  eczema  and  ear 
infections 

•  September  16  -  ringworm, 
cold  sores,  vitamins  for  children 
and  chic  ken  pox 

•  September  23  -  Dental  Week, 
gum  disease,  halitosis,  flossing 
and  toothache. 


Scottish  stats 

Chemist  contractors  in  Scotland 
dispensed  4,542,026  prescriptions 
in  May  at  a  gross  cost  of 
£43,465,761.  The  average 
ingredient  cost  was  810.8p  and 
the  net  total  902.8p  (excluding 
stock  orders). 

Read  Codes 

The  National  Audit  Office  is 
expected  to  announce  later  this 
month  an  investigation  into  the 
multi-million  pound  NHS  Read 
Codes  computer  project. 
Described  by  a  senior  Welsh 
Office  civil  servant  as  "in  danger 
of  collapse ',  the  project  has  been 
the  subject  of  increasing  concern 
within  the  health  service. 

Boots'  campaign 

Boots  the  Chemists  is  running  a 
National  Drug  Awareness  Week 
from  August  25-31.  All  the  pharm- 
acies will  be  offering  a  24-page 
drugs  information  leaflet, 
produced  in  association  with  the 
Health  Education  Authority  and 
warning  about  the  dangers  of  the 
most  commonly  used  illegal  drugs. 

Update  error 

The  CPP-accredited  feature  on 
cannabis  in  last  week's 
Pharmacy  Update  was  module  25, 
not  24.  The  multiple  choice 
question  paper  for  the  August 
Update  modules  will  be  carried 
in  the  September  14  issue  of  C&D. 

Fundholding 

Latest  figures  from  the  DoH 
suggest  that  the  number  of  fund- 
holding  GPs  is  growing.  If  all  the 
applications  from  April  1977  pro- 
ceed, a  further  3  million  patients 
and  58  per  cent  of  the  population 
will  be  covered  by  fundholders. 


Apply  for  1997's  agriculture  and  vet  course 


Healthwise  targets  start  of  school  term 


Tesco  accused  of  leafleting  to  test  'neighbourhood'  ruling 


Supermarket  chain  Tesco  has 
been  accused  of  leafleting  cus- 
tomers to  gather  support  for  a 
pharmacy  contract  application 
for  its  Salisbury  store.  This  fol- 
lows a  recent  High  C  ourt  ruling 
on  what  constitutes  a  'neighbour- 
hood' (C&D  June  1). 

The  store  has  made  leaflets 
available  to  customers  asking 
them  to  write  to  the  Wiltshire 
Health  Authority,  urging  it  to  con- 
sider granting  an  NHS  dispens- 
ing contract  for  the  outlet.  The 
leaflets  are  now  understood  to 
have  been  withdrawn. 

The  store  has  twice  had  a  con- 
tract, application  refused  on 
appeal.  It  is  situated  on  a  semi- 
industrial  estate  about  a  mile 
from  the  centre  of  Salisbury. 
There  are  other  shops  in  the  area. 


Penny  Beck  of  Tesco's  phar- 
macy office  admits  that  there 
were  leaflets  in  the  store,  but 
says  they  were  not  being  handed 
out.  She  adds  that  claims  that  a 
petition  was  being  organised 
were  false. 

Tesco's  superintendent  phar- 
macist, Mike  Rudin,  said  at  the 
beginning  of  July  that  he  was 
keen  to  see  where  the  limits  of 
definition  of  neighbourhood  are 
drawn  (C&D  July  6,  p4). 

Pharmacist  Sultan  Dajani  from 
Durrington,  ten  miles  away,  says 
he  has  been  interviewed  on  the 
radio  and  by  the  local  press  over 
the  issue.  He  is  calling  for  a  pub- 
lic meeting  to  be  held  to  highlight 
what  will  happen  to  local  com- 
munities if  the  contract  is 
granted  to  the  store. 


Tesco  claims  its  first- 
ever  health  screening 
initiative,  offering 
consumers  the  chance 
to  test  for  glucose  in 
the  urine,  proved  to  be 
a  major  success.  The 
initiative  with  Bayer 
took  place  in  all 
Tesco's  140  pharmacies 
in  February  and  was 
repeated  during 
National  Diabetes 
Week  (June  9-16). 
During  the  initiative,  over  100,000 
urine  testing  strips  were  handed 
out  to  customers  following 
discussion  with  the  pharmacist. 
The  British  Diabetic  Association 
reported  around  40  calls  as  a 
result  of  the  BDA  Careline 
number  being  included  on  the 


leaflet  handed  out  to  customers 
with  the  test.  The  leaflet  also 
featured  a  tear-off  strip  inviting 
customers  who  had  previously 
been  diagnosed  by  their  GP  to 
write  in  for  free  information  on 
the  condition;  170  requests  have 
been  received  to  date 
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PHARMACIST  PEN  PORTRAIT 


•  Qualified  in  L978  after  gradu- 
ating from  Roberl  l  iordons  I  Ini 
versity  and  completing  his  pre- 
registralion  wilh  Hdiils  the 
Chemists  in  Berwick-upon-Tweed 
in  Northumberland. 

•  Career  After  a  furthei  few 
months  at  Berwick,  (ieorge 
moved  to  Motherwell  Boots  and 
then,  in  L981,  to  Edinburgh  to 
manage  A&H  Todd.  In  1982,  he 
returned  to  Ins  home  town  of 
Duns  In  run  his  own  shop.  GLM 
Romanes,  which  came  on  the 
market  at  the  "perfect  time".  A 
year  ago,  he  bought  a  second  out- 
let in  the  hide  village  of  ( Ireen 
law,  jusi  outside  1  tuns 

•  Projects  <  in  rently  pari  of  the 
Health  Sen  ices  Research  Project 
headed  by  Dr  Sue  Ambler  of  the 
Royal  Pharmaceutical  Society 
Also  involved  in  a  project  on  pre- 
scription intervention;  an  asthma 
management  scheme  with  a  local 
practice,  and  a  Glaxi >  inil ial ive  < in 
managing  migraine. 

•  Committees  Current  vice 
chairman  of  the  Scottish  Pharma- 
ceutical General  Council;  past 
chairman  of  the  Borders  Branch 
n|  the  RPS(  IB  and  currently  its 
public  relations  officer;  area 
pharmaceutical  committee  mem 
her;  vice  chairman  of  the  cham- 
ber of  commerce  (alter  six  years 
as  its  chairman);  trustee  of  a  local 
youth  club 

•  Interests  Golf,  photography, 
swimming,  learning  about  com- 
puters with  his  son,  cars,  attend- 
ing wine-tasting  clubs  ...  "That's 
about  all  I  get  i  ■  fot 

•  Outlook  on  life  "Ever  hope- 
ful that  things  are  going  to  get  bet 
ter,  but  a  realist  at  heart." 

•  Pharmacy  philosophy  "We 
must  do  our  besl  to  retain  Resale 
Price  Maintenance.  Medicines 
are  for  pharmacists  and  ii  is  foi 
pharmacists  to  guide  the  public 
wisely  through  the  maze.  A  radi- 
cal rethink  in  our  remuneration 

Structure  is  needed.  We  need  ;t 
strong  li »i ■; i J  pharmacy  network 
even  in  quiet  rural  areas  thej 
deserve  the  best,  not  ;i  dispensing 
doctor." 
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Experienced 
staff  have  been 
overlooked 

I  am  pleased  that  the  chaos  of 
organising  accredited  training 
schemes  for  medicine  counter 
assistants  is  at  last  resolving 
itself,  with  the  announcement 
that  the  College  of  Pharmacy 
Practice,  having  approved  ten 
training  courses,  will  be 
issuing  certificates  to  all 
successful  participants. 

The  excellent  Miller 
Freeman  Cambridge 
Counterpart  course  is 
deservedly  one  of  those 
accredited.  My  girls  are  so 
delighted  that  they  are  to 
receive  a  CPP  certificate  for 
successfully  completing  the 
course  that  they  have  already 
earmarked  display  space  on 
the  wall  behind  the  medicines 
counter.  However,  in  all  this 
euphoria  one  group  seems  to 
have  been  subordinated,  if  not 
ignored. 

Experienced  counter 
assistants  have  had  that 
experience  recognised  by 
being  allowed  to  take  a 
separate  exam  set  by  the 
Royal  Pharmaceutical  Society. 
In  January,  Dotty  passed  with 
flying  colours.  But  what  has 
she  now  to  show  for  that 
success  and  years  of  faithful 
service  in  my  pharmacy? 

So  far,  nothing  other  than  a 
third-party  notification  to  me 
that  she  passed.  Not  even  a 
personal  letter  of 
congratulations,  let  alone  a 
proper  certificate  to  proudly 
display  alongside  the  CPP 
certificates  gained  by  my 
other  girls. 

The  RPSGB  has  now 


belatedly  said  that  a  small 
certificate  will  be  issued  to 
those  assistants  who  pass  the 
examination,  but  to  me  that  is 
still  not  good  enough. 

Dotty  and  thousands  like  her 
deserve  the  same  recognition 
as  their  counterparts,  and  they 
should  now  be  issued  with  a 
proper  certificate  from  the 
Society  recognising  their 
achievement,  and  an  apology 
for  the  insult  in  not  issuing  it 
earlier! 

Time  to  cash 
in  on  bank 
charges 

I  have  always  been  intrigued 
at  the  reasoning  behind  'cash- 
back'  facilities  available  at 
supermarkets  for  customers 
who  pay  by  debit  card. 
Naively,  I  thought  it  was 
merely  in  the  interest  of  good 
customer  relations,  but 
recently,  after  my  annual  chat 
with  the  bank  manager,  I 
discovered  that  there  is 
method  in  this  madness. 

Customer  charters  have 
meant  greater  disclosure  of 
information,  and  in  the  case  of 
the  banks  this  has  been  quite 
a  revelation.  I  now  know  how 
they  arrive  at  their  charges 
and,  contrary  to  expected 
logic,  I  am  charged  more  to 
pay  in  cash  than  I  am  to  have 
debit  card  transactions 
directly  credited. 

Whether  the  credit  is  £5  or 
£100,  I  am  charged  a  flat  rate 
25p  per  transaction,  but  for 
cash  I  am  charged  on  a 
percentage  basis  and  it  is 
costing  me  a  lot  to  hand  over 
my  money  at  their  till ! 

The  answer,  then,  is  simple. 
I,  too,  will  now  offer  'cash- 
back'  facilities  and  I  am  sure 
they  will  be  very  popular.  My 
bank  charges  should  fall,  the 


bank's  cash  machine  will  be 
less  overworked,  and  the  daily 
carriage  of  cash  to  the  bank 
should  become  less  of  a  risk. 

I  know  that  eventually  I  will 
be  summoned  back  to  the 
cupboard  for  a  review  of 
charges,  but  it  is  the  bank 
which  should  thank  me. 
Properly  managed,  they  need 
never  handle  money  again! 

A  little 
disingenuous, 
perhaps », 

Johnson  &  Johnson  seems  to 
want  to  have  its  cake  and  eat 
it.  Having  successfully 
launched  Nizoral  shampoo  as 
a  licensed  Pharmacy 
treatment  for  dandruff 
through  its  joint  OTC  venture, 
J&J  MSD,  its  Neutrogena 
subsidiary  is  currently 
launching  Neutrogena  anti- 
dandruff  shampoo  as  a  non- 
licensed  cosmetic  by  the 
simple  expedient  of  changing 
the  concentration  of 
ketoconazole  from  the  2  per 
cent  present  in  Nizoral  to  1  per 
cent  in  the  Neutrogena 
product. 

The  company  says  this 
dramatic  change  is  legally 
acceptable  and  that  it  wishes 
to  compete  with  the  less 
effective  alternatives  already 
present  in  the  cosmetic 
market. 

But  if  2  per  cent  is  the 
licensed  optimum  concen- 
tration necessary  for 
treatment,  then  surely  1  per 
cent  will  not  be  so  effective? 

Or  is  that  of  little  concern 
when  there  is  a  vast  cosmetic 
market  out  there  just  waiting 
for  the  launch  of  a  'disguised' 
P  product,  available  for  self- 
service  sale  in  every 
supermarket  and  garage 
forecourt  in  the  country? 


243 


SCRIFIispecials 

Tkoptol-LA:  new  once  a 
day  gel  formulation 


Merck  Sharp  &  Dohme  has 
launched  Timoptol-LA,  a  once 
daily  formulation  of  timolol,  in  a 
transparent  ophthalmic  gel-form- 
ing solution. 

Timoptol-LA  is  indicated  for 
the  treatment  and  management 
of  patients  with  chronic  open 
angle  glaucoma,  secondary  glau- 
coma and  ocular  hypertension.  It 
comes  in  two  strengths:  0.25  per 
cent  w/v  solution,  containing 
2.5mg  timolol  in  1ml;  and  0.5  per 
cent  w/v  solution,  containing 
5mg  timolol  in  lml. 

As  a  long-acting  formulation  - 
one  drop  provides  24-hour  con- 
trol of  intraocular- pressure  (IOP) 
-  it  is  considered  to  be  particu- 
larly beneficial  to  patients  who 
find  compliance  with  multiple 
doses  a  problem.  IOP  control  and 
tolerability  are  comparable  to 
twice  daily  Timoptol. 

The  dose  is  one  drop  0.25  per 


cent  solution  in  each  affected 
eye  once  a  day.  If  clinical 
response  is  not  adequate, 
patients  can  be  moved  up  to  the 
0.5  per  cent  solution. 

Patients  switching  from  Tim- 
optol should  discontinue  treat- 
ment after  a  full  day  of  therapy 
and  should  start  treatment  with 
the  same  concentration  of  Tim- 
optol-LA the  following  day.  When 
switching  from  another  topical 
beta-blocking  agent,  treatment 
should  be  discontinued  as  before 
and  patients  started  on  the  lower- 
strength  Timoptol-LA,  moving 
onto  the  0.5  per  cent  strength  if 
necessary. 

When  transferring  from  a  sin- 
gle anti-glaucoma  agent  other 
than  topical  beta-blockers,  the 
agent  should  be  continued  on 
day  one,  adding  one  drop  of  0.25 
per  cent  Timoptol-LA  once  a  day. 
The  agent  should  be  dropped  the 


next  day,  while  continuing  with 
the  Timoptol-LA,  using  the 
higher  strength  if  necessary. 

Timoptol-LA  may  be  used  with 
miotics,  adrenaline  or  systemic 
carbonic  anhydrase  inhibitors. 
Other  topical  medication  should 
be  administered  no  less  than  ten 
minutes  before  Timoptol-LA. 

The  gel-forming  solution  ex- 
erts its  long-acting  effect  by 
forming  a  clear  temporary  layer 
on  contact  with  the  eye.  This 
consequently  reduces  pre-corn- 
eal  drainage  and  increases  con- 
tact time  with  the  cornea, 
enhancing  t  he  absorption  of  tim- 
olol into  the  eye. 

Timoptol-LA  comes  in  a  2.5ml 
bottle  and  has  a  basic  NHS  price 
of  So.  18  for  the  0.25  per  cent 
strength  solution  and  S5.82  for 
the  0.5  per  cent. 
Merck  Sharp  &  Dohme  Ltd.  Tel: 
01992  467272. 


Epivir  joins  fight  against  HIV 


Humatrope  cartridge 
and  pen  launched 

Humatrope  (somatropin)  cart- 
ridges and  Humatro-Pen  II  will  be 
introduced  by  Lilly  in  September 
to  complement  the  company's 
existing  vial  format. 

The  cartridges  are  more  con- 
cent rated  than  the  vials  and  come 
in  18iu,  36iu  and  72iu.  Depending 
on  dosage,  they  can  last  for  up  to 
three  weeks  following  reconstitu- 
tion,  if  stored  in  the  fridge. 

The  pen,  which  is  supplied  free 
of  charge  with  2!)  needles,  has  a 
digital  display  unit  which  can  be 
programmed  to  give  doses  from 
0.25iu  to  15iu  per  injection. 

The  4iu  and  16iu  vials  will  con- 
tinue to  be  supplied  for  those 
who  prefer  using  a  syringe. 

Lilly  is  also  providing  adult  and 
paediatric  starter  kits  containing 
the  pen,  needles,  swabs  and  infor- 
mation on  use.  Pens  can  be  sup- 
plied fr  ee  of  charge  via  the  doc- 
tor. There  is  also  a  training  pack 
for  healthcare  professionals. 

Humatrope  cartridges  come  in 
single  packs  with  diluent.  Basic 
NHS  prices  are  18iu  cartridge, 
S  137.25;  36iu  cartridge,  S274.50; 
and  S549  for  the  72iu. 
Lilly  Industries.  Tel:  01256  315000. 


Epivir  (lamivndine,  3TC)  is  the 
latest  nucleoside  analogue  from 
Glaxo  Wellcome,  which  is  set  to 
join  the  company's  already  estab- 
lished Retrovir  (zidovudine, 
AZT)  in  the  fight  against  HIV. 

Lamivudine  is  licensed  lor 
combination  therapy  with  other 
antiretroviral  agents  for  the  treat- 
ment of  HIV-infected  adults  and 
children  over  the  age  of  12  years 
who  show  progressive  immuno- 
deficiency (CD4  count  equal  to 
or  less  than  500  cells/mm'). 

Dual  therapy  with  lamivudine 
and  zidovudine  has  been  found 
to  reduce  viral  load  by  approxi- 
mately tenfold;  increase  the  num- 
bei  oi  (  I )  I  cells;  and  produce 
sustained  improvements  in  the 
HIV  disease  markers  for  at  least 
52  weeks  -  twice  as  long  as  expe- 
rienced with  zidovudine  mono- 
therapy. Lamivudine  is  not  indi- 
cated for  use  as  monotherapy. 

The  recommended  dose  is 
150mg  t  wice  daily  and  should  be 
taken  without  food  where  possi- 
ble. Clearance  of  lamivudine  is 
largely  renal  and  levels  are 
increased  in  patients  with  moder- 
ate to  severe  renal  impairment. 
Doses    should    therefore  be 


adjusted  accordingly.  No  dosage 
adjustment  is  necessary  for 
hepatic  impairment  . 

Safe  use  in  pregnancy  has  not 
been  established,  but  it  should  be 
avoided  in  the  first  trimester  and 
during  breastfeeding. 

Co-administration  of  lamivu- 
dine with  intravenous  ganci- 
clovir or  foscarnet  is  not  recom- 
mended. Patients  on  co-trimoxa- 
zole  should  be  monitored  and 
high  doses  avoided. 

Lamivudine  is  unlikely  to  inter- 
act with  drugs  metabolised  by 
CYP3A  such  as  protease 
inhibitors. 

Side-effects  include  headache, 
malaise,  fatigue,  gastro-intestinal 
disturbances,  insomnia,  cough, 
nasal  symptoms  and  muscu- 
loskeletal pain. 

Studies  are  currently  in 
progress  on  AIDS  progression 
and  survival,  and  on  combination 
therapy  with  other  antiretroviral 
agents. 

Epivir  is  available  as  150mg 
tablets  ((30,   basic   NHS  price 
S171.30)  and  as   l()mg/ml  oral 
solution  (240ml,  £46.63). 
Glaxo  Wellcome  UK  Ltd. 
Tel:  0181  990  9000. 


Transiderm-Nitro  re-size 

The  pack  size  for  Transiderm- 
Nitro  10  (glyceryl  trinitrate  10mg 
patches)  has  changed  from  30  to 
28  patches  with  immediate  effect. 
The  new  basic  NHS  price  is 
£19.47.  The  equivalent  50mg 
patches  are  also  due  for  a  pack 
change  soon. 
Ciba  Pharmaceuticals. 
Tel:  01403  272827. 

Prograf  special  containers 

Prograf  (tacrolimus)  capsules 
1mg  (50-  and  100-capsule  packs) 
and  5mg  (50  capsule  packs)  will 
be  classed  as  a  Special  Con- 
tainer from  September  1.  Packs 
cannot  be  split  and  reimburse- 
ment will  be  for  full  packs  only. 
Farillon  Ltd. 
Tel:  01 708  379000. 

Neoral  foiled 

Sandoz  Pharmaceuticals  has 
repackaged  Neoral  soft  gelatin 
capsules  (cyclosporin)  in  tamper- 
evident  packs.  Pharmacists 
receiving  prescriptions  that  are 
not  for  multiples  of  30  should 
contact  the  prescriber  and  ask  for 
future  prescriptions  to  be 
amended. 

Sandoz  Pharmaceuticals  UK  Ltd. 
Tel:  01132  593400. 

Galen  changes 

Galen  has  discontinued  Xuret 
tablets  (metolazone  0.5mg)  due  to 
problems  over  availability  of  raw 
materials.  Patients  should  be 
referred  to  their  GP  for 
reassessment.  Existing  stock  may 
continue  to  be  dispensed.  From 
September  1,  Manevac  250g 
granules  will  be  replaced  by  the 
400g  packs.  Orders  for  Manevac 
250g  will  be  filled  until  stocks  are 
exhausted  and  will  continue  to 
be  reimbursed  on  the  NHS. 
Galen  Ltd. 
Tel:  01762  334974. 

Cefizox  discontinued 

Glaxo  Wellcome  has  discontinued 
Cefizox  (ceftizoxime)  following  a 
review  of  its  injectable 
cephalosporins  portfolio. 
Glaxo  Wellcome  UK  Ltd. 
Tel:  0181  990  9000. 

Tablet  colour  index 

The  Searlecare-sponsored 
1996/97  MIMS  Colour  Index  for 
branded  tablets  has  just  been 
published  and  is  available  from: 
Karen  Tait,  Searle,  Lane  End 
Road,  High  Wycombe, 
Buckinghamshire  HP12  4HL. 
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Thursday  Plantation 


FROM  OUR 

EXPERIENCE 


TEA  TREE  OIL' 


The  worldwide  brand  leader  and 

original  Tea  Tree  Oil  company. 

20  years  experience  of  Quality 
Assurance,  Research  and 
Development. 

The  widest  range  of  Tea  Tree 

products  available  in  the  UK. 

A  potent  antifungal  & 
antibacterial  range  offering 
unrivalled  value  for  money. 

Thursday  Plantation  is  the  No.1 

requested  Tea  Tree  Oil  brand. 


Heavily  promoted  with  an  annual 
above  the  line  advertising  budget  of 
£150,000  in  the  National  Daily  Press 
and  leading  Consumer  Magazines. 


IXUISDAf  KMUTION 


Ttiurirfay  Plantation 

TEA  TREE' 
(skin  WASH  J 


1a11.i1        |H  Genu, 
VEGETABLES  I 
SOAP  ■  ■  ttSff 


Thursday  Plantation 

TEA  TREE" 

HAND  &i0D^, 
LOTION 


I 


TEA  TREE" 

DEODOMM 


Come  and  claim  your  opening 
order  discounts  on  Stand  M  1  9  at 
Chemex  '96  or  give  us  a  call  now! 


HEALTH  IMPORTS 

York  House,  York  Street,  Bradford, 
W.Yorkshire.   S  01274  488511  . 


THE  ORIGINAL  AUSTRALIAN 
TEA    TREE    OIL  COMPANY 


J 


UNTERDoints 


rescue  package 

Bioforce  is  introducing 
Emergency  Essence  (15ml, 
£2.25  and  30ml,  £3.99),  a 
new  flower-based 
formulation  to  help  in  the 
reduction  of  anxiety  and 
stress. 

It  is  formulated  to  help 
maintain  stability  in  mood 
and  mind  during  times  of 
emotional  upset. 

Emergency  Essence  is 
suitable  for  adults  and 
children.  It  contains  the 
tinctures  of  the  flowers  of 
chamomile,  lavender,  red 
clover,  purple  coneflower, 
self  heal  and  yarrow  in  a 
grape  alcohol  base. 
Bioforce  UK  Ltd. 
Tel:  01563  851177. 


Complete  kit  for  verrucas 


Typharm  is  introducing 
its  new  Veracur  gel  kit  to 
pharmacies. 

The  kit  (£3.40) 
contains  a  15g  tube  of 
Veracur  gel,  ten 
waterproof  plasters  and 
an  emery  board.  It  is  a 
GSL  product. 

The  active  ingredient 
in  Veracur  gel  is 
formaldehyde,  which 
acts  against  the  verruca 
virus,  causing  the 
verruca  to  harden  so 
that  it  can  be  removed 
by  abrasion. 

The  launch  will  be 
promoted  in  the  national 
press,  on  regional  radio 


Toepedo  ads  aimed  at  nationals 


A  new  advertising 
campaign  for  Toepedo  is 
being  ran  on  the  sports 
pages  of  national  daily 
and  Sunday  newspapers. 

The  full-colour 
advertisements  are 
appearing  from  next 


month  and  form  part  of  a 
i>2.1  million  advertising 
spend  on  the  athlete's 
foot  treatment.  Cinema 
advertising  will  continue 
throughout  the  year'. 
DDD  Ltd. 

Tel:  01923  229251. 


Panadol  trumpets  its  message  on  TV 


The  latest  television 
advertisement  for 
analgesic  Panadol 
focuses  again  on  the 
adult  elephant  and  its  calf 
theme. 

Smithkline  Beecham  is 
investing  £1  million  in  its 
campaign,  which 
consists  of  30-  and 

10-second 


advertisements. 

The  elephants  are  used 
as  a  metaphor  for 
Panadol,  representing 
strength  and  gentleness 
and  its  position  as  the 
pain-reliever  that  is 
'strong  on  pain,  yet  gentle 
on  you'. 

Smithkline  Beecham 
Pharmaceuticals. 
Tel:  01 707  325111. 


stations  and  on  Central 
television  from 
September  2. 

The  gel  contains  no 
acid  ingredients  and  is 


IS* 


suitable  for  diabetics 
and  patients  with  poor 
circulation. 
Typharm  Ltd. 
Tel:  01202  666626. 


ttWPtfTf 

KIT 


Easy  to  swallow  micro  supplements 


Coenzyme  Q10,  with 
vitamin  E,  and  with 
vitamin  C  are  two  new 
additions  to  the 
Cantassium  range  of  easy 
to  swallow  micro 
supplements  from 
Larkhall  Green  Farm. 

The  range  is  to  be 
promoted  in-store  and 
backed  by  a  £500,000 
advertising  spend  over 
two  months  from 
September. 

Cantassium  Micro 
Coenzyme  Q10  (60  tablets, 


£6.95)  is  combined  with 
vitamin  E  to  enhance  the 
protective  antioxidant 
qualities  of  the  nutrient. 

Cantassium  Micro 
Vitamin  C  has  been 
launched  with  the 
approaching  cold  and  flu 
season  in  mind.  Each 
Cantassium  Micro 
Vitamin  C  (90  tablets, 
£2.95)  contains  100  per 
cent  of  the  Government 
RID  A. 

Larkhall  Green  Farm. 
Tel:  0181  8741130. 


Hot  lemon  first 
for  pharmacy 

Pharmacists  now  have 
their  own  hot  lemon  flu 
drink  to  sell  with  the 
launch  of  Benylin  Four  Flu 
Hot  Drink. 

Building  on  the  brand 
success  of  Benylin  Four 
Flu  tablets  and  liquid, 
Warner-Lambert 
Consumer  Healthcare  is 
extending  its  range. 

Grocery  leads  on  the 
hot  lemon  drink  sales 
front,  but  W-L  sees  the 
Pharmacy-only  hot  drink 
as  a  way  of  bringing  sales 
back  into  the  pharmacy. 

The  new  line  is  being 
supported  throughout  the 
winter  with  £1.9  million  of 
national  television  ads. 

W-L  has  created  a  new 
counter  display  unit  in  the 
shape  of  a  bright  yellow 
mug  and  giant  cartons  for 
window  display.  Shelf 
edgers  for  the  GSL  hot 
lemon  drinks  section  will 
direct  the  customer  to  ask 
for  Benylin. 

Each  sachet  contains 
paracetamol  1,000mg, 
diphenhydramine 
hydrochloride  25mg  and 
phenylephrine  hydro- 
chloride 12 nig  Packets  of 
five  sachets  will  retail  at 
£2.35  and  ten  at  £3.99. 
Warner-Lambert 
Consumer  Healthcare. 
Tel:  01703  641400. 


Quids  in  with  Vantage's  late  summer  promotions 


AAH  Pharmaceuticals  is 
offering  promotions  on 
its  Vantage  brand  from 
August  26  to  September 
29.  They  include 
discounts  on  all  six 
Naturewise  herbal 
remedies  (Pain, 
Nuwoman,  Waterloss, 


Nustrength,  Sleepaid  and 
Stress  tablets).  The 
discounts  are  12.5  per 
cent  on  any-mix  orders 
of  five  single  units  or 
more,  and  15  per  cent  on 
eight  single  any-mix  units 
or  more. 
In  addition,  Vantage 


Night  Time  Sleep  Aid  has 
a  special  promotional 
trade  price  of  S4.14. 

A  clearance  offer  of 
'five  for  the  price  of  four' 
applies  to  the  1.7-litre 
Vantage  hot  water  bottle. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Autumnal  incentives  available  from  Mentholatum 


Mentholatum  is  offering 
pharmacists  an  autumn 
bonus  as  an  incentive  to 
stock  up  on  winter  cold 
and  flu  remedies. 
Discounted  prices  and  a 
free,  limited  edition  mug 
with  every  transfer  order 
-  and  no  minimum  order 
requirement  -  are 
available  from  Jenks' 
representatives  or 


directly  on  01494  442446. 

Mentholatum  is 
spending  £3.5  million  on 
promoting  its  products 
this  year.  An  extensive 
promotional  campaign 
includes  consumer 
advertising,  direct 
marketing,  PR  and  trade 
support. 

The  Mentholatum  Co  Ltd. 
Tel:  01355  848484. 
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Move  it  and  win! 

Stafford-Miller  is 
launching  a  trade 
competition  to  promote 
its  Sensodyne  Gel. 

The  Move  the  Gel  and 
Win'  contest  offers 
pharmacy  assistants  the 
chance  to  win  a  weekend 
break  at  a  health  farm, 
worth  £400,  or  one  of  50 
runner-up  prizes. 

To  be  entered  into  a 
prize  draw  pharmacy 
assistants  must  sell  12 
tubes  of  Sensodyne  Gel  in 
either  45ml  or  75ml. 
Competition  details  are 
available  from  the 
company's 
representatives. 
Stafford-Miller  Ltd. 
Tel:  01707  331001. 


Special  FX  on  TV 


Wilkinson 
Sword's  FX 
Performer  ( five 
hi;  ides,  £3.99 
and  ten,  £7.49)  is 
back  on  TV 
screens  from 
September,  with  a 
month-long,  £2.3 
million  campaign. 

The  20-second 
advert  features  the  'I 
feel  good' 
commercial  and 
presents  the  FX 
Performer  as  the  latest 
breakthrough  in  wel 
shaving  and  the  first  to 


Sporting  dreams  come  true  with  Fuji 


FAyifilm  is  giving  away  ten 
pairs  oftickets  to  I  IK 
spoils  events  in  a  free  to 
enter  autumn  competition 
running  from  September9. 

To  win,  customers  must 
buy  a  special  pack  of 
Spoiling  I  iream  Fujicolor 
Super  < ;  Plus  colour  print 
film.  If  theirs  is  one  of  the 
top  ten  prize  packs,  they 
and  a  partner  w  ill  he  able 


to  attend  any  I  K  sports 
event  of  their  choice 

Second  and  third  prizes 
include  s]  ioiIs  wear  and 
everj  n<  in-w  inning  pack 
includes  £0.50  off  their  next 
Fujicolor  Super  ( I  Plus  lilm 

The  promotion  will  be 
available  on  all  'three  for 
two'  triple  and  single  packs. 
Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


have  flexible  twin 
blades.  The  ad  also 
features  the  blade's  'Soft 
Skm  ( ruard'  and 


lubricating  strip, 
which  contains  vitamin  E 
appealing  to  men  with 
sensitive  skin  needs. 
Wilkinson  Sword  Ltd. 
Tel:  01670  713421. 


'For  the  Crest  of  your  life' 


Procter  &  Gamble  is 
investing  £2  million  in 
Crest  Complete,  its  2  in  1 
toothpaste. 

A  new  advertising 
campaign  to  break  on 
September  1  will 
coincide  with  the  brand's 
launch  into  cartons. 

The  advertisement  will 
run  for  five  months  on 
national  television  and 


ten  months  on  satellite.  A 
claymation'  figure 
dressed  in  pyjamas  and 
brushing  his  teeth  is  used 
to  promote  the  core  Crest 
values  of  helping  the 
whole  family  to  have 
strong  teeth  for  the  Crest 
of  their  lives'. 
Procter  &  Gamble  Health 
&  Beauty  Care  Ltd. 
Tel:  01 932  896000. 


Brylcreem  -  just 
for  men 

Sara  Lee  is  spending  £3.6 
million  on  a  national 
television  and  press 
advertising  campaign  for 
its  Brylcreem  Strictly  for 
Men'  hair  care  range  from 
September  2. 

The  advertisements  aim 
to  contrast  the  old  and 
new  Brylcreem 
generations  and  to 
capitalise  on  its 
heritage. 

The  TV  campaign  will 
run  initially  on 
ITV/Channel  4  and  then  on 
satellite  TV  until  January. 
Aimed  at  peak  viewing 
times  for  16-34-year-old 
men,  the  advertising  is 
expected  to  reach  85  per 
cent  of  the  Brylcreem 
target  audience. 

Press  advertising  in 
October  and  November 
will  target  men's 
publications  and  include 
a  Brylcreem  tear-off 
sample  sachet. 

Men  spend  £156m  on 
hair  care  each  year,  but 
only  £20m  on  male 
specific  brands. 
Sara  Lee  UK  Ltd. 
Tel:  01753  523971. 


Philishave's  guaranteed  'money  back'  offer 


A  cash-back  offer  will  run  on  all 
Philishave  shavers  costing  £40 
and  over,  including  the  Reflex 
Action  models,  from  September 
14  to  November  2. 

The  Philips'  promotion  offers 
varying  levels  of  cash- 
back,  ranging  from  £20 
on  its  four  new 
models,  each  costing 
over  £120,  to  £5  on  all 
Philishave  models 
costing  £40  and  over, 
£10  on  all  models 
costing  £50  and 
over  and  £15  on 
models  in  the  £90 
to  £120  band.  All 
claims  must  be 
received  by 
November  16. 

The  autumn 
promotion  will 
be  supported  by 
a  national  TV 
campaign 
prior  to 
Christmas, 
national 
newspaper 
advertising 
and  point  of 
sale 

material. 

•  The  value  of  the  men's  shaver 
market  is  up  by  nearly  4  per  cent 
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year  on  year  to  the  end  of  May  at 
almost  £56  million,  and 
Philishave  has  a  value  share  of 
over  51  per  cent,  according  to 
Adrian  Fleetwood,  Philishave 
marketing  manager). 
Philips  Home  Appliances. 

Tel:  0181  689  2166. 


Imodium 
sells 


Imodium 


Can  stop  diarrhoea 
with  one  dose 
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Tea  Tree  OU 
range  extended 


Thursday  Plantation  is 
extending  its  range  of  tea 
tree  oil  products  and 
supporting  it  with  a 
£150,000  ad  campaign. 

The  range  is  presented 
in  new  packaging  and 
includes:  Tea  Tree  Oil 
Ointment  (£3.95);  Vege- 
table Soap  (£1.75);  Anti- 
Dandruff  Shampoo  (£3.95); 
Skin  wash  (£3.95);  Foot 
Spray  (£3.45);  Foot  Powder 
(£4.95);  and  Aluminium- 
free,  Roll-on  Deodorant 
(£3.75).  Mew  pack  sizes 
have  also  been  introduced 
into  existing  lines. 
Health  Imports  Ltd. 
Tel:  01274  487662. 


Dark  &  Lovely  -  make  no  mistake 


'No  Mistake*  Dark  & 
Lovely  is  a  new  Afro  hair 
relaxer  from  Carson 
Products. 

Designed  for  home 
use  and  carrying  the 
'No  Mistake'  guarantee, 
the  relaxer  (boxed  kit, 
S3. 99)  is  formulated  to 
help  straighten  Afro  hair 
without  scalp  irritation 
or  hair  damage. 

The  improved  formula 
offers  a  gentler  relaxing 
process  with  deep 
conditioning  and  claims 
to  give  "guaranteed 
results  eveiy  time". 
Dooa  Cosmetics. 
Tel:  0171  9781771. 


ON  TV  NEXT  WEEK 


Andrews:  All  areas 


Canesten  Combi:  All  areas 


Centrum:  All  areas 


Just  for  Men:  All  areas 


Mum  Botanicals:  All  areas,  except  CTV 

Nicotinell  gum  (trial  pack):  STV,  B,  G,  Y,  HTV,  LWT,  TT,  C4 


Nivea  Visage:  All  areas 


Oil  of  Ulay:  G,C 


Oxy  Sensitive:  All  areas 


Panadol:  All  areas 


Pantene:  All  areas,  except  GMTV 


Predictor:  Satellite 


Seabond:  Y,TT 


Sensodyne  toothpaste:  All  areas,  including  satellite 
Sellers  Mint  &  Fruit  range:  All  areas,  including  satellite 
Soft  &  Gentle  'Girls  Talk'  anti-perspirant:  All  areas 
The  Wrigley  Company/Sugar  Free  Brands:  All  areas 
Vagisil  Creme:  GTV,  STV  

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


Ultra-deep 


Miners  back 
on  the  block 


Miners  International 
has  re-launched  its 
block  mascara 
(black,  brown  and 
navy,  £2.99),  ^ 
supported  by  new 
display  material. 

A  display  kit  is 
supplied  with  every 
block  mascara 
merchandising  unit. 
The  unit  consists  of  a 
counter  show  card  and  a 
12  x  16in  window  poster 
with  the  wording  'It's 


back  -  Miners  Original 
Block  Mascara'. 
Miners  International  Ltd. 
Tel:  01 264  350379. 


_r-OR£Ak- 

PLENiTUDE 

:  1  Viru.lFTEV^ 


Revitalift  eyes 
have  it  „, 

L'Oreal  Plenitude  is 
introducing  new  Revitalift 
Eyes  (15ml,  £7.99)  anti- 
wrinkle  and  firming 
cream  into  its  Revitalift 
range  from  September. 

Designed  to  control  the 
loss  of  elasticity  and 
reduce  visibility  of  lines, 
its  key  ingredients  are: 

•  Par-Elastyl,  a  vegetable 
protein  which  helps 
improve  the  skin's 
firmness  and  elasticity 

•  Retinol  A,  which 
produces  vitamin  A  and 
helps  to  accelerate  skin 
cell  renewal 

•  UVB  filter,  which 
provides  protection 
against  sun  damage. 

Revitalift  Eyes  has  a 
fragrance-free 
formulation  and  is 
targeted  at  40-45-year-old 
women. 
L'Oreal. 

Tel:  0171  937  5454. 


It's  true  -  Rimmel  offers  lips  longer  staying  power 


Rimmel  International  is 
launching  Sensiq  by 
Pierre  Robert  Stay  True 
lip  colour  and  lip  liner 
from  October. 

New  Stay  True  lip 
colour  (six  shades,  £4.49) 
gives  lips  a  demi-matte 
colour,  and  contains  film- 
forming  polymers  to 


ensure  it  lasts  for  up  to 
six  hours,  according  to 
the  manufacturer.  The 
formulation  includes 
vitamin  E  and  avocado  oil 
to  moisture  and  condition 
lips.  It  is  eosin-  and 
fragrance-free  and 
contains  a  UVB 
sunscreen. 


Stay  True  lip  liner  (four 
shades,  £2.95)  is  a 
retractable  liner  that  is 
designed  to  give  a 
precise  application  of 
colour  to  the  lips.  The 
formulation  has  added 
moisturisers. 
Rimmel  International  Ltd. 
Tel:  01233  625076. 


RANBAXY 

Look  out  for  products 
bearing  the  big  R 
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Lever  move 

The  marketing  of  personal 
wash  brands  Dove,  Lux, 
Shield,  Knight  s  Castile 
and  Lifebuoy  is  to  move 
from  Lever  Brothers  to 
Elida  Faberge  from 
January  1. 
Lever  Brothers  Ltd. 
Tel:  0181  541  8200. 


Air  Miles 


Tudor  Photographic  is 
introducing  its  Air  Miles 
promotion  into  the 
professional  sector.  A 
special  Air  Miles  bonus 
will  be  awarded  to  new 
travel-minded 
professional  lab  owners 
who  purchase  Agfa  paper 
before  the  end  of  the  year. 
Tudor  Photographic  Group 
Ltd. 

Tel:  0181  202  0811. 


Hear  this 


Shire  Pharmaceuticals  is 
announcing  a  change  of 
distributor  for  Midrid  OTC, 
its  oral  analgesic 
treatment.  From 
September  1,  distribution 
will  move  from  Rhone- 
Poulenc  Rorer  back  to 
Shire  Pharmaceuticals. 
All  future  orders  for  either 
Midrid  15-capsule  pack  or 
100  capsule  dispensing 
pack  should  be  made 
direct  to  the  company. 
Shire  Pharmaceuticals  Ltd. 
Tel:  01264  333455. 

Twist  and  pour 

A  new  easy  to  use 
sprinkle  top  has  been 
designed  to  make 
Hermesetas  Gold 
Granulated  Sweetener 
easier  to  pour  and 
sprinkle.  The  sweetener 
is  an  aspartame/- 
acesulfame-based 
product  and  is  also 
available  in  tablet  packs. 
Jenks  Group. 
Tel:  01 494  442446. 

Cuticura  is  back 

Keyline  Brands  is  once 
again  stocking  Cuticura 
Medicated  Ointment. 
Formulated  to  help  soothe 
and  protect  sore,  tender 
skin,  the  ointment 
contains  eight  ingredients 
to  help  relieve  dryness, 
chapping  and  irritated 
skin. 

Keyline  Brands  Ltd. 
Tel:  0181  893  5333. 


Entertaining  baby  with  Bambino 


Mam  UK  has 
added  two  new 
produc  ts  to  its 
Bambino  range 
of  baby 
accessories. 

The  Bambino 
Fun  Rattle 
(SI. 99)  comes  in 
a  choice  of  primary 
colours  and  is  designed 
to  stimulate  and  enter- 
tain babies  from  birth. 

The  Bambino  Training 
Cup  (SI. 69)  holds  6oz  of 
liquid,  is  clear  in  colour 
and  has  a  screw-top  lid 
in  a  choice  of  colours. 


igarnbino' 

of*, 


Changes  to  the 
exist  ing  range  include: 
Bambino  bottles 
available  in  two  sizes 
(125ml,  £1.55  and  250ml, 
SI. 69),  with  silicone 
teats  in  a  choice  of  six 
colours  and  designs;  and 
Bambino  Soothers  (pair, 


SI. 59),  available  in  a 
choice  of  colours, 
presented  on  a  blister 
back. 

The  Bambino  r  ange  is 
available  in  outers  of  12 
(24  for  soothers). 
Mam  (UK)  Ltd. 
Tel:  0121  326  6992. 


Extended  play  for  Unipath's  Clearblue  One  Step 


Two  new  radio  commercials  to  promote 
the  home  pregnancy  lesl  (  learblue  <  )ne 
Step  will  be  on  air  from  September  I. 

The  camp 
until  Oct< 


Tasty  treats  for  toddlers 

Cow  &  Gate  is  extending  its  baby  feeding 
range  with  four  Olvarit  Toddler  Desserts. 

Aimed  at  toddlers  over  12  months,  the 
range  is  available  in  four  fruit  variants 
from  October.  It  includes  apple  pie  & 
banana  custard,  apple,  apricot  &  peach 
crumble  with  custard;  orange  &  kiwi  fruit 
compote;  and  fruit  salad  (all  200g,  £0.65). 

Cow  &  Gate  is  also  expanding  its  Olvarit 
Toddler  main  course  meals  (250g,  £0.82), 
with  the  introduction  of  a  new  turkey  and 
broccoli  casserole  variant. 
Cow  &  Gate  Ltd.  Tel:  01225  768381. 

Vegetarian  meals  on  menu 

Baby  Organix  has  launched  a  vegetarian 
range  of  baby  meals  fortified  with  enough 
iron  and  vitamin  B12  to  supply  50  per  cent 
of  the  recommended  daily  intake  in  a  lOOg 
serving. 

At  least  95  per  cent  of  all  ingredients 
used  are  grown  without  pesticides, 
fertilisers  or  growth  hormones  to  strict 
Soil  Association  standards. 

The  launch  includes  37  new  varieties,  23 
varieties  of  wet'  meals  in  jars,  and  three 
pasta  sauces  (100g,  £0.56  and  190g,  £0.78). 

Also  in  the  range  are  nine  new  varieties 
of  infant  cereals  and  two  ranges  of  pasta 
shapes. 

Organix  Brands  pic.  Tel:  0800  393511. 


broadcast  in  key  regions,  including 
London,  Manchester,  Liverpool. 
Birmingham,  Leeds.  Bristol  and 
( ilasg(  iw. 

1  Inipath's  brand  manager,  Lynn 
ough,  says:  "This  increase  m  coverage 
means  that  over  65  per  cent  of  women 
aged  16-39  will  hear  one  of  the  ads  at 
least  nine  tunes  each." 

Unipath's  investment  for  radio 
advertising  has  reached  s  100,000 
and  (  latins  to  be  the  biggest-ever 
spend  foi  a  home  pregnancy  test. 
Unipath  Ltd. 
Tel:  01234  347161. 


Three  times  as 
good  to  taste 

Halo  bars  will  be 
available  from  next  month 
in  new  packaging. 

Halo  Foods  has 
announced  three  major 
changes  to  its  Lite 
confectionery  bar 
(available  in  honey-malt, 
orange  and  rich  toffee 
flavours;  single  bar,  £0.32). 

A  new-look  pack  is 
designed  to  promote  the 
three  key  changes  to  the 
bar: 

•  new  packaging  giving 
prominence  to  the  three 
key  changes  -  real  milk 
chocolate,  95  calories  and 
half  the  fat 

•  decrease  in  calories - 
a  decrease  in  the  quoted 
calorific  value  from  97 
calories  to  95 

•  taste  guarantee  -  a 
cash-back  offer  if  a 
consumer  does  not  agree 
that  '95  calories  never 
tasted  so  good'. 

A  two-month 
nationwide  radio 
roadshow  and  sampling 
campaign  will  coincide 
with  the  launch  of  the 
new-look  bar. 
The  Miles  Group. 
Tel:  01 484  852411. 


Imodium  leaves  your  shelves,  and 
puts  cash  in  your  tills,  three  times 
faster  than  the  competition.* 

•Nielsen, antl  dlarrhoeal  report  May/June  1996 
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We  are  getting  fatter.  The  Government's  Health  of  the 
Nation  target  to  reduce  obesity  has  backfired  and 
there  are  now  more  obese  people  in  this  country 
than  there  were  ten  years  ago.  Does  this  spell  bad 
news  for  the  slimming  industry  and  pharmacy? 


T— he  nation  is  growing  more 
and  more  obese  -  at  such  a 
rate  that  it  may  overtake 
the  US  in  the  world  heavy- 
weight stakes. 
For  those  who  are  overweight 
there  is  a  welter  of  diet  aids  on 
the  market,  each  one  having  a 
varying  degree  of  success.  Artifi- 
cial sweeteners,  on  the  other 
hand,  are  a  proven  method,  since 
reducing  sugar'  from  the  diet  will 
often  help  towards  slimming. 

However,  we  are  now  being 
told  by  health  and  fitness  experts 
that  exercise  is  more  effective  in 
long-term  weight  loss  than  modi- 
fying our  diet.  With  such  contra- 
dictory information  around, 
pharmacists  could  be  forgiven 
for  wonder  ing  whether  they  can 
justify  stocking  slimming  aids  at 
all. 

Appetite  control 

The  secret  to  Aydslim's  40  years' 
success  is  that  it  is  not  a  crash 

diet,    but    a  sirrrple   

method  to  help  con- 
trol appetite  and 
enable  the  slimmer  to 
enjoy  nutritionally 
balanced  food,  be- 
lieves Aydslim's  mar- 
keting manager,  Suzy 
Wynbergen. 

Aydslim  is  meant  to 
curb  the  appetite  by 
introducing  glucose  in- 
to the  stomach.  Blood 
sugar  levels  conse- 
quently rise,  making 
slimmers  feel  less  hun- 
gry and  more  in  control 
of  their  food  intake, 
says  the  manufacturer. 

There  are  three 
flavours  presented  in 
a  fudge-like  format 
containing  19  calories 
per  cube.  This  should 


appeal  to  "serious  summers 
who  enjoy  a  'sweet  treat'  as 
part  of  their  calorie-controlled 
diet". 

In  a  jam 

The  diabetic  grocery  market  has 
a  role  to  play  in  the  calorie-con- 
trolled dieting  sector. 

Government  figures  show  that 
in  1993, 43  per  cent  of  men  and  30 
per  cent  of  women  were  over- 
weight. This  represents  a  target 
market  of  15  million  consumers 
for  reduced-calorie  food,  says 
Stute,  manufacturer  of  diabetic 
products. 

The  company,  which  has  a  90 
per  cent  volume  share  of  the 
branded  diabetic  jam  market, 
has  introduced  Stute  Diet  straw- 
berry jam  and  slim  cut  mar- 
malade. This  is  in  addition  to  its 
diabetic  preserve  range,  as  a 
large  proportion  of  its  pur- 
chasers are  irot  diabetic. 

The  diet  preserves  are  made 


with  fruit  sugar- 
only  (no  normal  sugar  or  glucose 
is  added),  so  that  total  sugar  is 
reduced  by  30  per  cent.  A  level  tea- 
spoon of  jarrr  contains  only  ten 
calories.  Stute's  range  of  diabetic 
'extra'  preserves  has  45  per  cent 
less  calories  than  normal  jam. 

A  range  of  pur  e  fruit  juices  for 
the  pharmacy  sector  has  just 
been  launched.  The  first  two 
varieties  are  pure  orange  and 
fresh  pressed  cloudy  apple  juice 
(available  irr  1 -litre  and  750ml 
tetra-packs,  respectively). 

The  major  grocery  multiples 
are  not  supplied  with  these  prod- 
ucts, so  any  invidious  price  com- 
parisons are  avoided,  says  Stute. 

To  Boldex  go ... 

Potter's,  the  herbal  medicines 
manufacturer,  has  recently  re- 
named its  slimming  aid. 


SWEETIE  PIE 


Boldex 
is  the  for- 
mer 'Boldo 
I  Aid  To  Slim- 
ming', which 
has  been  mar- 
keted since  1930  with  no  reported 
side-effects. 

The  product,  containing  boldo, 
bladderwrack,  butternut  and 
dandelion  extracts,  has  seen  con- 
sumer demand  increase  200  per 
cent  after  recent  press  coverage. 

Potter's  says  that  Boldex  is  the 
only  boldo  product  to  have  a 
known  alkaloid  content,  with  up 
to  five  times  more  boldo  alkaloid 
content  than  other  brands.  Tire 
company  claims  that  it  is  these 
flavonoids  that  have  a  liver-stim- 
ulant or  cholagogic  effect.  Bile 
secretion  is  stimulated  with  a 
resultant  effect  on  digestion. 

Bladderwrack  or  Fucus  is  an 
iodine-containing  seaweed  that 
may  have  an  effect  in  hypothy- 
roidism. As  such,  Potter's  says 
that  the  ingredient  is 
used  as  a  specific 
anti-obesity  agent. 


The  value  of  the  non-sugar  sweetener  market 
has  jumped  fr  om  £32  million  in  1989  to  £55m 
last  year,  at  the  expense  of  the  sugar  industry, 
which  has  lost  £69m  sales.  Pharmacy  and 
drugstores  currently  account  for  nearly  40 
per  cent  volume  of  sales  ( 1994)  putting  phar- 
macists in  an  important  advisory  role. 

Sweetex  product  manager  Averil  Marczak 
says:  "Pharmacists  have  traditionally  sold  a 
wide  range  of  slimming  products  and  Swee- 
tex recognises  the  importance  of  t  he  pharma- 
cist as  a  means  of  reaching  and  helping  those 
with  specific  dietary  requirements."  Sweetex 
has  retained  its  position  with  a  29. 1  per  cent 
market  share. 

Canderel  became  the  leading  brand  sweet- 
ener in  1993  and  has  held  on  to  that  position 
ever  since.  Last  year,  its  market  share 
increased  from  34.9  per  cent  to  36.3  per  cent. 
The  company  puts  its  strength  down  to 


strong  ongoing  marketing  support,  which  will 
continue  into  next  year. 

Galpharm,  however,  has  found  out  that 
looks  and  outside  appearances  should  never 
be  underestimated. 

Some  years  ago,  Galpharm  decided  to 
repackage  its  saccharin  range  in  blue  screen- 
printed  tubes,  believing  it  would  bring  moder- 
nity and  new  interest.  What  it  brought  with  it 
was  a  lack  of  recognition. 

So  in  June,  the  packaging  returned  to  the 
original  and  familiar  green  livery  and  the 
company's  artificial  sweeteners  were 
relaunched  as  Galpharm  Supasweet  Saccha- 
rins incoqrorating  its  'Minisweetener'  range 
and  the  saccharin  12.5mg  BP  formulation. 

Since  then,  sales  have  been  forecast  to 
reach  £800,000  for  the  year  ending  July,  1997, 
compared  with  £286,000  for  the  same  period 
this  year. 


...  or  to  detox 

In  1990,  Bioconcepts 
pioneered  the  con- 
cept of  detoxification 
as  a  diet  aid  in  the  UK 
through  the  launch  of 
Bio-Light,  which  has 
since  seen  a  30  per 
cent  rise  per  annum. 

This  year,  the  ac- 
companying diet  sheet 
has  been  improved  to 
increase  the  efficiency 
of  the  detox  pro- 
gramme and  to  en- 
courage users  to  eat 
healthily.  A  section  on 
combinations  with 
food  has  also  been 
included. 
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Rennie 


A  middle-aged  man  asks  you  whether  you  can  give  him  anything  stronger  than 
paracetamol  for  the  pain  of  his  tooth  abscess.  By  the  way,  he  says,  can  you  suggest 
a  herbal  calming  tablet  that  will  be  alright  to  take  with  his  antibiotic;  he's  under  a 
lot  of  stress  at  work  at  the  moment  and  he  just  wants  something  mild  to  help  him 
through  it.  He's  not  sleeping  so  well,  but  at  least  his  stomach  is  better  now 


Questions 

1  What  would  you  suggest  as  an 
analgesic? 

2  Would  you  recommend  a  herbal 
calming  tablet? 

3  Do  you  have  any  comments  on 
the  antidepressant  therapy? 

4  What  other  question  might  you 
ask? 


Answers 

1  Non-stei < nihil  anli  ml'lamma 
lory  drugs  are  effective  anal 
gesics  In)  tooth  pain,  so  ibupro 
fen  in  aspirin  v\ oulcl  be  ;i  g<  >< id 

(  In  hi  i  ■  w  cic  it  in  il  Iiii  ;i  |  m  issil  ilc 

history  of  gastro-intestinal  prob- 
lems. Enquire  furthei  into  the 
nal ure  i >l  Ins  sii imacft  problems 
and  possible  causes,  but,  unless 
you  are  reassured,  paracetamol 
is  the  i  »nly  t  )T< '  option. 

2  Any  <  1 1  u u.  treatment  I'm  u  hat 
appears  to  be  anxiety  is  inappro- 
priate   without    more  detailed 

investigation  of  the  underlying 
problem  and  tins  is  best  consid- 
ered first  by  the  GP  There  are 
several  possible  causes:  tempo 
rary  stress,  a  manifestation  of 
inadequately  treated  depression, 
or  anxiety,  associated  with 
depression,  and  the  unpre 
dictable  ( 'NS  effects  of  furthei 
medical  mi i  will  only  complicate 
the  pr< iblem 


3  Some  people  experience  some 
stimulation  with  imipramine, 
which  is  less  sedating  than 
amitriptyline;  it  this  is  the  case, 
the  dose  should  not  be  taken  at 
night.  The  dose  is  low  -  the  BNF 
cites  a  range  ol  maintenance 
doses    of   50-100mg/day,  but 

doses  may  need  to  be  as  high  as 

200mg/day. 

1  As  you  ask  about  the  history 
of  stomach  problems,  check 
whether  any  treatment  has  been 
taken  particularly  cimetidine, 
which  inhibits  the  metabolism 
and  increases  blood  concentra- 
tions of  imipramine.  (This  might, 
for  example,  explain  why  the 
dose  of  imipramine  is  low  and 
indicate  the  need  foi  (lose  adjust- 
ment )  Whethei  this  would  be 
clinically  significant  with  the 
occasional  low  doses  indicated 
w  ith  ovei  the  countei  cimetidine 
is  uncertain. 


The  multi-dimensional 
pharmacist 

As  market  leader  in  digestive 
remedies,  one  of  the  fastest-growing 
OTC  sectors,  Roche  Consumer  Health 
is  in  constant  contact  with 
pharmacies  -from  High  Street 
multiple  to  local  chemist. 
As  more  people  look  to  the  pharmacist 
for  advice,  the  role  is  becoming 
increasingly  important.  Not  only  are 
they  medical  consultants  but  they  also 
have  to  manage  a  shop,  be  astute 
business  people,  be  fair  and  be 
respected  employers,  and  even 
become  customers'  confidantes. 
Juggling  roles  and  wearing  different 
hats  contributes  significantly  to 
making  the  pharmacist 
indispensable,  says  Bob  Curtis, 
national  sales  manager  for  RCH, 
Here  he  looks  at  each  role  a 
pharmacist  plays. 

Medical  consultant:  keep  up  to  date 
and  capitalise  on  trends  or  issues. 
Build  up  relationships  with  local 
GPs.  Customers  feel  secure  if  you 
make  reference  to  their  doctor  by 
name,  while  a  GP  who  knows  of  you 
is  more  likely  to  refer  patients. 
Keep  notes  on  customer's  ailments, 
conditions  or  worries  plus  personal 
or  family  details  -  such  as  ages  of 
children. 

Offer  a  private  place  where 
customers  can  discuss  their 
problems  or  give  an  hour  each  day 
for  telephone  consulting. 
Business  person:  watch  the  market 
and  merchandise  accordingly. 
Manage  consulting  time.  Offer 
advice,  but  ensure  time  isn't  wasted 
on  one  customer  while  another 
leaves  empty-handed. 
Capitalise  on  seasons  and  events. 
The  obvious:  holidays,  Christmas 
and  the  less  obvious:  back  to  school 
(cod  liver  oil),  moving  house  (de- 
stressing  products).  Utilise  material 
available  from  manufacturers  where 
it  is  appropriate  and  this  will  save 
you  valuable  consulting  time. 
Shop  manager:  create  an  ambience 
based  on  customer  needs.  Is  one 
stop  shopping  needed?  Are  you  an 
oasis  of  calm  in  a  busy  street;  are 
you  the  centre  for  healthcare  advice 
in  your  community? 
What  do  neighbouring  outlets  offer 
and  who  shops  there?  What  can  you 
offer  customers  that  is  extra? 
Stock  new  and  different  product 
lines  or  link  themed  products  to 
create  a  holiday  survival  kit,  for 
example. 

Employer:  choose  an  assistant  with 
complementary  skills  to  you  It 
means  a  wider  variety  of  customers 
can  be  helped.  Consider 
specialisation  or  personal  interest. 
Motivate  and  train. 
Customer  confidante:  customer 
types  -  do  they  want  their  hand  held, 
a  confidante  or  just  a  smile?  In  a 
busy  outlet  it's  hard  to  read  people 
quickly  but  it  could  make  all  the 
difference. 

Finally,  get  tips  from  other 
pharmacists.  Visit  outlets  as  a 
customer.  You  can  learn  a  lot  -  not 
just  from  direct  competitors  -  from 
larger  and  smaller  outlets  too. 
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Delivering 
an  error  in 
judgment? 

Ashwin  Tanna  FRPharmS,  a  community  pharmacist  in 
Dulwich,  London,  questions  the  decision  of  the  Royal 
Pharmaceutical  Society's  Statutory  Committee  in  the 
case  brought  against  Boots  the  Chemists  earlier  this 
year  over  its  handling  of  prescription  collection  and 
delivery  services 


On  January  18,  by  a 
majority  of  three  to 
one,  the  Statutory 
Committee  of  the 
Royal  Pharmaceutical 
Society  found  Boots  the  Chemists 
and  its  superintendent  pharmacist 
guilty  of  misconduct  in  providing 
prescription  collection  and  deliv- 
ery services  in  rural  areas. 

The  Committee  found  miscon- 
duct, but  in  its  wisdom  ruled  that 
this  was  not  serious  enough  to 
warrant  taking  any  further 
action. 

I  sincerely  believe  that  the 
Statutory  Committee's  decision 
not  to  take  any  action  was  ill- 
judged.  The  repercussions  it 
could  have  on  the  profession 
were  not  carefully  thought  out. 

Boots  made  a  request  for  leave 
to  apply  for  a  judicial  review  of 
the  majority  decision  within  the 
period  of  three  months  allowed 
by  the  High  Court  and  that  leave 
has  been  granted  without  an  oral 
hearing. 

At  present,  no  one  knows 
when  the  application  will  be 
listed  and  it  can  take  up  to  two 
and  a  half  years  or  more  before  a 
case  is  heard  by  the  courts. 

In  the  meantime,  the  company 
can  disregard  the  decision  of  the 
Statutory  Committee  and  carry 
on  its  prescription  collection  and 
delivery  services  in  the  rural 
areas  of  Humberside  and  Wilt- 
shire if  it  so  wishes. 

On  April  12,  after  an  oral  hear- 
in?;,  a  Service  Committee  found 


Boots  the  Chemists  in  breach  of 
its  Terms  of  Service  in  connec- 
tion with  faxing  prescriptions 
from  its  non-contract  Dog  Ken- 
nel Hill  pharmacy  to  the  Wal- 
worth Road  branch,  which  does 
have  an  NHS  contract.  The  Ser- 
vice Committee's  decision  had  to 
be  ratified  by  a  full  meeting  of 
Merton,  Sutton  &  Wandsworth 
(MSW)  Health  Authority. 

From  the  pharmaceutical  press, 
I  was  astounded  to  read  that  MSW 
HA  has  upheld  the  complaint  con- 
cerning the  "reasonable  prompt- 
ness of  dispens- 
ing", yet  has  des- 
ignated faxing  of 
prescriptions 
from  a  non-con- 
tract pharmacy 
as  a  prescription 
collection  and 
delivery  service. 

If  this  is  true, 
then  the  profes- 
sion is  faced 
with  yet  an- 
other new  twist 
in  the  saga  of 
the  faxing  of 
prescriptions 

from  a  non-contract  pharmacy, 
with  it  now  being  considered  a 
prescription  collection  and  deliv- 
ery service. 

Collection  and  delivery  ser- 
vices cannot  be  allowed  or  desig- 
nated where  full  pharmacy  ser- 
vices are  already  available  in  a 
locality.  The  Society  should  be 
consulted    whenever    such  a 


The  Council  is 
elected  by  the 
membership  and 
should  not 
dance  to  the  tune 
of  multiples 


scheme  is  proposed  so  that  an 
inspector  can  investigate  the 
arrangement . 

The  other  technicality  is  that 
the  point  at  which  the  prescrip- 
tions are  collected  and  where 
medicines  are  delivered  should 
ideally  be  free  from  association 
with  the  supply  of  the  medicine. 
Moreover,  the  pharmacist  in 
charge  should  be  aware  of  a  need 
for  a  collection  and  delivery  ser- 
vice in  his  area  and  should 
involve  the  local  pharmaceutical 
committee. 

The  Council 
certainly  made  an 
error  of  judgment 
when  it  declined 
to  state  explicitly 
that  the  practice 
of  faxing  prescrip- 
tions contravened 
the  ethical  stan- 
dards required  of 
its  members.  The 
decision  of  the 
Council  not  to 
oppose  the  faxing 
of  prescr  iptions  is 
inequitable  and 
certainly  not  in 
the  long-term  interest  of  the  pub- 
lic or  the  profession. 

The  Society  took  a  stand 
against  Boots  in  relation  to  pre- 
scription collection  and  delivery 
services  in  Humberside  and  Wilt- 
shire. It  referred  the  case  to  the 
Statutory  Committee,  where  the 
company  has  been  found  guilty 
of  misconduct,  yet  it  is  not  pre- 


pared to  take  a  stand  against  pre- 
scription faxing. 

When  it  comes  to  fundamental 
issues  like  'professional  miscon- 
duct', we  are  told  to  leave  the 
decision  as  to  whether  the  issue 
is  pursued  to  the  Council.  The 
result?  Council  members  vote 
"as  their  consciences  guide 
them"  -  regardless  of  what  the 
membership  might  want  in  the 
long-term  interest  of  the  profes- 
sion and  the  public. 

In  response  to  a  recent  letter 
in  the  pharmaceutical  press,  the 
Society's  secretary  and  r  egistrar' 
stated  categorically  that  the 
Branch  Representatives'  Meet- 
ing ( BRM )  is  the  place  where  the 
views  of  members  on  important 
issues  are  made  clear,  and 
which  the  Council  would  take 
into  consideration. 

The  irony  of  the  situation  is 
that,  at  the  BRM  last  year,  a 
motion  put  forward  by  the  York 
Branch,  regarding  the  faxing  of 
prescriptions  from  a  non-con- 
tract pharmacy,  was  passed  by 
the  meeting,  yet  the  Council  has 
ignored  it  and  relied  instead  on 
the  minister  of  health  to  outlaw 
the  practice. 

The  Council  is  elected  by  the 
membership  and  should  not 
dance  to  the  tune  of  multiples. 
Council's  job  is  to  listen  to  all, 
and  to  kowtow  to  none.  It  must 
decide  what  is  in  the  best  interest 
of  the  public  and  the  profession 
in  t  he  long-term,  without  fear  or 
prejudice. 
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Was  anybody  else  as 
incensed  as  I  was  when  they 
read  the  new  Traveller 
Software  health  information 
brochure? 

I  received  the  information 
last  week.  I  read  the  labels 
first,  and  was  thinking  it 
rather  good  until,  right  at  the 
end,  came  the  words: 

'Nivaquine  7  Split  £0.49'. 

How  dare  they  presume  to 
decide  how  much  I  might 
charge  for  splitting  a  pack  of 
tablets!  Who  is  their  pricing 
expert?  Or  rather  inexpert!  He 
will  bring  the  whole  product 
into  disrepute. 

I,  and  the  great  majority  of 
pharmacists,  do  not  work  for 
nothing.  Yes,  I  would  sell  a 
complete  pack  of  28 
Nivaquine  for  the  list  price  of 
£1.96.  The  remainder  could 
be  discarded  or  probably 
taken  by  an  accompanying 
person.  Even  if  not,  £1.96  is 
hardly  a  significant  factor  in 
the  price  of  the  holiday. 

If  I  decided  to  sell  only 
seven  tablets  from  a  pack  of 
28,  do  Traveller  Software 
seriously  think  I,  or  anyone 
else,  would  repack  and 
relabel  the  tablets  and  sell 
them  for  a  quarter  of  the 
price?  That  would  mean  that 
we  had  costed  our  time  and 
expertise  at  zero,  or  in  fact 


less  than  zero,  as  we  would 
be  left  with  a  residue  of  21 
tablets  which  may  well  be 
unsaleable. 

My  accounting  shows  that  it 
costs  me  £3.50  per  five 
minutes  to  run  my  pharmacy. 
There  is  such  a  thing  as 
selling  too  cheaply!  'Working' 
for  49p  is  one  of  them. 

I  am  reminded  of  a  story  I 
was  told  earlier  this  year.  A 
pharmacist  was  asked  to  be 
an  expert  witness  by  a 
solicitor  in  a  court  case.  When 
asked  how  much  he  would 
charge,  the  pharmacist 
replied:  "Half  a  day  -  £50." 

There  was  a  silence  on  the 
telephone  and  then  the 
solicitor  replied:  "Would  you 
make  that  £250.  At  £50  no  one 
will  think  you  are  an  expert." 
Anne  Haines-Nutt 
Torquay 

Lloyds'  saga -who  is  the 
winner? 

Your  Comment  (C&D  July  27), 
like  the  Mergers  and 
Monopolies  Commission's 
report,  missed  the  fact  that 
quite  a  lot  of  the  wholesaling 
undertaken  by  Lloyds  is  for  its 
own  branches.  This  business 
would  obviously  go  to  the 
one  who  wins  the  race. 

The  other  point  is  that  all 
the  information  about  Lloyds' 


wholesaling  business 
customers  will  likewise  be  the 
property  of  the  new  owners. 
They  will  undoubtedly  use  it 
to  benefit  them  to  the 
maximum  by  targeting  those 
potential  customers  which  it 
identifies. 

Since  both  Unichem  and 
AAH  are  now  direct 
competitors  of  the 
independent,  their  support  for 
such  pharmacies  has  become 
secondary  to  their  ambition  to 
compete  with  Boots  in  the 
retailing  sector. 

The  first  two  factors  would 
make  any  potential 
purchasers  of  the  depots 
evaporate.  However,  if  a 
syndicate  of  pharmacists  was 
formed,  just  like  when 
Unichem  was  established, 
with  the  sole  purpose  of 
supporting  only  independents 
without  competing  with  them, 
then  a  third  factor  could  come 
into  operation  and  make  it 
possible  to  buy  some  of  the 
depots  for  next  to  nothing. 

Personally,  I  feel  that  the 
MMC's  report  was  short- 
sighted and  inadequate.  What 
it  should  have  asked  was  that 
the  wholesaling  and  the 
retailing  arms  of  the  new 
owner  should  be  demerged  in 
every  sense  of  the  word.  This 
would  have  served  the 
profession  and  the  public  at 
large  much  better. 


Finally,  independent 
pharmacists  are  not  going  to 
be  the  winners,  as  you 
suggest,  rather  those  with 
higher  turnovers  who  could 
individually  flex  their  muscles 
to  get  better  deals  while  the 
rest  pay  the  price  for  it. 
Jay  Patel 
Romford 

Mr  Patel  is  quite  right  to  say 
that  much  of  Lloyds' 
wholesaling  turnover  comes 
from  serving  its  pharmacies. 
The  point  made  in  the 
Comment,  which  Mr  Patel 
appears  to  have  overlooked, 
is  that  independent 
wholesalers  could  be  the 
major  winners.  Competition 
in  the  wholesale  sector 
generally  benefits 
independent  pharmacy 
customers,  Ed. 


I  read  with  interest  the  article 
on  the  sale  of  Lloyds  in  C&D 
July  27,  and  the  awkward  pre- 
conditions imposed  by  Ian 
Lang  of  the  DTI  which  face 
Unichem  and  Gehe. 

Why  do  they  not  form  a  joint 
venture,  with  50  per  cent 
maximum  shareholding  to  buy 
the  wholesale  sites?  Thus  no 
winners,  no  losers!  Simple. 
Kevin  Naylor 
Leeds 


-J 


Three  good  reasons  to  visit 
EXPOPHARM  96  in  Leipzig 


EXPOPHARM  is  Europe's 
largest  international  phar- 
macy trade  fair,  wilh  more 
than  400  exhibitors  and 
over  20.000  visitors. 


At  EXPOPHARM  you'll  find 
new  partners,  products, 
servk  es  agents/distributors 
representations,  licensors. 
And  there's  a  Business 
Centre  and  International 
Meeting  Point  to  help  you. 


EXPOPHARM  to  be  held 
this  year  in  Leipzig,  trading 
centre  for  over  800  years, 
now  offering  the  most 
modern  fair  complex  in  the 
world. 

We  look  forward  to  welco- 
ming you  -  24-2  7  October, 


* 
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*  Phono  or  fax  for  further  information: 

David  Franks  &  Co.  Represent  I XPOPHARM  in  UK  and 
Ireland,  PO  Box  33  Moullon,  Newmarket,  Suffolk, England 
CB8  8SH,  Tel:  01638-751132  I  Tax:  01638-750933 

EXPOPHA 

International  Pharmacy  Trade  Fair  -  24-2  7  October,  1996  -  Leipzig,  Germany 
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Health  cuts  spark  strikes 


Swingeing  cuts  in  social  security 
and  health  benefits  have  led  to  a 
wave  of  recent  strikes  and 
protests  in  (ierniany,  as  the  gov- 
ernment attempts  to  meet  the 
criteria  for  monetary  union. 

More  than  £:3  billion  savings 
have  been  proposed  in  the  statu- 
tory health  insurance  budget 
alone.  Prescription  charges  will 
rise,  the  contributions  of  the 
health  insurers  to  the  cost  of 
spectacles  and  dentur  es  will  be 
abolished,  holidaymakers  will 
have  to  pay  for'  travel  vaccina- 
tions arrd  further  restr  ictions  are 
being  placed  on  the  national 
institution  of  spa  treatments. 


Sick  pay  is  also  to  be  cut,  but  to 
sweeten  the  pill,  no  further  rise  in 
insurance  contributions  will  be 
sanctioned  and  premiums  will 


actually  fall  next  year.  The  health 
insurance  schemes  have  been 
ordered  to  reduce  their  soaring 
administration  costs  -  staff  num- 
bers alone  rose  by  22  per  cent 
between  1985  and  1994,  while  the 
number  of  insured  persons  only 
increased  by  2.6  per  cent.  Over 
the  same  period,  the  value  of 
assets,  such  as  buildings,  land, 
cars  and  office  equipment, 
increased  by  64  per  cent.  Some  of 
their  highly-criticised  activities, 
like  cookery  classes,  dancing 
lessons,  self-defence  courses  -  all 
in  the  name  of  health  prevention, 
but  viewed  by  many  as  marketing 
ploys  -  are  to  be  curtailed. 


Top  Of 

the  pops 


From  the  results  of 
recent  surveys,  the 
three-year  PR  cam- 
paign organisec  I  I  >y 
ABDA,  the  umbrella 
organisation  of  Ger- 
man pharmacists,  ap- 
pears to  have  been 
highly  successful  in 
raising  the  public 
awareness  of  their 
advisory  role. 

Pharmacies  were  rat- 
ed top  for  friendly  service  and 
competent  advice  above  petrol 
stations,  car  repairers,  travel 
agents,  hi-fi  and  electronic  deal- 
ers, grocery  shops,  furniture 
retailers,  drugstores  and  depart- 
ment stores. 

However,  in  another'  survey, 
pharmacists  themselves  were 
placed  only  seventh  iir  public 
esteem  behind  doctors,  who 
achieved  first  place  again,  ahead 


Health  education  for  football  couch  potatoes  failed  to  score 


of  lawyers  and  pr  iests,  who  tied 
for  second  place.  They  were  fol- 
lowed by  university  professors, 
diplomats  and  businessmen, 
who  were  all  rated  just  above 
pharmacists. 

Recent  topics  covered  in 
ABDA's  campaign  included  one 
oir  drug  abuse  and  another  on 
sports  medicine  -  just  at  the  time 
of  the  Olympics.  However,  one 
regional  chamber'  of  pharmacists 


perhaps  took  public 
health  education  a  bit 
too  far  with  its  'Fitness, 
football  and  TV'  posters 
at  the  time  of  Euro  '96. 
In  a  vain  attempt  to 
improve  the  health  of 
the  couch  potatoes 
glued  to  the  inexorable 
rise  of  the  German  team, 
viewers  were  urged  to 
follow  seven  rules  for  TV 
watching  that  included 
"take  a  break  from  time 
to  time  and  do  fitness 
exercises,  only  smoke  a 
cigarette  or  dunk  alco- 
hol when  a  goal  is  scored 
or'  the  right  team  wins, 
and  choose  healthy 
snacks  to  nibble  while 
watching". 
Even  more  Utopian  were  the 
tips  from  the  German  Society  for 
Nutrition:  eat  salads  or  chopped 
raw  vegetables  and  low-fat  dips 
instead  of  crisps,  and  drink  a 
fruit  juice  spritzer-  instead  of 
lager  or  wine!  A  baker'  in  a  small 
German  town  probably  had  a 
more  successful  idea  when  he 
created  Euro  '96  novelties  such 
as  'penalty  area  crusts',  the  '1  lm 
roll'  and  'marzipan  footballs'. 


Processing  a 
step  too  far 

The  goal  of  'image  processing'  of 
prescriptions  has  proved  an 
enormous  headache  for  the 
Munich  industrial  conglomerate 
Siemens-Nixdorf. 

Digitising  large  amounts  of  data 
required  by  law  on  German  pre- 
scriptions means  that  Siemens- 
Nixdorf  looks  certain  to  foot  a 
large  bill  for  time  penalties  iir  not 
meeting  a  contract  with  two  of  t  he 
country's  largest  pricing  bureaux. 

In  1994,  a  package  was  agreed 
between  the  health  insurance 
schemes  and  pharmacists  to  pro- 
vide machine-printed  informa- 
tion on  scripts  {C&D  January  7). 
Pharmacists  bought  the  quite 
expensive  equipment,  but,  until 
re-cently,  it  seemed  possible  they 
might  face  penalties  for  not  pro- 
viding health  insurance  schemes 
with  the  legally  required  data. 

Sympathy  should  be  felt  for 
Siemens-Nixdorf,  which  won  the 
contracts  for  supplying  machines 
capable  of  photographing  or 
scanning  a  staggering  30  scripts 
per  second.  This  is  one  of  the 
largest  image-processing  pro- 
jects to  be  attempted  in  this  field 
-  a  third  of  the  scripts  eventually 
have  to  be  processed  by  PC. 

Difficulties  had  come  to  light 
during  trials  last  December.  The 
computer  company  had  assured 
one  of  the  pricing  bureaux  that 
the  problems  could  be  overcome 
by  the  deadline  of  the  end  of 
March.  However,  on  March  20, 
Siemens  adrrritted  temporary 
defeat  in  its  attempts  to  soil  out 
the  hard  aird  software  faults, 
which  were  eventually  solved  by 
July. 


Ttiese  reports  come  from  a  corre- 
spondent with  acknowledgments 
lo  the  German  pharmaceutical 
press:  Deutsche  Apotheker 
Zeitung  and  Pharmaceutische 
Zeitung. 


Downside  to  technology 


At  their  annual  conference, 
Bavarian  pharmacists  denoun- 
ced 'teleshopping'  lor  drugs. 

They  added  their'  disirray  to 
that  widely  expressed  in  the  Ger- 
man media  at  the  appearance  on 
the  Internet  of  order1  forms  for 
Prescription-only  medicines 

( higinal  packs  of  Belgiarr, 
Korean,  Dutch,  Brazilian,  Italian 
and  other  medicines  are  allegedly 
being  offered  to  doctor  s  and  phar- 
macists from  'Inhome  Health  Ser- 
vices' at  prices  quoted  in  sterling, 
Dutch  guilders  and  Swiss  francs. 


Items  arrive  with  an  Amsterdam 
postmark,  together  with  a  'Physi- 
cian Information'  leaflet  that  lists 
the  indications  in  a  somewhat 
unusual  form  for-  all  the  18  offered 
drugs,  which  include  hormones 
and  psychotropics. 

Deprenyl,  for  example,  is  a 
"sexual  stimulant  and  anti-ageing 
agent",  while  the  indications  for 
vasopressin  are  given  as  "im- 
provement of  concentration, 
memory,  attentiveness",  with  the 
warning  thai  uncontrolled  use 
can  be  dangerous. 


You  win  some,  you  lose  some 


In  a  trial  case,  a  German  pharma- 
cist has  been  cleared  of  the  accu- 
sation that  she  acted  illegally  in 
the  Vita  Natura  Diet  saga  {C&D 
June  8). 

She  was  threatened  with  legal 
costs  and  fines,  when,  in  com- 
mon with  another'  1,000  pharma- 
cists, she  agreed  -  in  telephone 
conversations  -  to  supply  the 
product,  The  pharmacist  was 
also  awarded  costs,  but  il 
remains  to  be  seen  whether  the 
case  will  go  to  appeal. 

The  legal  processes  brought  by 


the  maker  of  'Shark-fit'  against 
the  crusading  pharmacist  Mr 
Huesmann  (C&D  September'  2, 
1995;  November  25,  1995;  and 
June  8)  about  derogatory  remarks 
he  made  about  its  product  also 
grind  slowly  on,  with  a  further 
two  court  judgments  against  him. 

Uncertainty  concerning  the 
amount  of  damages  he  must  pay 
will  continue  for  several  months 
until  the  next  hearing,  as  does 
the  controversy  he  has  aroused 
in  pharmaceutical  circles  con- 
cerning his  activities. 
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Manager  stole  cocaine  for  his  habit 


A  young  pharmacisl  manager, 
who  dabbled  in  rave  drugs  dui 
ing  liis  university  days,  stole 
cocaine  from  Ins  dispensary  and 
snorted  it  in  the  shop's  toilet,  was 
struck  off  at  a  disciplinary  hear- 
ing earlier  I  his  week. 

Dylan  Thomas,  25,  who 
recently  left  the  family  home  in 
Coedpi  u'tli  Wrexham  was 
employed  by  Rowlands  Phar- 
macy of  Rhosddu  Road,  Wrex- 
ham as  its  sole  pharmacisl  and 
manager  fr<  >m  May  9  last  year. 

He  took  advantage  of  his  posi- 
tion to  order  cocaine,  which  he 
snorted  on  the  premises  and  at 
home,  as  well  as  stealing  Valium 
and  other  tranquillisers.  He  was 
sentenced  to  perform  150  hours 
community  service  work  plus 
S25  costs  at  Mold  Magistrates 
( 'onri  on  February  26  after  plead- 
ing guilty  to  stealing  20g  of 
cocaine    from    Rowlands  and 


unlawfully  possessing  the  drug. 
He  also  asked  the  court  to  take 
into  consideration  the  theft  of  a 
quantity  of  temazepam  and  Val- 
ium from  the  pharmacy  between 
May  1  and  November  8,  1995. 

Josselyn  Hill,  representing  the 
Royal  Pharmaceutical  Society, 
told  its  Statutory  Committee  that 
Mr  Thomas  brought  attention  to 
himself  by  ordering  larger  than 
usual  amounts  of  cocaine,  which 
was  noticed  by  the  company's 
superintendent  pharmacisl. 

The  books  were  checked  and  it 
w  as  revealed  that  22g  of  cocaine 
was  unaccounted  f<  >r.  As  a  result, 
on  November  8  last  year,  Mr 
Thomas  was  arrested  and 
quizzed  by  the  police. 

"He  volunteered  the  fact  that 
he  was  addicted  to  cocaine  and 
bad  been  for  some  time,  and  had 
taken  not  only  the  outstanding 
amount  of  cocaine  but  some  Val- 


ium and  temazepam.  Thn iugh(  >ut 
the  investigation  Mr  Thomas 
denied  trafficking  cocaine  to 
anybody  else,"  said  Mr  Hill. 

Before  becoming  a  permanent 
manager,  Mr  Thomas  had  acted 
as  a  locum  at  oilier  branches  for 
six  months.  Nothing  was  taken 
from  these  premises 

Mr  Thomas,  who  is  now  living 
in  Leeds,  told  the  Committee:  "I 
was  addicted  and  I  obtained 
cocaine  from  other  sources, 
other  illicit  street  sources,  I  did 
start  using  drugs  at  university  I 
started  off  one  weekend  a 
month,  increasing  to  most  week- 
ends at  the  end  of  my  university 
course,  mainly  ecstasy  and 
amphetamines. 

"I  am  remorseful.  I  feel  guilty 
now.  At  the  time  I  w  as  driven  by 
an  addiction  that  stopped  me 
thinking  1  sort  of  broke  d<  iwn  my 
own  reality." 


Following  his  arrest,  Mr 
Thomas  fell  under  t  he  wiirg  of  Mr- 
Joe  Mee  of  the  Sick  Pharmacists 
Scheme,  who  sent  him  to  a  drug 
dependency  centre  which  spe- 
cialises in  treating  addiction 
among  medical  professionals. 

Mr  Thomas  insisted  he  had  not 
taken  drugs  since  November  last 
year  and  had  successfully  com- 
pleted a  residential  rehabilita- 
tion course  last  January. 

"I  have  wor  ked  over  the  last 
cc  (uple  of  months  as  a  locum  and 
I  have  resisted  temptation.  I  feel 
that  it  is  something  I  have  put 
behind  me,  I  can  see  the  destruc- 
tiveness  of  it." 

Committee  chairman  Gary 
Flather  QC,  said:  "The  breach  of 
trusl  here  is  quite  dreadful."  It 
was  unacceptable  that  the  public 
should  be  put  at  risk  by  a  phar- 
macist under  the  influence  of 
drugs,  he  added. 


Troubled  pharmacist  deemed  unfit  for  Register 


A  pharmacist  who  suffered  a  net 
vous  breakdown  and  began  alms 
ing  drugs  w  as  kepi  off  the  Phar 
maceutical  Register  al  a  discipli- 
nary hearing  this  week. 

David  Haines  of  Grovesend, 
Swansea,  let  his  business  crum- 
ble around  him  and  lefl  his 
unqualified  assistant  to  dispense 

drugs  without  any  supervision. 

Mr  Haines,  w  ho  was  removed 
from  the  Register  aftei  railing  to 
pay  his  1995  professional  lees, 
was  hoping  to  return  to  phar- 
macy practice.  He  claimed  his 

troubles  were  now  behind  him. 

The  Royal  Pharmaceutical 
Society's  Statutory  Committee 
heard  from  Josselyn  1  [ill,  repre 
senting  the  Society,  that  Mr 
Haines  ran  a  pharmacy  at  89 
Sterry  Road,  Gowerton,  near 
Swansea,  with  his  ex-wile,  lie 


was  a  full-time  manager,  bui  by 
July,  1992,  when  she  became 
pregnant  for  the  second  time,  he 
could  not  cope. 

A  S(  iciety  inspector  visited  him 
in  December,  1993,  and  was 
"very  uneasy"  about  Ins  mannei 
and  contacted  the  local  family 
health  services  authority.  Those 
involved  felt  Mr  Haines  was  suf- 
fering a  psychial  ric  I  ireakdi  iwn, 
but  he  refused  help. 

"He  was  violenl  throughout 
that  time  against  various  people, 

including  his  wife,  and  he  failed 
to  properly  run  the  pharmacy," 
said  Mi  Hiil 

In  June,  1994,  Mr  Haines  lefl 
his  wife  for  his  shop  assistant, 
I  >onna  bee,  and  they  lived  in  the 
I ibai  macy  i  iffice  foi  two  months 
until  moving  into  the  flat  above 
the  shop.  They  have  since  mar- 


ried and  have  a  young  child. 

"Mr  Haines  was  frequently 
unable,  through  drug-taking  on 
his  part,  to  run  the  pharmacy.  Ms 
Lee       said       she  dispensed 

methadone  foi  addicts  when  he 
w  as  asleep  and  carried  out  othei 
dispensing  without  his  supervi- 
sion," said  Mr  Hill. 

When  the  Society  inspector, 
with  police,  visited  him  in  <  >cto- 
ber,  1994,  he  could  nol  be  n  lused, 
and  antidepressants  and  tran- 
quillisers were  found  in  the  Hal. 

Committee  chairman  Gary 
Flather  QC  said:  "This  is  a  sad 
case  and  Mr  Haines  certainly 
went  through  a  great  deal  of  diffi- 
culty Mental  illness  is  not  mis 
conduct,  bui  Ins  behaviour,  in 
the  opinion  of  the  Committee, 
renders  him  unfit  to  be  on  the 
Register." 


'Shoddy'  pharmacist 
is  reinstated 

A  Milton  Keynes  pharmacist, 
struck  off  for  having  "shoddy" 
premises,  was  reinstated  on  the 
Register  by  the  Statutory  Com- 
mittee i  in  Monday. 

Jitendrakumar  ( 'hnnanbhai 
Patel  of  Milton  Keynes  was 
shuck  oil  m  September,  1994, 
after  a  series  of  irregularities  at 
the  Rainbow  Pharmacy  in  Fisher- 
mead  Boulevard,  Milton  Keynes. 

Josselyn  Hill,  representing  the 
Society,  said  thai  Mr  Patel,  who 
did  not  attend,  bad  completed 
two  of  the  foui  modules  of  a 
Luton  management  course  and 
had  also  attended  a  'return  to 
practice'  cour  se. 

"He  showed  his  desired  inten- 
tion to  return  to  the  profession 
well  equipped,"  said  Committee 
chairman,  Gary  Flather  QC. 


Reprimand  for  involvement  with  unlicensed  wholesaler 


A  Folkestone  pharmacisl  who 
gol  involved  with  the  unlicensed 
wholesaler  Pierre  Schaffer  was 
reprimanded  by  the  Royal  Phai 
maceutical  Society's  Statutory 
Committee  ihis  week.  Jaimin 
Patel,  of  Folkestone,  was 
approached  by  Mr  Schaffer,  who 
offered  cut  price  prescript  t<  in 
drugs  distributed  from  the  boot 
of  his  car 
Mr    Patel    admits    he  was 

responsible  between  March  and 

October,  1993,  for  obtaining 
medicines  for  the  purpose  of 
retail  sale  or  supply  from  an  unli- 


censed wholesaler  Some  of  the 
medicines  were  nol  licensed  in 
the  UK 

Mr  Patel,  who  owns  Met  'anile 
I  'harmacy  al  56  <  'antei  burj 
Road,  Folkestone,  and  also  one 
at  110  <  luildhall  Street,  stocked 
unlicensed  Mexican  Azantac  and 
Indian  Pr< i/.ac 

Josselyn  Hill,  representing  the 
Royal  Pharmaceutical  Society, 
lold  its  Statutory  ( Iommitt.ee  this 
was  another  in  a  long  line  of  such 
cases.  Mr  Patel  had  bought 
S3,867  worth  of  medication  from 
an  illicit  supplier,  bui  stressed 


only  MI17  worth  was  actually 
unlicensed  products. 

When  quizzed  ab< ml  his  deal- 
ings with  Mr  Schaffer,  who  was 
latei  arrested  for  unlicensed  sup- 
ply, Mr  Patel  frankly  admitted: 
"Price  was  the  main  at  I  racl  i<  m." 
He  also  admitted  knowing  Mr 
Schaffer  w  as  unlicensed,  but  was 
persuaded  to  buy  because  he 
knew  that  others  had  and  was 
convinced  by  the  dealer  he 
would  soon  w  in  back  the  licence 
to  supply, 

Mr  Patel  told  the  <  ommittee 
he   destroyed   all    the  Indian 


Prozac  after  a  customer  refused 
to  have  anything  to  do  with  it, 
insisting  on  the  I TK  prodm  l 

No  Indian  Prozac  was  ever  dis- 
pensed to  the  public,  insisted  Mr 
Patel.  Two-thirds  of  the  Mexican 
Azantac  was  sold  and  the 
remaindei  destroyed. 

The  ( lommittee  agreed  to  rep- 
rimand Mr  Paid  and  chairman 
Gaiy  Flather  QC  said:  "He  was 
one  of  those  pharmacists  who 
w  e  arc  becoming  familiar  with  in 
the  south  easi  of  England,  and 
particularly  Kent,  who  had  deal 
ings  with  Mr  Schaffer." 
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ii  he  old  marketing  adage 
thai  a  wiwl  product  will 
practically  sell  itself  has 
been  true  of  Predictor 
since  Chefaro  UK 
antiroduced  it  into  Britain 
25  years  ago.  As  the 
company  prepares  to 
celebrate  its  25th 
birthday,  Guy  L'Aimable 
reflects  back  to  its  battle 
to  win  the  hearts  and 
minds  of  the  British 
public 


Launching  a  product  is  always 
a  gamble.  Having  done  the 
research,  a  company  still 
cannot  be  certain  how  con- 
sumers will  react  to  the 
product  and,  equally  importantly, 
whether  it  will  get  the  retail  dis- 
tribution it  needs.  Imagine  then, 
trying  to  launch  a  brand  when 
most  pharmacies  do  not  want  to 
stock  it,  many  doctors  oppose  it, 
consumers  suspect  its  qualities, 
and  the  media  refuses  to  write 
about  it  or  even  advertise  it. 

Sounds  like  a  brand  manager's 
nightmare?  It  was  a  reality  for 
Chefaro  UK  when,  25  years  ago, 
it  sought  to  launch  an  unknown 
home  pregnancy  test,  called  Pre- 
dictor, in  the  UK. 

Both  brand  and  company  were 
new.  Predictor  had  first  been 
launched  in  the  Netherlands  in 
May,  1971.  A  few  months  later, 
Akzo,  an  Arnhem-based  group 
specialising  in  chemicals,  set  up 
Chefaro  UK  to  introduce  and 
market  the  brand  in  the  UK. 

Clearing  the  advertising  hurdle 
was  the  first  priority.  The  ban  on 
home  pregnancy  ads  was  a  safe- 
guard against  con  men  and  back- 
street  abortionists.  But  it  was 
also  there  to  protect  consumers' 
interests,  because  home  preg- 
nancy tests,  at  that  time,  were 
notoriously  inaccurate. 

Chefaro  UK  had  technical  data 
to  prove  Predictor  worked.  But  it 
had  nothing  to  show  that  women 
could  use  the  product  satisfacto- 
rily at  home.  So  the  company  car- 
ried out  a  test  on  200  women, 
each  of  whom  was  given  a  sam- 
ple bottle,  containing  either  a 
pregnancy  hormone  in  liquid 
form  or  just  water.  None  of  the 
women  knew  whether  they  had  a 
positive  or  negative  sample. 

Chefaro  asked  them  to  take 
their  sample  home  and  follow 
Predictor's  instructions.  Ninety- 
eight  per  cent  of  the  women 
completed  the  test  successfully, 
according  to  Chefaro. 

This  result  convinced  the  UK 
authorities,  which  duly  changed 
the  advertising  r  ules. 


Another-  hurdle,  public  confi- 
dence, proved  much  more  diffi- 
cult. It  was  already  at  a  low  ebb 
thanks  to  Twerrti-sec,  the  UK's 
first  home  pregnancy  test- 
Launched  in  August,  1971, 
Twenti-sec's  relia- 
bility was  said  to 
be  lower  than  70 
per  cent,  and 
much  lower  than 
thai  of  Predictor. 
In  December,  just 
after  Predictor 
had  been  laun- 
ched, a  medical 
consultant  who 
had  been  one  of 
the  main  suppor  t- 
ers of  Twenti-sec 
publicly  withdrew  his  s 
the  Daily  Minor. 

Twenti-sec  was  virtually 
crushed  overnight,  as  was  the 
credibility  of  home  pregnancy 
tests. 

Medical  opinion  compounded 
the  problem.  Many  doctors  did 


pport  iir 


not  like  t  he  idea  of  a  woman  find- 
ing out  herself  whether  she  was 
pregnant,  although  some  doctors 
disagreed,  arguing  that  it  would 
save  them  time.  Pharmacists, 
with  their  eyes  on  doctors' 
prescriptions, 
thought  it  bet- 
ter not  to 
stock  Predic- 
tor to  prevent 
annoying  the 
doctors. 

Some  phar- 
macists argu- 
ed that  women 
were  unlikely 
to  pay  for  Pre- 
dictor if  they 
could  get  a  sim- 
ilar result  for  free  on  the  Natiorral 
Health  Service. 

Boots  the  Chemists  also 
turned  dowrr  Predictor,  even 
though  the  chain  did  not  dispute 
the  product's  accuracy.  Boots 
argired  that,  because  women 
could  be  under  stress  when  con- 


With  very  limited 
distribution,  it 
was  very  difficult 
to  make  an  impact 
on  the  market 


ducting  the  test,  they  could  inter- 
pret the  result  the  wrong  way, 
even  if  they  had  obtained  the  cor- 
rect result. 

Chefaro  could  not  get  support 
from  the  press,  whose  editor  ial 
and  advertising  departments 
appeared  to  be  afraid  of  how 
women  would  react  if  they  pri- 
vately found  out  that  they  were 
pregnant. 

Not  surprisingly,  the  company 
admits  Predictor's  first  five  years 
in  the  UK  were  very  tough.  In 
1971,  only  30,000  home  preg- 
nancy tests  were  sold.  About  that 
time,  one  in  five  pharmacists 
stocked  the  brand. 

"With  very  limited  distribution, 
it  was  very  difficult  to  make  an 
impact  on  the  market,"  says  Cas- 
par van  Dongen,  Chefaro  UK's 
general  manager. 

It  must  have  been  an 
extremely  frustrating  period  for 
the  company.  Chefaro  knew  the 
UK  market  had  potential.  After 
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Caspar  van  Dongen  (left):  at  the 
start  it  was  difficult  to  make  an 
impact  with  Predictor  (above) 

women  wauled  a  home  preg- 
nancy lesi  to  save  them  time,  to 
act  as  an  early  warning,  enabling 
them  to  arrange  pre-natal  care, 
to  avoid  potentially-embarrass- 
ing trips  Id  then  doctors  and, 
importantly,  to  be  the  lirsi  to 
km  >w 

Chefaro's  patience  paid  off.  Its 
first  break  came  from  a  panel  of 
GPs,  which  test- 
ed Predictor  am- 
ong women  who 

suspected  they 

were  pregnant 
and  published 
the  brand's  ovei 
whelming  suc- 
cess in  the 
liiiiisli  Medical 
Journal  in  lit?:!. 

A   year  later. 
Predictor  was 
testet  I  by  the  (  <  >n- 
sumei  <  'ouncil  and  was  given  the 
all-clear. 

All  othei  barriers  gradually 
disappeared.  Women's  increas- 
ing sexual  liberation  changed 
their  attitudes  inwards  home 
pregnancy  testing.  It  was  no 
longer  considered  shocking  and 
furtive 

Spurred  by  the  ground  swell  of 
medical    and    public  opinion, 
Boots  began  stocking  the  brand 
in  the  late  1970s.  *  ither  pharma 
cists  soon  followed  suit. 

( Ihefan  >  tental  ively  sought  ii  > 
advertise  Predictor-.  This  tunc  its 
ads  were  accepted  by  the  media. 
And  the  rest,  as  the  saying  goes, 
is  history. 

Twenty-five  years  on,  Mr  van 
Dongen  proudly  reels  out  Predic 
tor's  statistics.  The  brand  is  the 
UK's  second  best-selling  home 
pregnancy  test,  with  a  30  pel  cent 


share  of  the  market .  ( Ihefaro  I  k 
annually  sells  about  500,000  Pre- 
dictors, and  the  brand  accounts 
for  a  substantial  pari  of  the  com- 
pany's ( iverall  sales 

C&D's  research  suggests  that, 
despite  h  >ugh  c<  impetit  ion,  Pre 
dictor's  sales  have  grown  annu 
ally  by  .ill  per  cent  ovei  the  past 
two  years,  making  it  the  fastest- 
grow  ing  brand  in  the  mai  kel 

It  is  currently  featuring  in  a 
nationwide  television  advertis- 
ing campaign 

Predictoi  has 
changed  over 
the  years  ( 'he 
faro's  research 
suggests  thai 
women  take 
the  accuracy  of 
such  tests  lor 
granted  now  .  so 
I  lie  emphasis  is 
( hi  simplicity 
"We  always 


•Jungle  Formula,  an  insect  repel- 
lent, ami  Endocil.  The  company 
also  distributes  skin  care  and 
oral  hygiene  brands  on  behalf  of 
French  clients 

As  Chefaro  prepares  to  cele- 
brate its  25th  birthday  next  m<  mth, 
il  is  clearly  far  from  complacent, 

Two  years  ago,  Mr  van  Dongen 
trimmed  the  company's  product 
range  because  it  contained  fai 
loo  many  'peripheral'  lines,  such 


as  contact  lenses,  sunglasses  and 
Slim  Fast. 

"Now  we're  running  a  substan- 
tially bigger  business  with  nearly 
half  the  product  lines  we  had  two 
years  ago,"  he  says. 

Chefaro  UK  is  also  continually 
looking  for  new  opportunities. 
"We'd  like  to  be  involved  in  a 
more  serious  way  in  the  cough 
and  cold  market." 

The  company  is  also  interested 
in  a  number  of  new  fields, 
although  Mr  van  Dongen  is 
understandably  coy  about  giving 
away  exact  details 

t  'hefaro,  he  says,  could  enter  a 
market  by  acquiring  a  brand,  and 
it  is  developing  new  brands, 
although  it  will  not  launch  more 
than  two  a  year. 

Keeping  an  open  mind  about 
tut  me  possibilities  and  the  way 
Chefaro  approaches  them  is  the 
key.  Mr  van  Dongen  believes  all 
his  employees  have  the  opportu- 
nity to  influence  Chefaro's  future 
direction.  Innovation  is  impor- 
tant, he  says,  as  long  as  it  does 
not  dash  with  Chefaro's  funda- 
mental objectives. 

"If  someone  m  the  marketing 
department  comes  up  with 
something  new  and  interesting, 
something  the  company  has  not 
ili  me  before,  and  it  sounds  risky, 
but  maybe  interesting,  why  not 
do  it?"  he  says. 

That  ethos  brought  Predictoi 
into  the  I  K  11  a  system  works, 
keep  it. 


If  someone  comes 
up  with  something 
interesting  and 
new,  but  risky, 


ll  ghl  thai 

lime  was  very 
important,"  says  Mi  van  Dongen 
Musi  a  lew  minutes  is  good 
enough  lor  women,  as  long  as  the 
test  is  simple." 

Annual  sales  oi  home  preg- 
nancy tesls  in  independent  phar- 
macists amount  to  about  S7.5 
million,  while  total  retail  sales  ol 
the  lesls  are  worth  about  S  18m. 

Meanwhile,  Chefaro  UK's 
financial  position  reflects  iissm  - 
cess.  The  company's  revenue  is 
expei  led  in  leach  a  record  level 
this  year,  up  20  per  cent  on  that 
i  il  lasi  year. 

Following  a  series  of  corpo- 
rate changes  (  >ver  the  years,  Che- 
faro I  K  is  now  pai  l  of  ( 'hefaro 
International,  the  <  )T< '  health 
care  group  of  Akzo  Nobel. 

Chefaro  UK's  core  markets  are 
diagnostics,  medicated  skin  care 
ami  self-medication  <  >thei 
brands  in  its  portfolio  include 


M 


ost  kids  don't  get 
enough  ^ 

fluoride^ 
on  tap. 


90%  ol  your  customers 
don't  get  enough  fluoride 
then  water  supply.'" Endekay 
fluoride  supplements  he 
protect  developing  teeth 
from  decay.  So  w  hen  your 
customers  ask  about  fluoride,  or 
present  a  prescription,  turn  them  on 
to  Hndckav.  It  has  a  wide  range  ol 
differenl  dosages,  to  suit  ■ 
ages.  Free  leaflets  aboul  . 
aspects  ol  t hild  dental  care,  and 
WWHAM  cards  are  available  from 
Stafford-Miller  I. id,  FREEPOST, 
Broadwater  Rd,  Welwyn  Garden 
City,  Herts.  AI.7  3BR. 
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Dealing  with  sickness  absence 


The  number  of  days 
absence  from  work  has 
almosl  doubled  ove* 
past  ten  years,  a 
problem  which  is 
particularly  harmfu!  to 
smaller  businesses 
John  MuirBCOM  FIPD 
FICArb  tackles  the  issue 
and  offers  advice  to 
employers  faced  with 
making  difficult 
decisions  to  deal 
the  situation 


Absences  planned  in  ad- 
vance should  not  cause  an 
employer  undue  prob- 
lems. Work-sharing  can 
be  instituted  or,  it  the 
period  of  absence  is  short,  less 
urgent  work  can  accumulate  to 
be  tackled  as  and  when  there  are 
spare  resources. 

The  real  problem  comes  when 
the  absences  occur  at  short 
notice  and  are  of  indeterminate 
length.  Such  situations  tax  man- 
agerial resources  to  provide 
work  cover  at  short  notice  and 
often  at  considerable  extra  cost. 
The  problem  can  be  particularly 
acute  in  smaller  businesses 
where  staffing  schedules  are 
already  tight. 

By  far  the  greatest  source  of 
'short  notice'  absence  is  due  to  ill 
health.  Department  of  Social 
Security  figures  show  absence 
from  work  exceeded  half  a  bil- 
lion days  in  1991  -  nearly  double 
the  annual  figure  of  a  decade 
ago. 

Researchers  can  find  no  appar- 
ent explanation,  but  claim  that  as 
much  as  35  per  cent  of  lost  days 
are  stress-related.  The  figures 
show  that  female  absenteeism 
has  risen  twice  as  fast  as  male 
absenteeism 

Another  statistic,  from  the 
Health  Education  Authority,  says 
that  '21  million  working  days  are 
lost  each  year  in  England  due  to 
sickness  absence  from  chronic 
bronchitis,  emphysema  and 
asthma.  The  CBI  says  the  overall 
cost  of  sickness  absence  comes 
to  more  that  S13  billion  each 
year. 

The  1994  Statutory  Sick  Pay 
Act  transferred  the  burden  of  the 
cost  of  SSP  from  the  state  to  indi- 
vidual employers.  Before  1994, 
the  employer  acted  as  an  agent  in 


making  the  payment,  and  could 
recoup  most  of  the  cost  from  the 
DSS.  Now,  only  small  employers 
whose  NIC  is  less  than  £20,000  a 
year  can  continue  to  reclaim 
money. 

Since  the  abolition  of  doctors' 
certificates  to  cover  short-term 
sickness,  the  employer  has  had 
to  rely  on  employee  self-certifi- 
cation for  the  first  week  of 
absence.  This  has  certainly  made 
it  easier  for  the  employee  who 
intends  to  exploit  the  system  to 
get  away  with  it. 

( )ften,  the  situation  is  left  to 
drift,  with  the  employer  having 
no  idea  how  often  it  has  repeated 
itself.  This  approach  must  con- 
tribute to  the  abuse  of  both  the 
statutory  sick  pay  scheme  and 
any  occupational  benefit. 

The  broad  but  ill-defined  use  of 
the  word  absenteeism  should  be 
confined  to  the  situation  where  the 
employee  disappears  from  work  or 
just  does  not  turn  up,  and  in  nei- 
ther circumstance  does  the  em- 
ployee seek  permission  to  leave 
the  workplace  or  report  his 
absence  to  the  management. 

Even  single  instances  of  such 
behaviour  should  be  picked  up 
and  logged  as  the  start,  of  a  disci- 
plinary process.  The  employer 
should  make  sure  employees  and 
line  managers  fully  understand 
the  basic  rules.  What  is  at  issue 
here  is  a  clear  breach  of  the 
terms  of  the  contract  of  employ- 
ment. A  repeated  breach  can  eas- 
ily lead  to  dismissal,  subject  to 
the  operation  of  t  he  proper  disci- 
plinary procedure. 

Willi  most  people,  if  they  say 
they  are  ill,  then  they  genuinely 
feel  ill.  From  another  angle,  how- 
ever, the  position  is  not  so  clear. 
'Illness  threshold'  differs  c|uile 
markedly,  so  some  people  will 


come  to  work,  while  others  will 
rate  themselves  sufficiently  un- 
well to  stay  at  home. 

While  employers  have  to  be 
flexible,  no  employer  can  afford 
to  let  an  unacceptable  level  of 
absence  continue.  A  measure  of 
unacceptability  is  the  extent  to 
which  the  absence  upsets  the 
schedule  of  the  organisation. 

A  basic  feature  of  the  statutory 
scheme  of  sick  pay  and,  if  the 
employer  has  one,  an  occupa- 
tional sickness  benefit  scheme  to 
supplement  SSP,  is  accurate 
record-keeping.  This  is  a  statu- 
tory requirement  put  on  the 
employer  but  not  always  prop- 
erly discharged. 

There  is,  however,  renewed 
interest  m  keeping  proper 
records  now  the  whole  cost  of 
SSP  falls  on  larger  employers, 
they  want  to  know  where  the 
money  goes. 

( )nce  an  unusual  absence  has 
been  identified,  it  should  lie 
brought  to  the  employee's  atten- 
tion. It  is  important  to  stress,  at 
this  point,  that  this  is  not  a  disci- 
plinary matter  unless  t  here  is  evi- 
dence that  sickness  as  an  excuse 
covers  some  other  r  eason  for  the 
absence. 

Given  that  the  illness  is  gen- 
uine to  the  satisfaction  of  the 
employer,  the  concept  of  'warn- 
ings' in  the  disciplinary  sense  is 
inappropriate.  This  is  not  to  say 
that  the  employer  must  keep 
silent  about  the  consequences  of 
continued  absence;  on  the  con- 
trary, this  matter  needs  to  be 
dealt  with  quite  formally  so  that 
the  employee  is  aware  that  the 
job  may  be  on  the  line  in  due 
course. 

The  simple  action  of  drawing 
to  the  employee's  attention  their 
sickness  record,  together  with  an 


invitation  to  discuss  the  position 
often  has  the  immediate  effect  of 
improving  attendance.  The  em- 
ployee adjusts  their  sickness 
threshold  and  the  problem  disap- 
pears. However,  if  illnesses  con- 
tinue, then  the  employer  should 
request  or,  if  there  are  powers  in 
the  contract  of  employment, 
require  the  employee  to  see  a 
doctor  who  has  been  nominated 
by  the  company. 

Thus  on  the  basis  of  medical 
evidence,  consultation  then  pro- 
ceeds with  the  employee  in  an 
attempt  to  find  a  solution  to  the 
problem.  If  the  situation  can  be 
overcome,  and  the  employer 
does  not  have  to  turn  the  place 
upside  down  to  find  an  accom- 
modation with  the  employee, 
then  the  employment  continues. 

If  no  solution  can  be  found, 
and  here  the  employer  has  to  be 
prepared  to  show  a  tribunal  that 
he  has  acted  reasonably  in  com- 
ing to  that  conclusion,  then  dis- 
missal with  notice  on  gr  ounds  of 
ill  health  follows. 

Ill-health  dismissal  may  be  a 
decision  reached  with  reluc- 
tance, but  the  important  consid- 
erations are  whether  there  was 
sufficient  evidence  to  support 
the  dismissal  and  whether  the 
procedure  was  reasonable  in 
that  it  provided  for  full  consulta- 
tion with  the  employee. 

Consultation  carries  the  im- 
plicit point  that  the  employer- 
takes  fully  into  account  what  the 
employee  says  by  way  of  solu- 
tions, and  only  rejects  them  on 
reasonable  grounds.  Following 
these  points  will  ensure  the  out- 
come is  as  objective  as  possible, 
and  make  it  more  likely  that  the 
employer  will  be  able  to  defend 
an  unfair  dismissal  claim 
I  lulu  b\  the  ex  employee 
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SAVE 

with  Counterpart! 

you  have  retained  all  your  counterpart  modules  the 
cost  to  you  will  be  only  £20  (+  VAT)  per  assistant! 
To  re  order  all  the  modules  at  £15  (+VAT)  and  register  one 
assistant  at  £20  (+VAT)  still  works  out  at  only  £35  (+VAT) 
per  assistant.  For  four  assistants  the  price  reduce 
even  further  to  £23.75  (+VAT)  per 
(— i  person 

ra 


Hi 

I 

JULY 


DEADLINE  NOW  PAST! 


The  RPSGB  (leadline  of  July  1,  by  which  all  pharmacies  in 
England,  Scotland  and  Wales  should  have  registered  their  counter 
assistants  for  an  accredited  training  course,  has  now  passed! 

If  you  have  not  already  complied  with  the  RPSGB  requirements 
don't  worry...there  s  still  time.  BUT  YOU  MUST  HURRY! 


Register  your  staff  now 


_  with  the  Chemist  &  I  )ni<i»ist  Cambridge 
Counterpart  Pharmacy  Assistant  Development  Programme  -  the  most 
cost-effective  course  available  to  Chemist     Druggist  subscribers! 

•  Cambridge  Counterpart,  has  been  accredited  by  the  College  of 
Pharmacy  Practice  as  satisfying  the  RPSGB's  requirements. 

•  Counterpart  has  been  generously  co-sponsored  by  Whit  ehall 
Laboratories  for  the  benefit  of  Chemist  &  Druggist  subscribers. 

•  Since  the  course  began  in  July  1 !)!)!"),  subscribers  will  haw 
received  a  total  of  VA  Counterpart  modules. 

•  The  training  modules  are  packs  designed  to  be  shared  by  four 
assistants,  but  include  separate  questionnaires  and  case  studies 
for  each  individual.  An  associated  Pharmacist's  Briefing  comes 
With  each  module. 

•  To  qualify  for  accreditation,  assistants  must  not  only  follow  the 
course  set  out  in  the  modules  but  also  answer  the  questionnaires, 
participate  in  the  case  studies  and  have  their  questionnaires 
independently  marked  through  C&D's  unique  telephone  marking 
system. 


Sign  up  now! 


Here's  what  you  do... 


1.  If  your  assistants  are  already  following  Counterpart 
and  are  registered  for  telephone  marking. ..continue 
with  the  course.  Once  it  is  completed,  you  will  receive 
the  results  and  documentation  for  CPP  certification  for  a 
payment  of  £8.81  including  VAT. 

2.  If  your  assistants  are  following  Counterpart,  but  are 
not  yet  registered  for  telephone  marking...  use  the 

form  below  to  register  today! 

When  your  assistants  receive  their  personal  identity 
numbers  (PINs),  they  should  enter  their  multiple  choice 
questionnaire  responses  up  to  date,  then  follow  the 
course  to  the  end.  CPP  certification  will  be  available  as 
above  for  £23.50  including  VAT. 

3.  If  your  assistants  are  not  yet  following 
Counterpart.. .use  the  form  below  now  to  register  them 
today.  If  you  have  retained  the  free  modules,  start  your 
assistants  on  the  course  at  once  and  mark  the 
questionnaires  as  soon  as  PINs  are  received. 

If  you  do  not  still  have  the  free  modules  available,  use 
the  order  form  to  obtain  complete  packs  of  the  full 
course  (training  modules,  questionnaires  and 
Pharmacist's  Briefings)  for  just  £17.63,  including  VAT. 
Remember,  each  pack  will  cover  four  assistants! 

PIN  registration  and  CPP  certification  fees  are  still 
payable  as  in  section  2  above.  Subscribers  who  have 
mislaid  just  one  or  two  modules  only  should  contact 
Tracy  Matthews  on  0181  747  8797 


Remember:  if  your  counter  assistants  have  not  already  completed  an  approved  course  or  are  not 
currently  following  an  accredited  course,  they  may  no  longer  serve  medicines  to  the  public! 


Priority  Order  Form 


YES!  My  counter  assistants  are  following 
Counterpart  but  are  not  registered  to  use  the 
interactive  telephone  marking  system.  Please 
register  them  now  @  £23.50  each  including  VAT. 

Name  

Name_  

Name  

Name  

Name  

Name  

Total 


_@£23.50  =  subtotal  £ 


YES!  I  subscribe  to  C&D  at  the  pharmacy  address 
below  but  need  (    )  complete  sets  of  all 
Counterpart  modules  to  enable  my  assistants  to 
complete  the  course.  (Remember  to  register  each 
assistant). 

Please  send  me  (     )  complete  sets  of  modules 
1-13  at  the  special  price  of  just  £17.63  inc  VAT 

If  you  do  not  already  subscribe  to  C&D,  or  your 
subscription  has  lapsed,  your  cheque  must  include 
an  additional  £1 1 5  for  the  full  annual  subscription. 

Sub  total  £  

Total  payable  £ 


Method  of  payment:  J  I  enclose  a  cheque 
payable  to  Chemist  &  Druggist 
Pharmacy 


Pharmacist 


Address 


Post  code 


Id 


Fax 


Post  now  in  an  envelope  (no  stamp  required)  with  cheque  payable  to 
Chemist  &  Druggist  to  Sue  Cheeseman,  Pharmacy  Group  Special  Proiects. 
Miller  Freeman  Professional  Ltd,  Chemist  &  Druggist.  FREEPOST, 
Sovereign  Way,  Tonbridge.  TN9  1 YZ 


Chemist  &  Druggist 
Quarterly  Business  Trends 
in  association  with 
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Pharmacists  confirm 
their  RPM  concerns 


Pharmacists  have 
voiced  their  fears  that  up 
to  3,000  outlets  could 
face  closure  if  Resale 
Price  Maintenance  is 
abolished,  according  to 
Chemist  &  Druggist's 
latest  Business  Trends 

Twenty-six  per  cent  of 
pharmacists  believe 
their  businesses  stand 
very  little  chance  of 
remaining  viable  if  Re- 
sale Price  Maintenance  is  removed 
on  OTC  medicines,  reports  the  lat- 
est Business  Trends  survey.  How- 
ever, 74  per  cent  are  fairly  confi- 
dent that  they  would  survive. 

About  a  month  ago,  the  Com- 
munity Pharmacy  Action  Group 
warned  that  up  to  3,055  pharma- 
cists, one-quarter  of  Britain's 
total,  would  face  ruin  without 
RPM  {C&D  20  July,  page  76). 

Multiples  seem  to  be  less  con- 
fident about  life  without  RPM 
than  independents.  Just  under 
one-third  of  multiples  which 
responded  feel  they  would  not 
survive  without  RPM,  compared 
with  a  fraction  under  one-quarter 
of  independents. 

Falling  margins  remain  a 
major  worry.  Just  over  half  the 
respondents  say  their'  second- 
quarter  margins  were  lower  than 
those  of  the  same  period  last 
year,  while  45  per  cent  say  the 
level  has  not  changed.  Both  inde- 

Tremds  in  margins 


pendents  and  multiples  are  suf- 
fering, although  respondents 
whose  turnovers  exceed  SI  mil- 
lion appear  to  be  affected  less 
than  smaller  colleagues. 

The  problem  is  spread  evenly 
throughout  the  UK,  although  it  is 
distinctly  worse  in  Wales.  Sixty- 
nine  per  cent  of  respondents 
from  that  area  say  their  margins 
fell  in  the  second  quarter. 

And  while  a  lucky  few  man- 
aged to  increase  their  margins  in 
some  regions  around  the  UK  dur- 
ing the  second  quarter,  no  one 
managed  to  do  so  in  Wales,  the 
North  West  and  the  South  West. 

Matters  are  not  expected  to 
improve.  Forty-one  per  cent  of 
respondents  expect  depressed 
margins  during  the  third  quarter; 
and  52  per  cent  say  the  level  will 
remain  unchanged,  compared 
with  the  same  period  last  year. 

Perhaps  not  surprisingly,  a 
substantial  proportion  of  respon- 
dents see  little  cause  for'  future 
celebration.  Forty-five  per  cent 
feel  pessimistic  about  retail 
pharmacy's  prospects  over  the 
next  quarter,  rising  to  50  per  cent 
over  the  next  six  months  and  52 
percent  over  the  next  12  months. 

The  biggest  pharmacies  are 
the  most  pessimistic.  Out  of 
those  with  turnovers  exceeding 
5 1  million,  67  per  cent  feel 
gloomy  about  the  sector's  perfor- 
mance over  the  next  quarter,  72 
per  cent  about  the  next  six 
months,  rising  to  78  per  cent  over 
the  next  12  months. 

Generally,  respondents  in  the 
North  West  and  Wales  feel  more 


Actual  balance 
Forecast  balance 


trends  in  volume  of  NHS  prescriptions 


Actual  balance 
Forecast  balance 
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is  'up'  minus  the  proportion  who  say  it  is  down' 


Q2'95        Q3'95         Q4'95        Ql'96        Q2'96  Q3'96 
The  balance  is  the  result  of  those  saying  that  a  particular  trend 
is  up'  minus  the  proportion  who  say  it  is  down' 


pessimistic  about  pharmacy 
than  their  colleagues  in  other- 
regions. 

But  the  situation  c  hanged 
when  respondents  were  asked 
how  they  felt  about  their  own 
business.  Pharmacists  may 
not  have  much  confidence 
about  their  lot  as  a  group,  but  a 
number  have  fewer  reserva- 
tions about  their  own  ability  to 
make  their  businesses  work. 
Near  ly  one-quarter  of  the  sam- 
ple feel  optimistic  about  their 
own  business  over  the  next 
quarter  and  over  the  next  six 
months.  And  28  per  cent  feel 
equally  confident  about  their 
individual  prospects  over  the 
next  12  months. 

On  the  flip  side,  a  substan- 
tial proportion  still  remained 
pessimistic  about  their  own 
businesses,  particularly  in 
Scotland,  the  North  West  and 
Wales. 

But  pharmacists  thr  oughout 
the  UK  remain  committed  to 
their  businesses.  While  just 
over'  a  quarter  of  them  have 
received  offers  for  their'  out- 
lets, nearly  two-thirds  have 
refused  to  sell. 

The  overall  gloom  could  be 
misleading  because  it  masks 
some  impressive  sales.  Seventy- 
four  per  cent  of  the  sample  says 
its  turnover  during  the  second 
quarter  -  excluding  NHS  pre- 
scriptions -  was  either  the 
same,  or  higher,  than  the  same 
period  last  year.  And  nearly  one- 
third  expect  a  higher  turnover 
during  the  third  quarter. 


Pharmacist  talk-back 

The  April  to  June  Business  Trends 

survey  asked  pharmacists  how  much 
they  planned  to  increase  staff  wages 
this  year,  bearing  in  mind  the  Joint 
Industrial  Council  for  Retail 
Pharmacy's  recommendation  of  a  2.7 
per  cent  pay  increase  for  shop  and 
dispensing  assistants. 

Fifty-nine  per  cent  will  increase 
wages  by  3  per  cent  to  5.  And  11  per 
cent  plan  to  exceed  5  per  cent. 

Independents  appearto  be  more 
generousthan  multiples:  29  per  cent 
of  the  independents  plan  wage 
increases  of  4  per  cent  or  more, 
compared  with  14  per  cent  of 
multiples. 

Meanwhile,  81  per  cent  of  multiples 
employ  a  locum  every  week,  while 
just  over  half  of  the  independents  do. 
On  average,  locums  work  1 1  hours  a 
week  and  receive  around  £12  per 
hour.  Independents  and  multiples  pay 
identical  rates,  with  virtually  no 
regional  variation. 

Do  pharmacists  attend  events? 
Nearly  two-thirds  had  not  attended  a 
Royal  Pharmaceutical  Society  branch 
meeting  in  the  last  quarter,  and  82  per 
cent  had  not  gone  to  a  National 
Pharmaceutical  Association  branch 
meeting.  But  52  per  cent  had  attended 
a  supplier-sponsored  event  and  46 
per  cent  had  taken  part  in  a  Centre  for 
Pharmacy  Postgraduate  Education 
workshop.  Forty-one  per  cent  went  to 
other  professional  meetings. 

Pharmacists  in  Wales  were  less 
likely  to  attend  any  sort  of  event, 
workshop  or  meeting  than  colleagues 
elsewhere  in  the  country. 
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Trends  in  sales  turnover  (exc.  NHS  prescriptions) 


Actual  balance 
Forecast  balance 
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Trends  in  sales  of  OTC  medicines 


Actual  balance 
Forecast  balance 
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Thai    confidence  is 
throughout  the  UK,  wi 
notable  exception.  Jusl 
one-third  o 
Wales  think 


cad 
one 
ider 

harmacists  in 
■  turnover  next 


quarter  will  he  ]<  iwer  than  thai  <  >l 
the  same  quarter  last  year 

NHS  prescriptions  have  fared 
particularly  well.  Eighty-six  per 
cenl  say  the  volume  of  prescrip- 
tions for  the  second  quarter  is  al 
leasi  as  high  <  n  heiter  than  ii  was 
(luring  the  same  period  last  year. 
And  85  cenl  expecl  a  similar 
result  Inr  the  third  quarter.  Some 
of  the  besl  | iciTi irmances  come 
from  pharmacies  in  south  west 
England  and  in  Scotland.  Eighty- 
one  pel  cenl  of  those  in  the 
South  West  and  7(1  per  cent  m 
Scotland  say  these  prescriptions 
are  up  on   those  of  Ihe  same 

period  lasl  year. 
Pharmacists  in  most  regions 

expecl  to  deal  Willi  more  NHS 
scripts  in  Ihe  1 1 1 1 1 < I  quarter,  com 
pared  w  ith  the  same  pel  iod  last 
year.  lint  38  percent  in  Wales  say 
their  prescriptions  will  fall  dm 
ing  the  next  quarter. 

( >T< '  medicines  are  another 
star  area.  Fifty-five  per  cenl  of 
the  sample  say  their  sales  of 
( )T( 's  are  up  lor  the  second  quar- 
ter. Those  ill  the  Midlands,  the 
South  West  and  Scotland  did  par- 
ticularly well  However,  pharma- 
cists in  Ihe  North  Easl  had  rcla 
tiveh  mixed  fortunes.  <  >ne-third 


saw  their  ()TC  sales  tail  during 
the  second  quarter,  although 
these  are  expected  to  pick  up 
(luring  the  thud  quartet 

Forty-two  per  cent  of  the  total 
sample  expect  their  <  )T( '  sales  to 
improve  again  next  quarter 

In  contrast ,  cosmetic  sales  are 
poor  More  than  one-third  say 
they  sold  fewer  cosmetics  in  the 
second  quarter,  and  a  little  undei 
one-third  expecl  them  to  remain 
depressed  during  ihe  third  quar- 
ter <  )nly  the  laiger  pharmacies 
a\  i  >ii li  (I  a  signifii  ant  fall  in  sales 
during  the  second  quarter. 

Hut  the  leal  villains  are  Ira 


grances,  w  hose  second  quarter 
sales  fell  fid  percent  and  are  fore- 
casl  lo  (hop  42  per  cent  during 
the  third  quarter. 

Toiletry  sales  are  also  dow  n  on 
those  of  last  year,  especially  in 
the  North  West  and  Scotland 

With  the  erratic  weather  din- 
ing spring  and  summer,  demand 
foi  photo  processing  has  not 
been  as  high  as  expected. 
Twenty- 1  wo  pei  i  cut  i  it  i  iharma- 
cists  say  then  photoprocessing 

sales  were  down  in  I  he  seci  >nd 

quarter,  although  most  of  them 
believe  their  orders  w  ill  improve 
during  the  next  quarter. 


Trends  in  sales  of  fragrances 


Actual  balance 
Forecast  balance 


-44  -41  -35  -50  - 


Q2'95         Q3'95         Q4'95        QV96        Q2'96  Q3'96 
The  balance  is  the  result  of  those  saying  that  a  particular  trend 
is  'up'  minus  the  proportion  who  say  it  is  down' 


Babycare  sales  are  generally 
static,  hut  they  are  proving  espe- 
cially had  lor  larger  pharmacists. 
Forty-lour  per  cent  say  their  sec- 

 I  quarter  sales  are  down.  And 

".(I  per  cent  see  no  improvement 
during  Ihe  third  quarter.  Wales. 
Scotland  and  the  North  West  are 
the  worst-affected  regions. 

Meanw  hlle,  sales  of  analges 
ics,  indigestion/stomach  upset 
remedies  and  vitamins  are  gener- 
ally buoyant  and  are  expected  to 
remain  so. 

•  Questionnaires  were  sent  to 
484  members  of  the  Chemist  & 
Druggist  retail  business  trends 
panel,  of  w  hich  200  replied. 

•  Sixty-seven  per  cent  of  the 
respondents  were  indepen- 
dents, 21  per  cent  were  multi- 
ples with  two  to  five  outlets,  7 
per  cent  were  multiples  with  six 
to  20  outlets,  while  4  per  cent 
had  more  than  20  outlets.  One 
per  cent  of  the  sample  did  not 
say  how  many  outlets  they 
owned. 

•  Members  of  the  panel  were 
asked  how  well  their  businesses 
were  doing  (in  terms  of 
turnover,  margins  etc)  for  April- 
June  1!)!)(5,  compared  with  the 
same  period  last  year.  And  they 
were  asked  to  forecast  their 
performance  over  the  next 
three  monl  lis. 


WORKING  TOGETHER 
FOR  THE  BENEFIT 
OF  EACH  OTHER 


PHARMACEUTICALS  ... 
'  LIMITED 

We're  always  there, 
we  always  care 
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YOU  CANNOT  AFFORD  TO  M 

THE  BIG  NAMES  AT  CHEMEX  ' 


CHEMEX  '  96  CO  LY  M  PI  A2  J  1 -2  SEPTEMBER 


3M  Healthcare. 

3M  Pharmaceuticals. 

A  L  Simpkin. 

A1  Pharmaceuticals  Ltd. 

Ahava. 

Agfa-Gevaert  Ltd. 
Allergan  Optical  Ltd. 
Allergycare. 
Allied  Dunbar. 
A  M  Marketing 

Approved  Prescription  Services. 

ARC  Pharmacare  Ltd. 

Ark  and  Co. 

Arkopharma. 

Astonish  Products  Ltd. 

Aussie  Haircare. 

Australian  Bodycare  UK  Ltd. 

Babyliss. 

Bausch  &  Lomb  UK  Ltd. 
Beckton  Dickinson  UK  Ltd. 
Bib-It  Ltd. 
Bioconcepts. 
Brand  Managers. 
Braun. 

Caflon  International. 
Casio. 

Ceuta  Healthcare. 
Chemist  &  Druggist. 
Chemtec  Systems  Ltd. 
Claydon  Creations. 
Colebrand  Ltd. 
Collection  2000. 
Country  Interiors  Ltd. 
CPPE  Pharmacy  Department. 
Crookes  Healthcare. 


Denwood  Manufacturing  Ltd. 
Direct  Perception. 
Doncaster  Pharmaceuticals  Ltd. 
Duracell. 

Eastern  Pharmaceuticals  Ltd. 
Epilady. 

Ethical  Generics. 
Faylite  Signs. 
FDP/Medipoint. 
Fresenius  Ltd. 
Fuji. 

G&D  Harris. 
Gallery  Cosmetics  Ltd. 
GAP  Research  Co  Ltd. 
Grafton  International. 
Gretag  Imaging. 
H  Fereday  &  Sons. 
H  J  Heinz. 

Hadley  Hutt  Computing  Ltd. 
Halo  Foods. 
Hawaiin  Tropic. 
Health  Aid. 

Health  Education  Authority. 
Health  Imports  Ltd. 
Health  Perception. 
Healthford  Medicare  Services. 
Heaven  Scent  Incense. 
Henkel  Ireland  Ltd. 
Herbalforce. 
Ilford. 

IMS  Self  Medication. 
International  Fragrance  & 
Cosmetic  Co. 
In-Brand. 
J&E  Atkinsons. 


•  Jaffa  International  Marketing. 
»  Jenks  Group. 

•  Jica  Beauty  Products. 

0  John  Richardson  Computers. 

•  Kirby  Devon. 

•  Kodak. 

•  Krups. 

•  Lilly  Industries 

•  Lorus. 

•  MAM  UK. 

•  Mavala. 

•  Medicare  Services. 

•  Medielite  pic. 

»  Medisense  Britain  Ltd. 
■  Med i sport. 

•  Miners  International  Ltd. 

•  Moulinex. 

•  Multepos  Computer  Systems. 

•  Neovision. 
Neutradol. 

•  Nycomed  (UK)  Ltd. 

•  Observe  Business  Computing. 

•  Panasonic. 

•  Panpharma  Ltd. 

•  Parfums  Vouge. 

•  PATA. 

0  Personal  Care  Company. 

•  Peter  Allem  Eyewear. 

•  Pharmacia  &  Upjohn  Ltd. 
e  PharmaNutrients. 

-  Phillips. 

»  Photo-Me  International. 
Pifco-Carmen. 

•  Point  of  Sale  Centre  Ltd. 
6  Polaroid. 


Positive  Solut 
PPA. 

Precise  Balan< 
Procter  &  Gan 
Reading  Spec 
Remington. 
Revlon. 
Roche  Consur 
Russell  Hobbs 
Saguna  UK. 
Sales  Trend 
Santo  prodi 
Shore  Blue. 
SmithKline 
Consumer 
Sorbie  Reseai 
Sterwin  Med 
Sunglasses 
Surgichem. 
Sutherland 
Swan. 
Tea  Tree. 
Techni  Lab  I 
Tefal. 

Tempur  Ped 
The  Miles  Gro 
Torbet  Labora 
Tru-Alo 
Trevor  Sorbie 
Vitabiotics 
Volta. 
Wahl. 
Wrigley  Co. 
Zenith  Con; 


*p<ltfA 


Win  a  Multimedia  PC  -  worth  £1400. 
Win  a  holiday  on  Necker  Island. 
Win  a  holiday  in  Queensland,  Australia. 

All  pre  registrants  will  receive  a  voucher 
book  with  1000's  of  pounds  worth  of  special 
offers/discounts  redeemable  at  the  show. 

Easy  Travel  -  Ring  the  Business  Rail  Hotline 
0800  435065  for  more  details. 


IMEX  '96 

The  UK  show  for  retail 

isrmacists/pharmacy  buyers. 


Sponsored  by 

CHEMIST& 
DRUGGIST 


Supported  by 


t/f,  Miller  Freeman 

Miller  Freeman  Exhibitions  Ltd. 
Marlowe  House,  109  Station  Road, 
Sidcup,  Kent  DAI 5  7ET 

Internet:  w/wwrnf-exhibitionscoUK 


BUSINESS  NEWS 


Gehe  confirms  its 
acquisitions  agenda 


Gehe  is  determined  to  stick  to  its 
ambitious  acquisition  strategy, 
whether  or  mil  n  lakes  over 
Lloyds  (  hemists. 

1  >i  Kai  l-<  in  hard  Hick.  ( Jehe's 
finance  director,  says  the  group 
will  si  ill  he  li  ii  ikin.u  li  ii mi  He  out- 
lets "after  a  certain  period",  even 
if  il  succeeds  in  its  bid  for  Lloyds. 

"II  we  don't  ^ei  Lloyds,  we'll 
still  keep  the  [acquisition]  strat- 
egy. We  would  still  want  to 
incn  'ase  i  >ui  sh<  i]  is  significantly," 
says  Dr  I  Oil  k  Losing  Lloyds  will 
not  limit  its  plans  -  they  will  lust 
take  longer  to  fulfil,  he  adds 

He  admits  that  its  acquisition 

pn  igl  .inline  has  sl(  (Wed  di  IWI1  I  Ills 

year,  mostly  because  of  the  drawn- 
out  bid  war  for  Lloyds.  From  Janu- 
ary to  June,  tins  year,  it  bought  13 
pharmacies  and  took  out  a  lease 

on  one  lint  ll  also  sold  eight  out 

lets.  1  )r  Kick  says  the  group  has  a 
target  of  pharmacies 
it  wants  to  buy,  bul  il 
is  keeping  the  figure 
confidential  lor  com 

men  ial  reasons. 

The  company's 
strategy  is  coming 
under  closer  scru- 
tiny  because   ll  is 

close  to  finalising 
its  list  of  buyers  fi  >r 
seven  Lloyds'  wholesale  buyers. 
Dr  Hick  says  its  list  will  be  ready 
in  advance"  of  the  ( (ctobei  18 
deadline,  and  some  press  reports 
suggest  it  will  be  ready  within  the 
next  two  weeks.  Both  <  iehe  and 
I  fnichem  must  find  buyers  for 

selected   Lloyds'   wholesale  de 

pots  if  they  want  the  I  (epartmenl 
of  Trade  and  Industry  to  consider 
their  eligibility  to  re  bid 


Speculation  now  centres  on 
how  much  <iehe  would  want  to 
pay  for  Lloyds.  Since  the  sale  of 
the    wholesaler's    depots  was 

imposed  last   nth,  the  German 

company  has  hinted  that  Lloyds 
is  not  worth  as  much  as  it  was 
earlier  this  year.  Lloyds'  profit 
warning  last  month  may  have 
strengthened  (lehe's  case,  but 
the  unknown  factor  is  still  how 
the  companies  will  react  when 

Lloyds  is  set  be  lore  I  hem.  assum- 
ing both  win  the  I  >TI's  approval. 

(iehe,  meanwhile,  is  pleased 
w  ih  the  current  performance  of 
AAII,  which  increased  lis  operat- 
ing profit  by  is  per  ceni  to  £24.5 
million  for  the  si\  months  to 
June  30,  ci  impared  with  the  same 
pern  id  last  yeai  AAH's  wholesale 
div  ision  saw  its  turnovei  rise  7.7 
per  cent  to  S739m,  while  its  oper- 
ating profit  grew  -1  per  cent  to 
S  17.3m. 

S  t  e  f  a  n 
Meister, 
AAH's  group 
finance  dii 
eel  or,  says  il 
is  grabbing 
some  ol  Uni 
chem's  share 
of  the  UK 
phai  maceu- 
tical  wholesale  market  He 
believes  AAH's  share  will  coil 
tinue  to  grow  because  (il  the 
money  it  has  spent,  and  that  it 
will  continue  to  spend  to  restruc- 
ture lis  w  ai  chouses. 

AAI I  has  spent  SlOm  on  lis 
capital  expenditure  programme 
and  intends  to  spend  the  same 
again  The  company  has  il;  ware 

houses,  six  of  which  have  been 


If  we  don't  get 
Lloyds,  we'll 
still  keep 
the  strategy 


ltered  if  (iehe 

w  e  lake  i  iver 


automated,  and 

It     expects  tO 

automate  an- 
othei  two  to 
f<  mi  "This  auto- 
mation will  be 
vi  ilume-driven," 
comments  Dr 
Eick.  "Bul  we 
won't  automate 
more  than  ten 
out  ol  oui  16 
warehouses." 

I  »  lack  adds 
that  AAH's  in- 
vestment pro- 
gramme could  b 
acquires  Lli  ij  <  Is 
Lloyds,  it  could  affect  oui  distrib- 
ution business."  he  says  "It's 
haul  lo  sav  w  hether  AAI  I  w  ill  be 
a  standalone  business  or 
whether  it  will  be  merged  w  nh 
Lloyds.  Bul  il  we  delivei  to 
Lloyds'  shops,  oui  throughput 
will  increase  and  we'll  have  more 
sci  ipe  fi  u  aut<  >mal  ion." 

AAH's  retail  division,  which 
includes  I  be  Med  I  marl  chain  that 
it  acquired  last  year,  increased  its 
operating  profits  by  17.3  pei  cent 
toSG.lm 

( ieoff  ( doper,  I  Inichem's  fin- 
ance director,  says  (iehe  will  not 
gain  any  advantage  from  being 
the  first  to  submit  lis  buyers'  list 
"It  should  be  the  reverse  Anyone 
w  ho's  interested  in  buying  the 
depois  will  reach  an  agreement 

with  LInichem  and  (iehe  There's 
no  point  in  [the  buyers]  dealing 
with  just  one  parly,"  says  Mr 

(  '( >(  i|  icl 

LInichem  has  a  list  of  20-30 
people  who  are  interested  and 
these  include  a  "hard  con 


Gehe  s  finance  director,  Dr  Karl-Gerhard  Eick 


ber"  of  organisations  which  are 
definitely  interested.  But  Mr 
Cooper  refuses  to  suggest  when 
his  list  will  be  ready. 

Lloyds  is  handling  the  buying 
piocess  I'm  its  depots  -  it  is  nego- 
tiating agreements  in  principle 
with  potential  buyers,  Cnichem 
and  (iehe  have  to  confirm 
whethei  they  are  prepared  to 
In  mi  mi  these  agreements. 

Mr  Cooper  was  not  impressed 
with  Gehe's  comments  about 
Lloyds'  potential  worth.  "Gehe 
were  game-playing  and  1  don't 
Hunk  they  were  taken  seriously. 
( iehe  attempted  to  lower  Lloyds' 
share  price  w  ith  their  comments, 
but  Lloyds'  share  price  rose  the 
day  alter  Gehe's  announcement, 
so  their  plan  didn't  work," 
explains  Mr  Cooper. 

Lloyds'  shaie  price  rose  I2p  to 
482p  last  Friday  following  news 
that  Unichem's  advisers  were 
confident  that  the  company 
could  have  its  buyers'  list  ready 
within  the  next  two  weeks, 
according  to  the  Financial 
Times. 


Astra  builds  on  core  strengths  to  improve  latest  sales  figures 


Strong  performances  from 
Astra's  core  products  helped  to 
lift  its  sales  by  li  per  cent  to 
SEK19.077  million  for  the  six 
months  to  June,  compared  wiib 

the  same  period  lasl  yeai  The 
company's  earnings  before  taxes 
rose  7  per  cent  to  SEK6,756m. 

Sales  ol  Losec,  lis  antipeptic 
ulcer  agent  and  its  best  selling 
producl ,  grew  1  I  per  cent  lo 
SICKS,.")  I  in.  Worldwide  sales  of 
the  drug  amounted  to  aboul 
SICK  I  l,780m. 


Astra  says  Austria  has  become 
the  first  country  to  permit  Losec  to 
be  used  to  treat  peptic  ulcers  that 
have  been  caused  by  certain  anti- 
inflammatory drugs  (NSAIDs). 
More  than  a  quartei  of  gastric 
ulcers  and  a  I K  ml  5  per  cent  of  duo- 
denal ulcers  are  believed  to  lie 
related  to  NSAID  treatment, 
acci  it  ding  to  I  he  company. 

Pulmicort,  the  anti-asthma 
product,  saw  its  sales  rise  I  pel 
ceni  to  SEK2,292m.  And  the 
beta-blocker  Seloken,  the  coin 


panv's  niosl  popular  producl  in 
its  cardiovasculai  range,  in- 
creased its  sales  by  2  per  cent  t( » 
SEKl,237m.  Meanwhile,  sales  of 
Plendil,  its  vasodilator,  rose  13 
pei  cent  to  SEK979m. 

I  Ii  iw  ever,  the  C<  nnpanv  s  pain 
control  range  saw  its  sales  fall  6 
per  ceni  toSEKl,609m,  although 
il  says  this  represent  a  rise  of  5 
per  cent  al  constant  exchange 
rat  es. 

Astra  has  signed  an  agreement 
with  California-based  Vivus  to 


market  a  new  therapy  for  erec- 
tile dysfunction.  Astra  will  have 
exclusive  marketing  and  distrib- 
ution rights  in  Europe,  Latin 
America,  Australia  and  New 
Zealand.  The  company  is  ex- 
pected to  apply  for  the  therapy's 
registration  in  Europe  Ibis  year. 

Astra  and  the  German  pharma- 
ceutical company  Byk  Gulden 
recently  agreed  to  end  their 
ongoing  dispute  regarding 
Astra's  patents  on  acid-related 
dis(  in  lers. 
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Vovartis  heads  south 


Novartis,  the  company  to  be 
formed  by  the  merger  of  Ciba 
and  Sandoz,  has  decided  to  con- 
centrate all  its  pharmaceutical 
activities  in  south  east  England. 
All  the  relocations  are  expected 
to  be  completed  within  the  next 
three  years. 

Novartis  UK's  pharmaceutical 
headquarters  will  be  at  Sandoz's 
facility  in  Frimley,  Surrey.  New 
offices  to  help  accommodate  the 
extra  staff  will  be  built  on  land 
that  Sandoz  owns  opposite  the 
site.  They  are  expected  to  be 
completed  in  about  18  months. 

The  Frimley-based  Sandoz  clini- 
cal development  centre,  which  co- 
ordinates clinical  trials,  collects 
data  and  provides  analyses,  will 
move  to  Novartis  at  Horsham.  That 
site  will  also  expand  its  research 
and  development  division. 

Meanwhile,  international  pro- 
ject teams  in  the  UK  will  be 
joined  by  the  global  respiratory 
therapeutic  area  now  in  Basle. 
But  Novartis  says  it  is  too  early  to 


say  where  in  southern  England 
these  specialists  will  be  based. 

A  new  respiratory  drug  discov- 
ery unit  will  also  be  located  in  the 
South,  where  it  will  combine 
Novartis'  international  resources 
with  the  respiratory  pharmaceu- 
tical development  expertise  al- 
ready in  the  UK. 

Novartis'  combination  chem- 
istry expertise  will  be  absorbed 
into  the  pharmaceutical  busi- 
ness, transferring  from  Maccles- 
field to  southern  England.  lis 
self-medication  business  will 
move  to  Horsham. 

As  the  group  will  have  over- 
capacity in  various  areas,  includ- 
ing manufacturing  and  certain 
drug  development  fields,  il  has 
decided  to  close  a  plant  at  Hors- 
forth  in  Yorkshire,  and  a  drug 
safety  testing  unit  in  Cheshire. 

The  plant  employs  about  120 
and  it  is  expected  close  in  1998.  A 
few  of  its  workers  will  be  re- 
located, but  most  will  be  made 
redundant.  Novartis  has  under- 


taken to  give  all  laid  off  person- 
nel career  counselling. 

Decommissioning  of  the 
Cheshire  unit  will  begin  in  mid- 
1997  and  its  work  will  be  done 
outside  the  UK.  Most  of  its  100 
staff  will  also  be  made  redun- 
dant, although  some  may  be  able 
to  relocate  abroad. 

But  the  Sandoz  Institute  for 
Medical  Research,  which  seeks 
treatment  for  chronic  pain,  will 
remain  at  University  College, 
London. 

A  'country'  group  will  be 
responsible  for  Novartis  in  the 
UK,  led  by  Bill  Fullager.  Its  head- 
quarters will  probably  be  at 
Frimley.  Jacques  Racloz  heads 
Novartis'  UK  pharmaceutical 
operations. 

The  European  Union  recently 
approved  the  creation  of  Novar- 
tis, but  the  merger  is  still  waiting 
for  approval  from  the  US  Federal 
Trade  Commission,  whose  deci- 
sion is  expected  some  time  next, 
month. 


VMS  market  predicted  to  grow  by  31pc  by  1999 


Sales  of  vitamins,  minerals  and 
supplements  are  expected  to 
grow  nearly  31  per  cent  to  £395 
million  over  the  next  three  years, 
reports  the  latest  survey  by  mar- 
ket researcher  Corporate  Intelli- 
gence on  Retailing. 

By  1999,  the  minerals  and  sup- 
plements market  should  have 
grown  close  to  37  per  cent  at 
£276m,  while  sales  of  vit  amins  will 
have  risen  19  per  cent  to  SI  19m. 

CIR  says  the  extra  sales  will 
partly  reflect   Britain's  ageing 


population.  By  200(3,  people  over 
35  years  old  are  expected  to 
account  for  56.3  per  cent  of  the 
population,  up  nearly  six  per- 
centage points  on  the  ratio  in 
1990.  And  this  age  group  is  the 
main  consumer  of  vitamins,  min- 
erals and  supplements. 

A  growing  awareness  of 
health/fitness  issues  and  preven- 
tative medicines  will  boost  VMS 
sales  among  younger  and  first- 
time  consumers.  About  750,000 
new  consumers  entered  the  VMS 


market  between  1994  and  1995. 

Pharmacists  accounted  for  50 
per  cent  of  VMS  sales  last  year, 
but.  their  share  of  the  market  is 
declining,  according  to  the 
report. 

However,  Boots  has  close  to 
one-third  of  the  market  and  its 
share  is  growing,  as  is  that  of 
multiple  grocers  and  drugstores. 

'Retail  Business  Market  Sur- 
veys, July  1996,  No  461',  Corpo- 
rate Intelligence  on  Retailing. 
Tel:  0171  696  9006. 


US  licence  for  Medeva 

Medeva  has  been  granted  a 
licence  by  the  US  Food  and  Drug 
Administration  for  its  albuterol 
(salbutamol)  metered-dose 
inhaler.  The  inhaler  will  be 
manufactured  by  Armstrong 
Pharmaceuticals,  Medeva's  US 
subsidiary,  and  is  expected  to  be 
launched  in  the  US  in  autumn. 

Unichem  bank  tips 

Unichem  has  published  advice  on 
how  pharmacists  can  build 
successful  relationships  with 
their  bank  managers.  The 
guidelines  include:  contact  your 
bank  regularly,  eg  every  six 
months;  if  you  are  meeting  your 
bank  manager,  stick  to  the  point 
and  keep  it  brief  because  banks 
charge  for  their  time;  and  keep 
personal  and  company 
borrowings  at  separate  banks  to 
minimise  confusion  between  the 
two.  For  more  information, 
telephone  Unichem  on  0181  391 
2323. 

BOC  healthcare  sales  down 

The  BOC  Group's  pre-tax  profits 
rose  11  per  cent  to  £327  million  on 
a  turnover  of  £2,805m  for  the  nine 
months  to  June  30,  compared  to 
the  same  period  last  year.  But  its 
healthcare  division's  operating 
profit  fell  15  per  cent  to  £39.1m, 
while  the  turnover  was  down  4 
per  cent  to  £371. 1m.  BOC  said  the 
figures  reflected  weak  demand  in 
the  US  medical  systems  market 
and  continuous  price  pressure  on 
Forane,  its  anaesthetic 
pharmaceutical. 

AHA  on  the  move 

AHA  Sales  &  Marketing  has 
moved  to:  16a  St  Mary's  Street, 
Wallingford,  Oxfordshire  0X10 
0EW,  telephone:  01491  833202. 


Cantab  Pharmaceuticals  bullish  about  future 


Cantab  Pharmaceuticals  has  re- 
ported a  loss  of  S3. 696  million  for 
the  six  months  to  June,  up  4  per 
cent  on  its  losses  over  the  same 
period  last  year. 

But  the  biotechnology  com- 
pany is  extremely  optimistic 
about  its  future,  following  an 
equity  placing  last  month  that 
raised  £25. 7m,  net  of  expenses. 
This  will  fund  its  development 
programmes,  which  include  the 
DISC  HSV  produc  t  that  aims  to 
treat  and  prevent  genital  herpes. 
The  Medicines  Control  Agency 
has  allowed  Cantab  to  begin 
human  clinical  trials  for  DISC 
HSV.  Phase  I  of  the  UK  clinical 
trials  will  evaluate  its  safety  and 
immunogenicity  in  subjects  who 
are  seropositive  for  herpes  sim- 
plex virus  type  2  (HSV-2) 

Cantab  also  plans  to  run  a 


Phase  I  clinical  trial  in  the  US  in 
seronegative  subjects  (who  have 
had  no  exposure  to  HSV-2)  later 
this  year,  subject  to  approval 
from  the  US  Food  and  Drug 
Administration. 

Meanwhile,  last  month,  the 
company  formed  a  collaboration 
with  Smithkline  Beecham  Bio- 
logicals  Manufacturing  to  dev- 
elop and  market  Cantab 's  TA-GW 
vaccine  for  genital  warts.  Under 
the  agreement,  Cantab  will 
receive  up  to  £24m,  plus  royal- 
ties, in  return  for  the  transfer  of 
TA-GW's  worldwide  develop- 
ment, manufacturing  and  mar- 
keting rights  to  SBBio. 

Cantab  is  appointing  Jurek  Siko- 
rski  as  its  chief  executive.  Paul 
Haycock,  the  company's  current 
chief  executive,  will  become  vice 
chairman. 


CP  Pharmaceuticals  has  chosen  Wrexham  Hospice  to  receive  a 
donation  of  £5,000  which  it  recently  won  in  a  competition.  The 
company,  which  is  based  in  the  Clwyd  town,  came  first  in  the  Welsh 
regional  final  of  3i's  Quest  for  Growth'  competition,  with  a  first  prize 
of  a  £5,000  charitable  donation.  The  competition,  launched  in  March, 
aims  to  identify  Britain's  best  medium-sized  independent  business.  CP 
now  goes  through  to  the  finals  to  be  held  in  London  in  October. 
Pictured  from  the  left  are:  John  Hardcastle  of  3i;  CP  Pharmaceuticals' 
secretary  to  the  chief  executive,  Sarah  Stevens;  CP's  business  systems 
manager,  John  Maguire;  and  Duncan  Miller  of  Nightingale  House 
Hospice,  Wrexham 
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Classified 


Appointments  £25  P  S. C.C.  +  VAT  minimum  3x1 
General  Classified  £23  P.S.C.C.  +  VAT  minimum  3\2 
Box  Numbers  £1 2.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  James  Whitston  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC.  Sovereign  Way,  Tonbridge.  Kent  TN9  1RW 
Tel:  01732  377222  Internet:  http://www.dotpharniacy.com/ 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


VJ5A 


APPOINTMENTS 


PHARMACEUTICAL  LIAISON 
COMMUNICATION  OFFICER 

A  well  established  Hungarian  pharmaceutical  international 
distribution  company  requires  an  enthusiastic  and 
commercially  minded  communication  liaison  officer  to  assist  in 

the  preparation  of  drug  master  files  submitted  to  the  UK 
Medicines  Control  Agency  and  pharmaceutical  manufacturing 

and  distribution  agreements  between  the  Company's 
Hungarian  principals  and  its'  Russian,  Irish,  South  African  and 
UK  clients 

The  candidate  must  be  fluent  (both  spoken  and  written)  in 
English,  Hungarian  and  Russian  and  capable  of  translating 
pharmaceutical  and  other  related  technical  terms. 

The  candidate  must  also  have  a  thorough  knowledge  of  foreign 
exchange,  export  finance  and  shipping  terms  commonly  used 
throughout  the  European  Union  and  Hungary. 

Experience  of  the  layout  and  preparation  of  drug  master  files, 
product  licence  applications  and  marketing  authorisations  is 
essential  and  an  understanding  of  the  pharmaceutical 
regulatory  framework  is  useful 

The  successful  candidate  will  possess  excellent 
communication  skills  and  be  comfortable  in  an  energetic 
business  environment. 

Salary  will  be  £1 4,500  per  year. 

Please  reply  with  full  C.V.  to  C&D  Box  3519 


Northern  Ireland 

Pharmacist  rcq.  for  new 
Health  Village  Pharmacy. 
Good  support  staff  in  good 
environment.  Excellent  salary 
for  suitable  applicant.  Newly 
qualified  welcome. 

Apply  to  Newpharm  Ltd, 
The  Health  Village, 
Monaghaw  St.,  Newry, 
N.  Ireland. 
Tel:  01693  252626 


MID  WALES 

Full  time  second  Pharmacist  or  long  term 
locum  required  m  busy  independent  market 

town  pharmacy  As  there  are  no 
management  responsibilities  the  successful 
applicant  will  have  time  lo  be  involved  in  our 

commitment  to  community  health  care 
I  i  Salary  negotiable 
:  37  hour  week 
:  Flexible  working  hours 
I  I  Pleasant  country  surroundings 
Newly  qualified  considered 


Apply  to  Appleton  &  Chadwlck,  Temple  Street. 

Llandrlndod  Wells,  Powys  LD1  5DP 

Tel  &  Fax  01597  822145 

Email  Appleton  ©mail  Telecall  co  uk 


DISPENSING  ASSISTANT 

PINNER 

Dispensing  Assistant/ 
Counter  Assistant  required  tor  a 

busy,  friendly  pharmacy  Full 
training  and  opportunity  for  BTEC 
qualifications  provided 
Contact  Mr  Patel  •  Carters  Chemist 
Tel:  0181  866  0053 


COVENTRY 

Manager  or  regular  locum 

required. 
Contact  Mr  Dhaliwal  on 
01203  665272  (day)  or 
01203  410279  (eve). 


Southampton  University  Hospitals  NHS  Trust 
Royal  South  Hants  Hospital 
Pharmaceutical  Service 
Pharmacy  Technician,  Grade  MT01 
(2  year  contract) 

A  Pharmacy  Technician  with  a  recognised  dispensing 
qualification  is  required  for  the  post,  based  in  our  modern 
pharmacy  department.  Duties  on  a  rotational  basis  include 
general  in/outpatient  dispensing,  ward  'top-up'  service, 
aseptic  dispensing  (cytotoxic,  antibiotic  reconstitution  and 
TPN),  community  services,  stores  and  some  rotational  work 
at  Southampton  General  Hospital.  Applications  from  newly 
qualified  Pharmacy  Technicians  and  those  working  in 
community  pharmacy  are  welcome.  Previous  applicants  are 
welcome  to  re-apply.  Salary:  £9,064-£1 0,931 . 

Further  details  from  Lorraine  Perry  (Senior  Technician, 
Dispensary)/Sara  Brown  (Senior  Technician  TSU),  tel: 
01703  634288  ext  2348/2775. 

For  an  application  form  and  job  description,  please 
contact  the  Personnel  Department,  Level  C,  Centre 
Block,  Southampton  General  Hospital,  Tremona  Road, 
Shirley,  Southampton  S016  6YD,  tel:  01703  796083, 
quoting  job  no:  S092. 

Closing  date:  5th  September  1996 

Interview  date:  24th  September  1996. 

Southampton  General  Hospital 

Pharmaceutical  Services 

Pharmacy  Technician  (MT01) 

Further  your  career  in  one  of  the  South's  largest  hospitals! 
We  are  seeking  an  enthusiastic  and  well  motivated 
technician  to  contribute  to  our  service.  In  return  we  will 
provide  experience  in  a  wide  range  of  hospital  pharmacy 
activities,  including  dispensing,  top-up  and  aseptic  services. 
We  also  have  an  active  programme  of  continuing  education. 
You  should  have  gained  the  BTEC  in  Pharmaceutical 
Sciences,  or  a  recognised  equivalent.  Salary:  £9,064- 
£10,931  per  annum. 

For  an  application  form  and  job  description,  please 
contact  Jackie  Bundy,  Pharmacy  Department, 
Southampton  General  Hospital,  Tremona  Road,  Shirley, 
Southampton  S016  6YD,  tel:  01703  796086. 

Closing  date:  9th  September  1996. 

Committed  to  equal  opportunities,  job  sharing  and  flexible 
working.  A  no  smoking  employer. 
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APPOINTMENTS 


APPOINTMENTS 


SALES/MARKETING  EXECUTIVE 

This  challenging  position  based  in  our  Berkshire  office  requires  experience  in  selling 
Pharmaceuticals/Fine  Chemicals  and  Intermediates  in  hulk  in  UK. 
Excellent  prospects  and  conditions  (incl  Company  Car)  in  an  expanding,  friendly 
organisation  for  an  enthusiastic,  self-motivated  person,  ideally  a  chemistry  graduate 
or  equivalent 

Apply  in  confidence  to  our  Consultants  A  Desorho  Associates, 
8  Hungerford  Avenue,  Slough,  Berks  SL2  ILL. 


CROYDON 
PART-TIME 

Dispensing  assistant/technician. 
Flexible  hours.  Negotiable  Salary. 
Please  send  a  short  C.V  to: 

PO  BOX  257 
South  Croydon 
Surrey  CR2  6ZF 


LETTERKENNY 

Full-time  Pharmacist 
required  in  Donegal. 
Excellent  supporting  staff. 

Telephone 
Hannah  McFadden  on 
00-353-74-21369 


MEDWAY  TOWNS 
KENT 

Close  M2/M20/M2*; 
Manager  required  for  branch  of  a 
small  established  group  Half  day 
Saturday  Newly  qualified  considered 
Accommodation  available  if  required 

Please  telephone  Mr  R.  Mangal  on 
0 1 634  7 1 8 1 88  (days)  or  0 1 634  7 1 4 1 64  (evenings) 


Pharmacist  required 
ASHINGTON,  NORTHUMBERLAND 

Full  time  or  part  time  Pharmacist 
required  for  village  pharmacy. 
Good  supporting  staff.  Short  hours 
9-5.30.  Long  lunch  break.  Long 
term  locum  considered. 

Tel:  Mrs  Leak  01661  83S755 
(days)  01661  852646  (evenings) 


YORK 

Experienced  manager  required. 
Good  supporting  staff.  Top 
salary  depending  on 
experience. 
Telephone  01904  642557  (day) 
or  01904  631556  (evenings)  or 
write  to  Mr  N.  L.  Goldstein, 
4/6  Gillygate,  York  Y03  7EQ. 


WEST  BROIVIWiCH 
Manager/long  term 
locum  required  for  an 
easily  run  pharmacy. 
Contact  Mr  S.  Kumar 
on  0121  588  7678  or 
fax:  01827  288  199 


WIRRAL 

Enthusiastic,  dedicated  Pharmacist 
Manager  required  to  develop 
expanding  pharmacy  services. 
Future  franchise  opportunity  incentive 
to  own  your  own  pharmacy  within  a 

larger  buying  group.  Only  highly 
motivated  pharmacists  need  apply!! 

Tel:  0151  677  5058  daytime  or 
0J51  334  9528  eves/w.ends 
Fax:  0151  677  1880 


TUNBRIDGE  WELLS 

Relief  Pharmacist  required 
for  weekday  evenings  and 
Sunday  mornings.  Regular 

or  casual  bookings 
available. 

Tel:  01892  529315 


KKINT 


Faversham  Market  Town 

Thml  Pharmacist  required,  preferably 
full-time,  but  hours  and  salary  negotiable 
Excellent  support  staff,  friendly 
environment  with  no  traditional  retail. 
Newly  qualified  welcome. 
A.  Carlisle,  14  CroB§  Eane,  Faversham, 
Kent.  Telephone  01795  532784 


Purley/Croydon 

Part/Full  Time  Pharmacists  and  Dispensers 
required  to  work  in  busy  pharmacies.  Well 
equipped  busy  modern  pharmacies  with 
friendly  well  trained  supporting  staff  Excellent 
salary  package  on  offer  (not  suilable  for  newly 
qualified  pharmacist) 
Contact  Mr  S.  Amin,  Tudor  Pharmacy 
(Tesco  Instore  Purley),  8  Purley  Knad, 
Purley,  Surrey  CR8  2HA 
Tel:  0181  688  1714 


LARGS,  AYRSHIRE 

Due  to  retirement, 
Pharmacist  required  for 
newly  refitted,  easily  run 
community  pharmacy. 
Contact  Yassir  Gahin  on 
01475  672193  daytime, 
or  0141  884  8088 


NEWRY/N.  IRELAND 
Enthusiastic  Pharmacist 
Manager  required  full  time 

Friendly  atmosphere,  good 
supporting  staff  Pharmaceutical 
society  fees  paid.  Newly  registered 
welcome  Good  salary  negotiable. 
Call  Francis  on  01693  830287 
or  after  5.30  01693  830  261 


NORTH  TYNESIDE 

Up  to  28k  Package 

Expanding  group  are  looking  for  an 
experienced  Pharmacy  Manager  to 
join  our  friendly  and  supportive 
team. 

Contact  Chris  Forster  on 
(0191)  2131974 


DERBY 

Enthusiastic  Pharmacist  Manager  or 
long  term  locum  required  for  an  easily 
run  pharmacy.  Excellent  supporting 
staff.  Salary  negotiable.  Excellent 
opportunity  for  newly  qualified  or 
experienced  Pharmacist.  Job  share  also 
a  possibility. 

Tel:  01332  296800  or  0850  655103 


DISPENSING  ASSISTANT 
REQUIRED 

for  busy  dispensing 
pharmacy  near  Heathrow. 
Please  write  giving  details 
of  experience  to: 
Edward  &  Taylor 

Chemists 
491  Staines  Road 
Bedfont,  Middlesex 
TW14  8BN 


CHELTENHAM 

Pharmacist  Manager  required  for 

an  easily  run  community 
pharmacy  in  a  village  location. 
This  recently  refitted  branch 
benefits  from  excellent  supporting 
staff.  A  good  package  will  be 
negotiated  for  the  successful 
applicant. 
Please  contact  Adrian  Tay  lor  on 
01242  226  814  office  hours  or 
01793  706  767 


ANNOUNCEMENTS 


Per~Scent 

House  of  Brands 

Would  Like  to  Invite  You 

To  Visit  Our  Stand 
At  the  N.E.C.  Birmingham 
for  the 

International  Autumn  Fair 
8th- 1 1th  Sept.  -  Hall  11.  F34 

To  View  the  Top  Brands  of  the  Worlds 
Fine  Fragrances  Companies 

including 

Dior  YSL  Givenchy  Giorgio 
Cerruti  Moschino  Armani 
Cacharel  Miyake  Iceberg 
Chloe  Paco  Rabanne  Picasso 
Ralph  Lauren  Versace  Guerlain 
Plus  Many  Others. 

Plus  the  launch  of 
PERLAX 

A  cosmetic  toothpaste,  with 
Natural  whitening  and 
anti-bacterial  ingredients 

Presentation  of  a  new  skin  care  Brand 
soon  to  be  introduced  in  the  U.K. 

SWISS  METICS  by  perfumetics  Ltd 

Exclusive  area  distribution  available 
tel  0161  728  4444  fax  0161  728  5555 


LOCUMS 


OLDHAM  AREA 

Long/short  term  locum 
required  from  2nd 
September  1996. 
Friendly  staff.  Very 

easily  run  pharmacy. 
No  paperwork. 

Tel:  01484  309  383 
or  0802  888  153 


ARE  YOU  SAD, 
FEELING  LONELY 
&  JUST 
DOWNRIGHT 
DESPERATE? 
Guaranteed  locums 
guarantee  cover. 

Tel:  0468  344  931 
0181  539  5163 
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LOCUMS 


COMPUTER  SYSTEMS 


I 


PROVINCIA 
LOCUM 

We  have  over  5,000  pharmacists 
registered  PLUS  experience  of 
handling  over  250,000  booking 


•  Provided  by  experienced  staff. 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum 

•  NATIONWIDE  COVERAGE 

•  Pharmacist  staff  to  deal  with 
technical  issues. 

LEAVE  THE  WORRY  TO 


PHARMACY 
SERVICES 

Dl..u.  mil  M0 


BvmlMqlum  0121-233  0233 
NwcaitU  0191-2330506 
McmcJmtM  0161-766  4013 
SkdftM  0114-2699  937 
E<U*hu*gk  0131-229  0900 
Cardiff  01222  549174 
LowU  01892515963 
BA  01392422244 


SELF-EMPLOYED 
LOCUMS 

★  Are  you  familiar  with  self- 
assessment  rules  starting 
from  April  1996? 

★  Qualified  Accountani 
provides  a  full 
accountancy/tax  service  for 
reasonable  rates. 

Tel:  0181  908  5006 


FRANK  G.  MAY  &  SON 
LOCUMS  URGENTLY 
NEEDED  IN  KENT  AND 
SUSSEX 

*  Efficient  personal  service 

*  Available  24  hours 

*  Odd  days/long  or  short 
term 

Ring  Keith  or  Stella  May 
Maidstone  (01622)  754427 


DUNDEE 

Locum/Relief  Manager 
required  immediately  for 
long  or  short  term  to 
cover  maternity  leave. 
Telephone 
01382  731694  or 
01382  507900 


LOCUMS 

Urgently  required  in 
Sui  in  Wales  &  Bristol  ari  a 
9  c  ( impi  i'l  i ivi  rates  <  if  pa\ 
•  Odd  days  &  long  i  i  km  avaii.ahlf 
( ]ontm  I 

Capital  Support  Services 
Tel:  01222  540940 
Fax:  01222  549185 


BUSINESSES  FOR  DISPOSAL 


ALLIANCE  VALUERS  & 
STOCKTAKERS 
Telephone  (01423) 508172 

OXFORD 

Long  established  leasehold  pharmacy  occupying  main  road 
position  in  densely  populated  neighbourhood.  T/O  FYE  30  April 
96  £234,423  run  partly  under  locums.  NHS  items  approx  l  ,650  per 
month.  GP%  circa  26%.  Spacious  premises  with  good  potential. 
Offers  invited  for  GW/Fix  plus  SAY 

With  new  instructions  received  every  week,  we  always  have  a 
broad  range  of  pharmacies  for  sale.  Please  phone  for  details. 


BUSINESS  WANTED 


DAY  LEWIS 

is  a  fast  expanding  chain  with  24  pharmacy  and  opticians 
shops.  We  wish  to  acquire  business  in  Berkshire,  Essex,  Kent, 
Hampshire,  Middlesex,  Surrey,  Sussex  and  the  Greater  London 
area.  Any  turnover  considered. 
Please  write  or  telephone  in  confidence: 
Kirit  Patel 
Day  Lewis  Pic 

Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
LEWIS  Tel:  0181  689  2255.  Mobile  0860  484999 


DAY 

Dl« 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


All 

Net-  Workable 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 

Improve  Communication  IB  FrOjeSSlOnal 

improve  Efficiency        IB   Dispensing  Systems  for 

Provide  ProfessilTprarfice  Image  II  ProfeSStOttOl  PbarmadStS 
Increase  Flexibility  II  FOR  DETAILS 

AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14  1AR 


UNTIL  THE  END  OF  SEPTEMBER 
YOU  CAN  BUY 

'Simply  the  best' 

LABELLING  &  EPoS  SYSTEMS 


PHONE  TODAY  FOR  MORE  DETAILS 


PARK  SYSTEMS  LTD. 

6  Vulcan  St,  Liverpool  L3  7BG  I 
Fax:0151-298  1689  H^' 

Subject  to  Park's  standard  terms  and  conditions 


FAX  C&D  CLASSIFIED 
ON 

01732  368210 


CHEMIST  k  DRUGGIST  24  AUGUST  1996 


267 


PRODUCTS  AND  SERVICES 


PRODUCTS  AND  SERVICES 


medieltte  pic 

TEL:  0181-841  4144 

FAX:  0181  841  8390 
S  S 
P  P 
E  E  E 

C  C  C 


L  L  L 

KODAK  GOLD  FILM  nett  price  %  off  trade 
GA  135x24  EXPS(IOOASA)       1.48  40% 

GA  135x36  EXPS(IOOASA)  1.90  40% 

GB  135x24  EXPS  (200ASA)  1.79  33% 

GB  135x36  EXPS  (200ASA)  2.26  33% 

GC  135x24  EXPS  (400ASA)  2.21  22% 

GC  135x36  EXPS  (400ASA)  2.76  22% 

KODAK  FUN  CAMERA  3.19 

E&OE  -  GOODS  SUBJECT  TO  AVA1LABLITY 
MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNITS  16&17  BELVUE  ROAD 
NORTHOLT,  MIDDX  UB5  5QQ 
TEL:  0181  841  4144  FAX:  0181  841  8390 
Come  &  See  us  at  Chemex  on  Stand  F37  for 

UNBEATABLE  CHEMEX-ONLY  SHOW  OFFERS 


Soabar 

♦  Manufacturers  of  High  Quality  Labels  and  Tags 

♦  Full  Range  of  Label  Overprinters  to  suit  your  needs 

♦  The  Latest  Windows  Based  Dynamic  LabelCraft  Software 

Soabar 

7  Ash vi lie  Way,  Whetstone,  Leicester  LE8  6NU 
Tel:  0116  2841406  Fax:  0116  2750097 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  33%  +  VAT  -  8x30 
Co  lest  id  sachets  (exp  1/00),  2x100 
Madopar  cap  125mg  (exp  10/97), 
1x100  Meptid  tab  200mg  (exp  1 1/97). 
Tel  0130  I  812242. 

TRADE  LESS  50%+VAT  -  3x30  I  lollis 
ter  21  10,  1  x30Santlnnmuii  25mg  (ovp 
3/99),  3x30  Sandimnum  50mg  (exp 
2/W).  2x  «)  S.UHliimmiii  lOOmg  (exp 
3/99).  Tel:  01903  2-10220. 

TRADE  LESS  25% + VAT  -  122  Sandim 
Diiin  lOOmg  (exp  1/99).  Lopid  iOOmg 
PI,  Diclomax  retard  lOOmg,  Visco- 
paste  PB7  bandages  (exp  V97)  Tel 
oi  176  57l2st; 

TRADE  LESS  35%+ VAT  ■  Rstracyl 
1  lOmg  caps,  1x60  Questran  sa<  hets, 
70  Epilim  Chrono  2(K)inn  la^s  Tel 
0116  270<175S. 

TRADE  LESS  30%+VAT  -  7  Nordi- 


tropin  pensel  12  (exp  3/98),  5x28 
Ludiomil  75mg  (exp  97),  2x1-1  Trasi- 
cor  lOOmg  (exp  97),  !x50  Ossopan 
SOOni^  tabs  (exp  6/98),  1\28  Bambec 
lOmg  tabs  (exp  11/96),  Tel:  Rushy 
Mead  266  854S. 
TRADE  LESS  20"..  + VAT  -  U  Diflucan 
200niM  (exp  11/98),  86  Lasikal  (exp 
6/98),  73  Benoral  750m«  (exp  10/97), 

56  Llsix  20mg  (exp  0,"l8)   Tel  0181 

161  8681. 

TRADE  LESS  40%+ VAT  -  I  Cromogen 
iiih  (exp  9/96),  I  <  iyno  Pevaryl  I  (exp 
9/9(i),  I  Mictral  sa<  li  (exp  9/96),  150 
Preparation  II  suppos  18s  (exp 
I  1/96),  I  Norplant  !0%  (exp  10/96) 
Tel  01733  578277. 

TRADE  LESS  20%+VAT  -  Drogenic 
tabs  (exp  l/<«>)  Trade  less  25%  -  Dys- 
paniel  suspension  (exp  9/97),  1  muran 
50mg  (exp  10/99),  250  Imuran  25mg. 
Tel  01701  281  !7 

TRADE  LESS  25%+VAT  -  Mix-lOOmg 


The  Power 
of  Multiples... 
...the  Privilege 
of  Independence 

UK's  fastest  growing 
buying  network  of  800 
independent 
pharmacists 

*  join  us  now  * 


ish  to  become  a  member?     Nucare  pic 

:ase  contact  us  Today.  447  Kenton  Road 

Harrow 

Middlesex  HA3  0XY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


3  ST.  MICHAELS  RD.,  MAIDSTONE,  KENT 
TEL/FAX  MAIDSTONE  (01622)  754427  MOBILE  (0589)  367605 


Generaid  plus  257,  200  Bezalip 
200mt!.  6x3  Tamofen  lOmg,  360 
'D  ental  400mg,  7 1  TreosuLfan  caps.  56 
Tenif.  Tel:  012763:3819. 

TRADE  LESS  20%+VAT  -  AT  10  15ml 
sol7xloml.  Tel.  0121  556  1665 

TRADE  LESS  25%+VAT+POSTA(;E  - 
Fiilcin  500mg  tabs  (exp  S/00),  Dex- 
amethasone  2mg  tabs  (exp  9/9S), 
Fansidar  tabs  (exp  5/99),  [iolol.nl 
SOOmg  tabs(exp  5/99)  plus  many  oth- 
ers. Tel/F'ax  01232  1018  !7 

TRADE  LESS  o0%+VAT+POSTA(;K  - 
K)  Primaxhi  500mg  LA  (exp  3/97), 
Retrovir  2501110  lx  K)  (exp  8VS),  Azac- 
tani  2^x21  (exp  2/98),  Tel  01592 
269  100 

TRADE  LESS  30%+VAT  -  2x250 
Naprosyn  G( '  250mg,  1 10  I  lolobid 
250mg,  assorted  insulin  and  many 
othei-s  Tel  01 15  978  2336, 


TRADE  LESS  30%+VAT+POSTAGE  - 
II  vials  Sandostat  in  Img  in  5ml  new 
formulation.  Tel  01  (82  01 1227. 

TRADE  LESS  50%+VAT  -  ISTolectin 
lOOmg,  50  Uxliue  iOOmgcaps,  70Sus- 
card  Buccal  lmg,  Sandimmun  caps 
26x25mg,  55x50mg,  28x1  OOmg  Tel 
OI21  15S  3.588. 

TRADE  LKSS  50%+VAT  -  C'ai-yldenn 
shampoo  100ml  x  i.  Burinex  amps  x 
I,  Citanest  1%  ani[>s  x  98,  Fbrtral 

amps  iOm^'Mil  x  5.  Lanoxin  amps  x  I. 

Hepsal  50  iu\its/5nil  x  8,  Anhydrol 
forte  x  1,  Vancocin  I25nig  caps  x  12 
Tel  01502  572603 

TRADE  LKSS  30%  +  VAT  -  81  Sandim- 
mun caps  50mg  (exp  (V97  or  5/9S). 
Tel:  0115  9037012 

TRADE  LESS  30%+VAT  -  2x12  Ques- 
tran-A  sachets  (exp  1/97)  lei  0171 
105  1039 


EXCESS  STOCK  CAUTION 

Pharmacists  ate  responsible  foi  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  oilier  than 
manufacturers  or  licensed  wholesalers,  the}  musl  satisfy  them- 
selves aboul  product  1 11  si  1  iry,  conditions  of  storage  and  so  on. 
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SHOPFITTINGS 

i 

*WOODSTYLT? 

^^Y^T    SMOPriTTINC  A  NO  OESI^fllA^^ 

1 

SHOPFITTINGS 


ST(  JKtFITTEKS, 


COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 

FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


5fjOPFIT[lN<; 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 


CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 


01392-216606 


Y  0  R  K  L I  lB|E 

LIMITED 

COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture    -    Nationwide  Service 
Competitive  Prices 

n\    Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2 AW 
Tel:  0113  232  3478    Fax:  0113  232  3348 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


SPECIALISING  IN  THE  DESIGN 
&  SHOPFITTING  FOR  THE 
PHARMACY  TRADE. 
FOR  YOUR  INDIVIDUAL  NEEDS 
TEL:  01392  491920 
TEL:  01392  498822.  FAX:  01392  410436 


■i  'J  I  i  VISUAL  MERCHANDISING 
qnHH  AT  ITS  VERY  BEST 

|  \  I   |     r_J    Designers  and  Manutacturers  of  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


VETERINARY  SERVICES 


2fc 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

Nuvan  TOP  flea  treatment.  SECTINE 


SPECIAL  OFFERS 

flea  treatment.  ENTERODEX  for  pigeons. 

PHONE  FOR  DETAILS  0800  387348 

Brian  G.  Spencer  Ltd,  Common  Lane,  Fradley,  Lichfield,  Staffs  WS13  8LQ 


WITH  CHEMEX  TAKING  PLACE  ON  1ST-2ND  SEPTEMBER, 
OUR  31  ST  AUGUST  ISSUE  IS  YOUR  LAST  OPPORTUNITY 
TO  TAKE  ADVANTAGE  OF  THE  INCREASED  INTEREST 
WHICH  THE  SHOW  GENERATES. 
CALL  JAMES  WHITSTON  ON  01732  377222  FOR  DETAILS 
OF  C&D'S  SPECIAL  CHEMEX  OFFER 
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OUT&A 


Nothing  in  life  is  ever  black 
or  white,  except  in  the  good 
ol'  Hollywood  movies, 
maybe.  We  knew  the  good 
guys  from  the  bad  guys  and 
family  life  was  clear-cut  and 
clean-cut.  Ma,  pa  and  the  kids 
were  the  epitomy  of  the  all- Amer- 
ican happy  family,  complete  with 
cheesy  grins,  home-made  apple 
pie  and  Star-spangled  banner.  Or 
so  it  seemed  until  Kate  Sweeney 
decided  to  scratch  beneath  the 
celluloid  for  her  latest  play, 
'Monochrome  Days'. 

The  production,  which  has  just 
been  staged  at  Cambridge  as  part 
of  the  Camfest  (a  rising  con- 
tender to  the  Edinburgh  Festi- 
val ),  revolves  around  an  unhappy 
man  who  escapes  into  the  make- 
believe  world  of  a  1940s  black 
and  white  film  only  to  discover 
life  to  be  rife  with  secrets. 

The  main  inspiration,  says 
Kate,  was  the  back  to  basics  ide- 
ology. Just  because  a  family 
looks  like  a  normal,  happy  one 
doesn't  mean  it  is.  Another  was 
her  love  of  the  old  Hollywood 
movies.  "There  is  an  innocent 
side  to  it  all,"  she  says. 

Cue  Kate's  real  life  in  full  tech- 
nicolour  ...  King's  Road,  London, 
1979. 

Kate  left  her  home 
in  Sheffield  and  mov- 
ed down  to  Chelsea  to 
start  her  pharmacy 
degree.  She  was  soon 
lured  away  from  writ- 
ing up  her  chemistry 
practicals  by  the 
bright  lights  of  the 
West  End's  theatre- 
land.  Things  could 
have  turned  out  differ- 
ently, though.  Punk 
was  at  its  peak  and  the 
King's  Road  had 
turned  into  a  mecca  for  safety 
pins,  bondage  trousers  and  pink 
mohicans. 

Queuing  up  for  student  stand- 
bys  (cheap  theatre  tickets) 
became  a  regular  pastime,  but  it 
was  only  when  she  went  to  see 
one  particular  play  that  she  was 
moved  to  writing.  "Someone  took 
me  to  see  'Whose  life  is  it  any- 
way?'. All  it  consisted  of  was  a 
bed  in  the  centre  of  the  stage  with 
a  paraplegic  [man]  on  it.  It 
gripped  the  audience  and  it  made 
me  think  that  there  must  be  some- 
thing very  good  there  to  keep 
everyone's  attention  like  that." 

Kate  says  she  has  always 
wanted  to  write  and  was  good  at 
English  at  school.  In  fact,  she  is 
sin  prised  that  she  drifted  in  the 
direction  of  pharmacy  in  the  first 
place.  So,  as  soon  as  she  finished 
her  degree,  she  started  writing 
short  stories,  polishing  her  tech- 
nique at  writing  classes.  But 
when  she  realised  that  she  didn't 


Kate  Sweeney's  love  of  the  theatre  went  beyond  queuing  up  for  student 
standbys.  Fawz  Farhan  finds  out  how  her  passion  propelled  her  into  writing 

and  staging  her  own  plays 


like  the  "descriptive  bits"  and 
that  they  were  nearly  all  dia- 
logue, she  moved  on  to  writing 
plays. 

The  t  urning  point  came  in  1988 
when,  after  a  series  of  commu- 
nity and  hospital  pharmacy  jobs 
in  London,  Bristol  and  Bath,  she 
decided  to  start  locuming  so  that 
she  could  spend  more  time  on 
her  writing.  She  now  lives  in 
Godmanchester  in  Cambridge 
and  has  the  ideal  set-up:  work 
three  days  a  week;  write  two 
days  a  week.  And  she  gets  to 
have  the  weekend  to  herself. 

"I  haven't  got  the  responsibility 
of  running  a  shop  and  it  gives  me 
the  freedom  to  take  a  few  days 
off  when  I  want  to  ...  Pharmacy  is 
a  good  job  to  have,  but  it  isn't 
very  exciting."  Nevertheless,  she 
takes  her  profession  seriously 
and  is  keen  to  keep  the  two  lives 
separate. 

Her  writing  credits  so  far  have 
included  two  short  stories  broad- 


cast on  Radio  Bristol  in  1989; 
'Cramp'  shortlisted  for  the  1991 
Bristol  Old  Vic  playwriting  com- 
petition; 'Performing  Dogs'  stag- 
ed at  the  Theatre  Museum  in 
Covent  Garden,  London,  in  1995; 
and  'Hot  Seat'  performed  at  The 
East  Dulwich  Tavern  earlier  this 
year. 

Throughout  her  work  there  is 
always  an  element  of  black 
humour.  "I  don't  like  humour  for 
humour's  sake.  There  has  to  be 
something  underneath."  She 
blames  this  dark  streak  on  her 
being  'Northern'  -  born  and  bred 
in  Sheffield,  the  land  of  stainless 
steel  cutlery,  a  football  team 
named  after  a  day  of  the  week, 
and  Jarvis  Cocker  of  Pulp,  who 
literally  leapt  to  international 
fame  when  he  jumped  on  stage 
and  interrupted  Michael  Jack- 
son's 'messiah  routine'  at  this 
year's  Brit  Awar  ds. 

Being  handed  things  on  a  plate 
is  not  an  option  for  Kate  and  she 


normally  has  to  fight  hard  to  get 
her  work  staged  under  the  ban- 
ner of  the  Big  Idea  Production, 
which  she  runs  with  her  hus- 
band, Richard.  His  official  title  is 
either  'dog's  body'  or  'best  boy', 
depending  on  how  she  is  feeling 
on  the  day,  but  Richard  brings 
with  him  his  invaluable  expertise 
in  making  props  and  designing 
programmes. 

Writing  plays  is  a  slow  process 
and  one  can  take  a  year  to  com- 
plete. Kate  has  accepted  the  fact 
that  she  may  never  make  enough 
money  to  give  up  pharmacy  alto- 
gether. "If  I  can  get  plays  on  and 
keep  writing,  I'll  be  happy.  It 
would  be  nice  to  get  paid  eventu- 
ally," she  muses. 

She  is  not  alone  in  finding  her 
work  under  financial  constraint. 
British  theatre  as  a  whole  is 
being  hindered  by  a  lack  of  fund- 
ing and  support.  "Only  the 
National  Theatre  is  sticking  it 
out,"  says  Kate  and  she  draws 
parallels  with  the  hardship  expe- 
rienced during  Restoration  the- 
atre on  which  'Performing  Dogs' 
is  based.  "All  theatres  were  going 
bankrupt  then,  just  as  they  are 
now,  and  they  had  to  put  on  musi- 
cals [to  stay  financially  viable] 
just  as  they  are  now."  After  all, 
where  would 
British  theatre 
be  now  without 
the  likes  of 
Andrew  Lloyd- 
Webber? 

A  cross-sec- 
tion of  creativ- 
ity is  essential, 
insists  Kate, 
who  would  like 
to  see  new  writ- 
ing and  new 
voices  coming 
in.  "Theatre  has 
gone  away  from  the  cutting  edge 
of  drama.  I  still  believe  in  enter- 
taining the  audience  and  giving 
them  something  to  think  about." 

One  of  her  role  models  is  Alan 
Bennett,  again  for  being  'North- 
ern'. And  if  she  could  cast  anyone 
for  her  plays,  it  would  have  to  be 
Michael  Gambon  "for  his  fantas- 
tic stage  presence"  and  Emma 
Thompson  -  "I  admire  her  greatly 
even  though  they  [the  critics] 
slag  her  off."  Kate  would  love  to 
follow  in  Emma's  footsteps,  but 
her  talents  do  not  stretch  to  act- 
ing. She  failed  the  audition  for  a 
part  in  her  own  play  'Mono- 
chrome Days',  much  to  her  disap- 
pointment and  embarrassment! 

And  finally  to  Shakespeare, 
who  is  the  central  character  in 
her  next  venture.  In  it  she 
exposes  the  old  bard  as  a 
woman,  following  the  trend  of 
other  conspiracy  theories  about 
his  sexuality.  Things  are  never 
black  and  white,  after  all. 
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21Q 


CHEMIST  &  DRUGGIST  24  AUGUST  1996 


How  many  people 
preferred  our  fruity  original 
and  mint  flavoured  gum? 


nicotinell 

original  chewing  gum 


nicotinell 

mint  chewing  gum 


In  a  recent  consumei  taste  test'  8  out  of  1 0  smokers  thought  Nicotinell  gum  ©  

(nicotine)  lasted  better  than  it',  neaiesl  i_  <>  in  p  e  1 1 1  o  i  So  next  time  someone 
asks  I'M   .i  nicotine  <jimh,   mm  ommend  Nn  otinell    T 1 1  < 1  y '  1 1  prefei   you  foi  it 

Don't  forget  original  is  fruit  flavoured. 


Zyma 


H  e  a  I  t  h  c  a  r  e 


'Souicf  RSSL  7/'96  quantitative  laste  i'udy 

PKESENTAIION  Oblong,  hull  coloured  rhpwrn[>  gum  Eaih  pie<e  mttm  In*,-  ol  nitoline  Ntcotinctl  [hpwmi;  (mm  u  liable  iii  iiiinni.il  m  mini  IIjvuiii  INUHAIION  frejlmerii  ol  mculine  ■  ;  -  ■■   11  .in  ,nd  (o  smoking  (Pssalion  DOSAU  Slop  smoking  Completely  wlu-n  Mailing  treatment 

One  piece  of  Nnohnell  gum  lo  be  (hewed  when  Ihe  liver         Ihe  urge  10  smoke  Usual  dosagp  is  8  I?  piecei  pel  day,  up  10  1  maximum  ol  IS  pieies  pel  day  Allei  Mint  i  iihs,  usjgr  should  be  progressively  rrducrd  uiilil  llie  uspt  lias  Mopped  rompleli'ly  Hoi  to  bp  used  by  (hildicn 

f ONIRAINliK ATI0NS  Nun  smokeri.  thildiPii  As  with  smoking,  Nicotinell  <jum  is  contra indicatpd  during  pregnancy  and  lactation,  acute  myocardial  infarction,  unstable  or  won  g  angina  pectoru,  severe  cardial  arrhythmias,  and  r  ni  cerebrovasculai  accident  PRKAUH0N\  Patients 

wilh  gastritis,  ppplir  ulcer,  h/pprlension.  stable  MgllU  petrous,  tPipbrovasculac  disfasp,  0«lujM  peripheral  .irh-fi.il  disrase,  hp.ut  failure,  bypprlbymidisiii,  diabptes  nicllilm.  renal  01  hrp.iln  impairment   Kccf  oul  ul  reaih  nl  (hildieii  -it  .ill  limps  MDf  HffUS   huip-ned  \ j liv.iTiun.  slighl 

""""  "f'tal  ■  hiccijping,  indigestion,  heartburn  IM.AI  CATEGORY  P  I*AIK\  Hitotinell  Original  Chewing  Gum  (mg  (PI  00OI/0I9S)  m  packs  ol  M  and  96  (Trade  Puce  Ms     II  W,  96s     LI  Ml.  Krt.nl  Price  Ms     £<l  SO,  V6s     £13  SO)  Nicot  II  Mini  Chewing  Gum  !mg  (PI  01101/019 7) 

in  picks  ol  M  and  H  (Trade  Price  Ml     0  S7,  Hi     (J  Ml.  Retail  Price  Mi     U  SO,  Hi     f  1 1  SO)  PI  HOLDER  Ciba  Geigy  pic,  Hacdeilield,  SKIO  ?NX  Furlhei  information  is  available  from  Zyma  Healthcare.  Holmwood  RHS  4NU  DAII  (II  PRtPARAIlON  I  |une  I99S 

'Nicoiinell'  is  .1  registered  irademark  Nn  8/96 


TOEPEDO 


DUAL- ACTION  TREATMENT  M   FOR  ATHLETE'S  FOOT 

\f  OR  EXTERNAL  USE  ONLY  \  PL  0173/0020  [E3 


benzoic  acid,  salicylic  a 


On  target  for  another  Pharmacy  Only  blockbuster,  new  TOEPEDO  cream  for  Athlete  s  Foot  has  been  launched 
by  the  team  who  brought  you  the  sure-fire  winners,  Ibuleve™,  Otex M  and  Bazuka Dual-action  TOEPEDO  will 
be  fuelled  nationwide  by  an  explosive  combination  of  TV,  radio  and  press  advertising. 
We  will  be  making  waves  in  the  Athlete  s  Foot  market.  Make  sure  you  don't  miss  out-load  up  with  stock  now!* 

RELIEVES  ITCHING  AND  DISCOMFORT  FAST! 


TOEPEDO  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Limited,  Hitchin,  SG4  7QR.  UK,  Distributed  by  DDD  Limited,  94  Rickmansworth  Road,  Watford, 
Herts,  WD1  7JJ,  UK  Active  Ingredients:  6.0%  w/w  benzoic  acid  BP,  3.0%  w/w  salicylic  acid  BP  Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until  absorbed. 
Apply  twice  daily  until  symptoms  clear  Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and  other  appropriate  fungal  skin  infections  Precautions:  Do  not 
use  to  treat  thrush,  and  keep  away  from  the  face,  bottom  and  genital  (sex)  regions  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which  TOEPEDO  is  not  recommended.  Do  not  use 
if  sensitive  to  any  of  the  ingredients.  Keep  all  medicines  out  of  the  reach  of  children.  I  FOR  EXTERNAL  USE  ONLY  I .  Legal  category:  P  Packing:  Tubes  of  20  g  (PL  0173/0020), 
price  E3.95  (£3.36  exc  VAT)  3/96 

Contact  your  Dendron  representative  or  wholesaler.  Dendron  tel.  no:  01923  229251. 


DIOMED 


